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ASK the gods, who mold the minds of men 
And shape their lives that | may have two gifts--- 
No more: I ask for Pride; | ask for Power. 
Oh, not the might and vanity of Kings 
That I may lord it for a little day; 
Nor yet the purse-proud power that comes with gold; 
But give, | pray, that power of brain and arm 
That I may do each day with joy the work 
I find at hand; and act with glad assent 
My little part in God's vast scheme of things. 
The power to give the world more than I take. 
The power to be a man! 
Let me not be 
A mendicant at mankind's busy door 
Beseeching alms, in heaven’s name, my lords! 
Oh, I have seen them in the market place 
Rich merchants clothed in purple, haggling there 
Over some tawdry bauble with such greed 
They made the very beggars sick with scorn, 
Let me not be a gorging bird o’prey 
That gluts upon the carrion of earth--- 
The crafty man who waits disaster’s blow 
And pounces on the hapless, hopeless one. 
Let me not be the high-born mendicant 
Who idly eats Life’s bread and drinks Life’s wine--- 
All alms bestowed by Chance or Circumstance. 
Let me not be a beggar at Life’s board 
But give to me, oh God, the power to serve 
My fellows and my age---the power to live--- 
The power to work---co-laborer with Thee! 
And give to me that honest pride which scorns 
To take more than my honest share---the pride 
To give my fellow man more than his due. 
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Classified Business Directory | 


Here’s the Place to Find a FIBRE SHIPPING BOXES. | 


LAWREN ‘E PAPER MANI FACTURING co., LAWR- 
the Very Man Who Has ence, Kansas, manufacturers of Jayhawk boxes and 


packing material for freight, express or parcel post 


Exactly What You Want Write us for prices. SES a 


FARM LOANS. 
ARTIFICIAL LI a 
: MBS | FIRST MORTGAGE FARM LOANS for sal n im 
LEGS MADE BY WINKLEY ARTIFICIAL LIMB CO., | Proved farms, not exceeding 40% actual cash valu 
Minneapolis, Minn., are the best that money, science | 1 5% To sala 4 + nr pla ae SF ; 
ind conscientious effort can produce. Write J. H. | Lay, Parsons, Kans. (Rotarian). 

Jepson, for catalog. Member Mp’ls Rotary Club. 
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REAL ESTATE AND MERCHANDISE AUCTION Valves, for Steam, Hot water and Modulating Systems. ; 
Sales conducted anywhere in U. S. by an expert com- Dole Valve Co., 208 North Fifth Ave., Chicago. — + 
mereial auctioneer.—C. Fred Boyer, the Rotary Auc- | * — 








oneer, Terre Haute, Ind. 
= SURVEYING INSTRUMENTS. 














BANKER. 7 
—_ B. K. ELLIO OMPANY, 
READING CO-OPERATIVE BANK, READING, MASS. a td ge 


—State Audit—Send for Booklet.—Harry P. Bosson, 


Surveying Instruments. 
Treas. Member Boston Rotary Club. < 


Send for Illustrated Catalogue. 
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TAILORING. 

BRAZIL, PECAN AND WALNUT JUMBLE. WHOLE 
meats roasted in Butterscotch, more nuts than candy. McKAY—MADE—CLOTHES—IN MACON—GEORGIA 
Sample gladly mailed or one and one-half pound box —Best in The South—Established 1890—Going strong 
$1.00 postpaid Zimmerman’s 251 Main St., Rochester, yet—you bet! Albert McKay—Here to stay! Thank 
New York (Rotarian). you. 

Rate for classified advertising is now 50c a line single insertion; a discount of 10% for six insertions and 20% * 
for twelve insertion order if paid in advance. 

The single insertion rate after January 1, 1916, will be $1.00 per line, with a discount of 25° on a twelve - 


insertion order, paid in advance. 


Read Tue Rotarian 


The brightest thoughts of the brightest, most earnest and most active Rotarians form the con- 
tents of THE ROTARIAN each month. 

Experiences from every line of life and activity are set down for our reading. The articles are ’ 
wats They tell how other men in all lines of endeavor meet and overcome the same obstacles that 
contront us, 











“not until [ saw it in THE ROTARIAN’”’ 


That’s what the man said when he wrote to The Dayton Rubber Mfg Co., of Dayton, 
Ohio, after seeing their ad in THE ROTARIAN. 


‘‘T have seen your advertisement for a long time 








f | 


HUN, va in other magazines but I never paid any atten- 
Everybody tion to it until I saw it in THE ROTARIAN”’ 


Happy. 
And the Dayton Rubber Mfg. Co., says:— 
‘“‘THIS MAN TODAY IS ONE OF OUR BEST CUSTOMERS, 
He has bought thousands of dollars worth of goods’’ 
Now will you believe me? 

It does pay to advertise in THE ROTARIAN — The Magazine of Service. 
lhe circulation is climbing. Advertising rates soon to be increased. Write me to-day. 
F. R. JENNINGS, Advertising Manager 
THE ROTARIAN 
910 Michigan Avenue, Chicago, U. S. A. 


On page 475 of this issue you’ll find the name of our Advertising Representative in your city. 
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8 East Long Street. Main 5411. 





Detroit, Mich., ‘tavie Long. 
915 Hammond Bldg. Phone Cadillac 481. 
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413 Pioneer Bldg. Phone 645. 





Montgomery, Ala., Holloway & Mackenzie. 
812-16 First National Bank Bldg. Phone 452. 








New Tak, N. Y., Lincoln Tyler. 
25 Liberty St. Phone 335@ John. 
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632-636 Brandeis Theatre Building. 
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Richmond, Va., Harold S. Bloomberg. 
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San Diego, Calif., Gordon L. Gray. 
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Seattle, Wash., E. L. Skeel. 
1008 Alaska Building. Phone Main 6511. 





Sioux City, Iowa, B. I. Salinger, Jr. 
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Toledo, O., Frank L. Mulholland. 
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Pittsburgh Pa., Edward A. Lawrence. 
Berger Bidg. Patents and Trade Marks. 





San Francisco, Calif., Carlos P. Griffin. 
704 Pacific Bldg. Patents. Corporations. 





Toledo, O., Owen, Owen & Crampton. 


Exclusively Patents, Trademarks and Copyrights. 








DENTISTS 


Cleveland, Ohio., Dr. William O. Haldy. 
$11 Schofield Bldg. Phone Main 1859, 











OSTEOPATHS 





Boston, Mass., Dr. Alexander F. McWilliams. 


30 Huntington Ave. Back Bay 1348. 





St. Louis, Mo., Dr. Homer Edward Bailey. 


229-32 Frisco Bldg., 9th & Olive Sts. B. P., Olive 830. 








This Magazine Is Not Copyrighted 


‘l'ue Rorarran aims to make available to the largest possible number of per- 
sons, the ideals and the practical experiences of the wide-awake, progressive busi- 
ness and professional men who make up the membership of Rotary Clubs. To this 
end articles from any issue may be reprinted in whole or in part in other publica- 
tions. It is requested only that proper mention be made of THE Rotarian as the 
source of the information. Wherever possible, photographs or plates for illustra- 
tions will be lent upon request. Articles copyrighted by their authors are so in- 
dicated. All other matter is free to those who may wish to use it. 
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International Day of Thanks 


The American Thanksgiving Day, which for 
many years has been fixed by presidential proc- 
lamation as the last Thursday in November, 
grew out of the custom established by the first 
English settlers in New England. The Puri- 
tans set aside a fast-and-feast day to celebrate 
their escape from death at the hands of the 
Indians and the harvesting of crops that in- 
sured an adequate supply of food during the 
coming winter. In later years the occasion 
for expressing thanks for deliverance from 
savage enemies and lack of food was not 
present, but the custom established by the 
Puritans of having one day in the year upon 
which to definitely and unitedly express appre- 
ciation for that prosperity which good crops indi- 

cate and for good health continued to be followed. 

The Dominion of Canada has a similar day 
fixed annually by proclamation of the Premier 
in the latter part of October. 

Why not have the same day for both? 

It remains to be seen if Rotarians will not 
eventually support the resolution which last year 
Rotarian E. J. Berlet, of Philadelphia, then 
Vice President of International Association of 
Rotary Clubs, submitted for the attention of the 
American Rotary Clubs, urging them to assist in 
having the American and Canadian Thanksgiving 
Days come upon the same day of the year. Mr. 
Berlet’s resolution said that practically all crops 
have been harvested in October; that retail mer- 
chants are unable properly to observe Thanks- 

giving Day because it is so near to the Christmas 

holiday rush; that Christmas buying by the general 

public is deferred until after Thanksgiving, with 
the result that the holiday business is great- 

ly congested; that Thanksgiving Day, 

coming in the middle of the week, prac- 

tically demoralizes the week’s business, and 
that Monday would be a preferable day, since it 
would give opportunity for a larger number of per- 
sons to go home for Thanksgiving by having Saturday, 
Sunday and Monday as a short vacation. The reso 
lution proposed that the last Monday in October 
be set as an international Thanksgiving Day. 














ee es 


1 ee =e <= as 








The Great White Way at Night 


Broadway, in New York, is one of the famous streets of the world and the best 
known street in the New World. It is where New York’s theatre-cafe night life is 
brightest and gayest, the home of the ‘‘lobster palaces.’’ Plate loaned to THE 
ROTARIAN by Secretary James A. Beattie the laundry man of the Troy (N, Y.) 
Rotary Club, 
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Back to Work 


SP HE good old summer time is gone. In the temperate latitudes 
mm there is always an irresistible temptation to let up when the 
warm weather comes, but when the days begin to grow 
shorter and cooler, work is more attractive and the pull of 
the out-of-doors grows increasingly less. When the cool 
days of autumn come it is time to get back to work. 

Rotary clubs are perhaps the one exception among many business 
organizations which do not succumb to the slacking influence of the sum- 
mer time. For the Rotary club, like 'Tennyson’s “Brook,” goes on forever. 
Their summer meetings may not be so largely attended but they are 
just as enthusiastic and just as successful and the decrease in attendance 
generally is due to the absence from the city of the members rather than 
to a disinclination to attend the meetings. But even Rotary clubs and 
totarians respond to the brisk influence of autumn days and are ready 
to get back to work and work harder than ever. 

In the autumn too, the cities which have been quiet during the 
warm weather, begin to arouse themselves and to prepare for another 
nine months of strenuous life of business-seeking and pleasure-seeking. 
The bright lights flash out again and renew their lure and the call of the 
green woods and open fields grows less and less distinct. 
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Rotary Is Not a Gift but an Achievement 
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SP OMMENTING upon National Americanization Day, Rabbi 
@ Stephen Wise in “The Chicago Israelite” said: “Let us have 
Americanization Day, but let it be a day for the American, 
native and adoptive alike. ‘To me a day for foreign born 
L residents alone is to impute a magic virtue to the fact of 
American birth and to imply that the task of Americanization, save for 
the native, is one of extraordinary, if not insurmountable difficulties. 
Americanism is not a birthright heritage, Americanism is not an 
acquisition of birth, but the achievement of a life time. American birth 
is no guarantee of the possession of the spirit of Americanism. ‘There 
are Americans in hope and in spirit who have never set foot on the 
soil of the western republic.” 

These statements might be paraphrased and applied to Rotary thus: 
There are Rotarians in hope and in spirit who have never been asked 

to join a Rotary club, and some who have never heard of Rotary. 
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Rotary comes not with the acquisition of membership but is the re- 
sult of, conscious, intelligent effort to be a Rotarian. 

Membership in the Rotary club is no guarantee of the possession of 
the spirit of Rotary. 

The essentials of a Rotarian do not consist of externals; they are 
qualities of mind and heart but they are qualities which must be en- 
larged, yes, and even kept alive, by constant use. 

To be a Rotarian is to be not just a member of a Rotary club but 
it is to be a Rotarian in spirit and in truth. 





On the Honor of a Rotarian 


STORY is told of two members of different Rotary clubs 
in the Eastern section of the United States. They were 
business men in similar lines, except that one was a seller 
and one was a buyer and they met in the home city of the 
buyer. The seller vainly attempted for several days to dispose 
of several thousand dollars worth of his goods to the buyer. Neither 
knew that the other was a Rotarian. Then they met at the Rotary club 
luncheon, and the buyer said: “I will take those goods if you tell me 
on the honor of a Rotarian that they are imported.” The sale was made 
and the seller’s comment was: “That shows that Rotary has a value to 
the buyer as well as to the seller.” 

As the number of Rotary clubs increases and the number of 
Rotarians becomes larger, the value of Rotary to both the seller and the 
buyer will become greater and greater. And the more valuable it be- 
comes the more carefully should all Rotarians be on their guard that 
nothing shall happen that will depreciate the worth of the statement 
“On the Honor of a Rotarian.” 

When the world at large comes to realize what “the honor of a 
Rotarian” means the business of Rotarians will inevitably increase and 
the Rotarian who has secretly thought that he was making sacrifices in 
his efforts to live up to the standards of Rotary service will find that no 
sacrifices have been made. 








What Makes Success? 


RAINS alone seldom make a success in business. You’ll find 

the mentality of most successful men of quite an ordinary 
variety. The quality that makes these men successful is a 
rather plain, homely quality—not spectacular, not even 
) noticeable. It is the quality of patience—courageous, en- 
during patience. 

The boy who sticks to his job in spite of higher offers and patiently 
masters one business is usually just an average boy mentally, but he 
generally Jands far above the average. The man who starts a small 
business and hangs on like grim death through reverses, after his partners 
have given up and gone into something else, almost always lands—a 





success. 
Business is composed of geniuses, stickers and failures. And most 
of us are not geniuses. —Davip C. Farrar, Pittsbuv-gh Rotary Club. 
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Wheels Need Good Roads to Rotate Properly 











Float in pageant showing Evolution of the Vehicle; part of Lincoln Highway Day at South Bend, Ind. 


The Lincoln Highway 
The Plan, the Realization and Its Meaning 
By Henry B. Joy 


PL ARLY everyone in the United 

y States has heard about The 

@ Lincoln Highway. Many peo- 

ple know what it is but a num- 

ber of those who know what it 

s could not give a satisfactory answer to the 
question : 

Why The Lincoln Highway ? 

It is for the convenience of local travelers 
and traffic and to reduce the economic waste 
‘f communication from bad roads. 

It is for the promotion of fellowship 
among all parts of the nation. How can we 
be neighborly without a pathway to our 
neighbors’ homes ? 

[t is for the convenience of tourists whose 
knowledge of their own country will be 
greatly increased by its use and whose ap- 
preciation of their country will be greatly 
augmented by this acknowledge. 

It offers possibilities for artistic embellish- 
ment of the country. 

Out on the desert plains of Utah stands 
the ranch house of the Orr brothers. The 
Lincoln Highway passes the door. Until two 


NOTE.—Henry B. Joy is President of the Lincoln 
i‘ighway Association, organized to promote the build- 
ng of a continuous good road from the Atlantic to 


» Pacific Coast, with headquarters in Detroit. This 


‘ticle is written by him for THE ROTARIAN. 


years ago they were entirely isolated from 
every day happenings of the world outside 
but to-day The Lincoln Highway tourists 
stop to exchange a friendly word with them 
and thus they are given the human associa- 
tion for which they have hungered. To show 
their appreciation the Orr brothers keep the 
highway on both sides of their ranch for 
about six or eight miles dragged to boulevard 
smoothness. This means a lot of hard work 
hut they do it gladly. 

This is only one of the many instances 
which might be cited to prove that 
roads as exemplified by the Lincoln High 
way exert a tremendous humanizing influence 
and perhaps after all this is an even greater 
Why than economic reasons for the build- 
ing of good roads. 

In the United States there has been a great 
awakening in the last ten vears and a won- 
derful change in public sentiment towards 
the spending of money on roads. Many 
things have combined to produce this change 
but to my mind the most powerful of them 
has been the spread of touring as a national 
pastime and the perfection of the automobile. 

When one starts to speak of good roads 
he must mention the automobile; the two 
are inseparable. Roads which had stood for 
vears, not only a disgrace to the communi- 
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ties through which they passed but a con- 
stant expense as well, would have continued 
to stand for years more if it were not for the 
way the automobilists both singly and 
thru their powerful organizations fought 
for the improvements which are now going 
on the country over. 

The present sentiment for improved roads 
in the United States has been gradually 
growing during the past six or seven years. 
The automobile has brought the condition 
of the roads into the limelight of publicity 
and wherever a condition exists which is 
detrimental to the best interests of the com- 
munity publicity is the best remedy and 
the one which sooner or later effects a cure. 

The wonderful movement for good roads, 
permanent roads, in this country 1s not con- 
fined to any particular section or class, it is 
as broad as the nation itself but the realiza- 
tion of the 


dividual effort in every part of the country 
could accomplish nothing of real value; in 
the aggregate it could have put thru al- 
most any proposal. What was needed was 
some big get-together impulse, some na- 
tional method of co-operation, some real aim 
toward which to work. 

The Lincoln Highway has been the solu- 
tion of all these problems and the movement 
was launched at a time which seemed to -be 
most opportune. There is no question but 
that the Lincoln Highway has done more for 
the improved road movement in this country 
since its conception than was accomplished 
in the previous decade. 

The reason for this is twefold:-first, the 
Lincoln Highway is a definite accomplish- 
ment, it provides a real tangible goal towards 
which to work, it crystallizes scattered effort, 
it focuses attention and provides a method 
of co-operation : 





value of im- 
proved roads to 
every citizen, 
irrespective of 
his walk in life 
and his_ per- 





sonal use or | 
non-use of our | 
highways, is 


largely the re- 
sult of the 
recent educa- 
tional cam- 








second, its sen- 
timental appeal 
as a memorial 
to the best and 
most univers- 
ally beloved 
man in the his- 
tory of our 
country makes 
it a_ project 
doubly worthy 
ot the support 
and aid of ev- 
——! ery American. 








paigns which ——— --— 
have been con- 
ducted by patri- 
otic and public-spirited organizations of all 
kinds. 

Automobile clubs, commercial clubs and 
kindred organizations have been spreading 
the doctrine of good roads and a wonderful 
amount of good has been accomplished 
locally in many parts of the country, yet 
much of the enthusiasm aroused by these 
local campaigns has been put to no purpose 
owing to lack of co-operation between sec- 
tions. Each locality has fought so stren- 
uously for its own improvement that the 
needs of the country as a whole have been 
forgotten; any extensive improvement in 
one section of a state has been held up be- 
cause the other sections would not permit it. 
Of course this kind of thing leads nowhere. 

Until two years ago the good road move- 
ment in America was without a head. A 
wonderful amount of energy and enthusiasm 
was going to waste all over the country. In- 


The Sledge, the Very Earliest Type of Vehicle. 


The — Lincoln 
Highway is not 
only a good road but a monumental tribute 
to our martyr president. 

Two years ago when the proposal for the 
establishment of the Lincoln Highway was 
put before the people, popular opinion was 
already in favor of extensive improvement of 
our roads; sentiment in every section was 
ripe for such a move. The Lincoln High- 
way Association supplied a directing body, 
a national headquarters to turn to good ac- 
count the vast amount of feeling already 
existing for improving the nation’s roads and 
an organization which could, by using this 
feeling as a basis, create more and more of 
it until the entire country was aroused. The 
Lincoln Highway itself supplied a definite 
aim, a real task to the accomplishment of 
which all this effort could be turned. 

The task which the founders of the Lincoln 
Highway Association put before the peovle 
of the country was the establishment of a 








1915— 


The Lincoln Highway 





road 3,384 miles in length, running from 
New York to San Francisco, straight smooth, 
dustless, hard-surfaced; a road which would 
stand forever as a wonderful example of 
what united effort could accomplish and as 
a powerful incentive toward the building of 
connecting roads from every part of the 
country. 

The route announced now well 
known; it leads across eleven states—New 
Jersey, Pennsylvania, Ohio, Indiana, Illinois, 
lowa, Nebraska, Wyoming, Utah, Nevada 
and California. The scenic wonders and his- 
toric interest of this route have been com- 
mented on at length and can be well im- 
agined. As a pleasure 


as 1s 


where assured completion could be an- 
nounced came more rapidly than even 
the most optimistic of the founders had ex- 
pected. Co-operation has come from every 
source. 

To complete the Lincoln Highway from 
the Mississippi river west probably will 
cost approximately $25,000,000. Much of 
this will come in the form of aid from the 
constituted road authorities of the states, 
counties, townships and municipalities along 
the route. ‘To secure this aid, as well as the 
aims desired, such as the marking of the 
route, the renaming of city streets, ete., pub- 
licity was necessary. The plans and aims 

of the Lincoln High- 





trip it will be un- 
equaled in any other 
part of the world. A 
road of this length 
would be a_ physical 
impossibility any- 
where else. 

In 
route 


selecting the 
the following 
things were the de- 
termining factors: 
first, the shortest pos- 
sible distance from 
New York to San 
Francisco, grades con- 
sidered; second the 
conditions of — the 
roads in each local- 
ity, those roads being 
selected which would 
require the least ex- 
pense and effort to be 
put in proper con- 
dition; and third, the 


Set just one side the center of a small_ 
But very hopeful Indiana town, 
The upper story looking squarely Gown’ 


From east to west—historic in its day. 





Upon the main street and the main highway 


~—A Cuit.o-Worvn. 


way association and 
the wonderful benefits 
of the Highway to 
every section of the 
country had to be 
made clear; and 
the foundation of the 
whole plan _ rested 
upon the support of 
the press. The prompt 
and effective co-opera- 
tion which the associ- 
ation has _ received 
from this source is 
chiefly responsible for 
the measure of suc- 
cess which has been 
reached so quickly. 
Probably no other 
public or private en- 
terprise has been re- 
ported so completely 
or put before the pub- 
lie in such a_ thoro 


sO 








possibility of reaching 
the greatest number 
of people and yet 
avoiding as much as possible the crowded 
traffic centers of the larger cities. 

In the wisdom of the selection lay the 
only force for the securing of popular ap- 
proval and the unanimous support of the 
scattered good roads workers. Before the 
announcement was made months were spent 
in going over the ground, hearing the re- 
ports of road experts and in securing the 
pinions of the best authorities and the dif- 
‘erent organizations along the way. 

The response to the appeal of the asso- 
ciation has been tremendous. The founders 
ff the plan were sure of success but they 
expected it to be slow in coming. The point 


Just Fifty Years Ago—The Prairie Schooner. 


way in so short a time 
as the Lincoln High- 
way. Thousands of 
inches of space have been used in the dailies 
from one coast to the other; the motoring 
publications and the weeklies and monthlies 
of enormous circulation have made the 
Lincoln Highway a common topic of con- 
versation the country over; and in addition 
to this, nearly forty thousand dollars worth 
of display advertising space was contributed 
to the association and used during the first 
year. 

From the headquarters established in De- 
troit, state, county and local consuls or rep- 
resentatives of the association were appoint- 
ed. These men, selected from among the 
highest class of citizens in every community, 
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bankers, clergymen ample of correci 
and business men of toad building fo 
all kinds, organized 7S those intervening 
local and state SSS stretches to be built 
branches of the as- Se in the future. 
sociation, raised Various counties 
funds and exerted in other states ar 
political — influence. now competing for 
They have been in- some $20,000 worth 
dispensable in the of cement held by 
work, giving freely The Binna, an Interesting Type of Vehicle of the the Lincoln High- 
of their time, en- Early Gauls. way association which 
ergy and money. isto be placed in those 
States, counties and municipalities have Counties In the townships which raise the 
been active; in scores of towns and cities /argest funds for additional miles. 


along the Way the streets have been renamed 


Lincoln Highway, and in many places, no- 
tably Chambersburg, Pennsylvania, and 
South Bend, Indiana, memorial arches 


have been erected, while at the entrances of 
the Highway in many of the towns large 
signs have been put up telling the traveler 
the name of the community, its distance 
from New York and San Francisco, and at 
least one interesting fact for which the town 
is noted or which it is particularly anxious 
to impress upon the tourist. For instance, 
the sign at Canton, Ohio, reads 





“This is Canton, Ohio, the last resting place 
of Wm. McKinley. 

“New York, 502 miles. 
miles.” 


San Francisco 2882 








Over seventy-five per cent, or about 2,500 
miles, of the Lincoln Highway are now 
marked with the official copyrighted marker 
of the association which has become a fa- 
miliar sight to thousands of motorists. All 
of this work, and it means a great deal of 
real labor to paint and stencil a sign in three 
colors on several telegraph poles to the mile 
was contributed to the asso- 
the 


for 2.500 miles, 
ciation by enthusiastic citizens led by 
local consuls in each section. 

Work on the grading and hard-surfacing 
of the Highway is now going on in many of 
the states and has been going on for the past 
two years. Seed- 
ling miles built 
to standard spec- 
ifications as ap- 
proved by the 
Lincoln High- 
Way association 
have been built 
in Ohio, Indiana, 
Illinois and Ne- 
braska. These 


serve as an eX- 





The House on Wheels of the Ancient Soythians. 


A careful estimate shows that pearly two 
and a quarter million dollars have been spent 
upon road construction and maintenance on 
the Lincoln Highway during the two years 
since its announcement and dedication. 

Four miles out of five on the Highway 
thru Ohio is hard surfaced and a great deal 
of this is brick. Indiana and Illinois have 
vied with one another in the construction 
of concrete surfaces. Bonds have been is- 
sued and contracts let that will carry the 
work well into next year. In Iowa $200,000 
has been spent to put the Highway in 
good condition. lowa’s road laws prohibit 
bonding for road construction but the next 
legislature is expected to remedy the situa- 
tion. To one driving over the Highway thru 
these states last spring it seemed that work- 
men with pick and shovel, road drags and 
graders or some indication of recent road 
work were never out of sight. 

The Highway in the east is of course in 
very good condition. Most of the eastern 
states have highly organized and efficient 
highway departments with sufficient funds 
at their disposal to keep up the roads and 
activities there have taken the turn of mark- 
ing the route and re-naming the streets and 
country roads “Lincoln Way,” erecting the 
signs and arches already mentioned and in 
bringing the condition of the Highway up 
to the standards 
of the association. 

It is in the 
western states 
that the greatest 
amount of effort 
and improvement 
as well as help 
from the associa- 
tion is needed. 
This will beshown 
next month, 
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OmericaitCity Life 
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Reighborhood Cenlers 








Where Neighborhood Centers Are Most Needed 


HE  Neighbor- Pe ee 
fh hood Center, 
as outlined in j 
last month’s article, is 
a self-supporting or- 
ganization created by 
the inhabitants of a 
community to pro- 
vide them with ade- 
quate facilities for 
recreation and devel- 
opment, to enrich 
their hours for lei- 
sure, and in bringing 
them in closer rela- 
tionship to encourage 
a larger measure of 
social coherence. 
The effort was 
made to evolve brief- 
ly the principle and 
purpose of the neigh- 
borhood center idea, 
and to show that 
neighborhood life, as 





i ee ed 





sential that all the 
foreign elements be 
trained in accord- 
ance with, and be as- 
similated by the best 
standards of Ameri- 
ean life. 

Even without con 
sidering the foreign 
elements of the popu 
lation it has been rec 
ognized that tli 
principle of democ- 
racy is a system of 
citizen - co-operation 
which has its begin 
ning in the neighbor 
hood life out of 
which all the aspects 
of human develop- 
ment grow. 

Where are these 
centers of unity most 





NEIGHBORHOOD CENTER IN HAMPSTEAD GARDEN SUBURB. 
A remarkable neighborhood center showing how fore 


needed and how are 
they being planned 


well as neighborhood sighted and careful grouping of houses can_produce in some cities? Even 
: : = pleasing effects and charming street pictures. The pur- a E j 
centers, are in the pose is to bring unity, harmony and character in the if they are merely 


making in America, 
and that few modern 
social and economic movements have proceed- 
ed more rapidly than that of the neighbor- 
hood center development. This seems to be 
not merely a movement of sentimental inter- 
est but one of the most vital national im- 
portance. 

It is known that in America a large pro- 
portion of the, population in the cities and 
towns is made up of racially and tempera- 
ientally different elements and that it is es- 


whole district. With a simple, inexpensive treatment all 
suburbs could be beautified along similar lines. 


suggestions referring 
to what people in one 
city are doing in planning its suburbs wisely, 
and in another to rationalize the construction 
of neighborhood centers, it may perhaps in- 
terest the men of Rotary to have before them 
for the first time in a condensed form the 
essentials of this fundamentally Rotarian 
idea. Then they, no doubt, will see the neces- 
sity of co-operating in this constructive en- 
terprise. 

First of all, consider the schoolhouses which 
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ENTRALIZED SCHOOL, 4 EJ 
DHAWNEE TWR- ALLEN COUNTY OHIO. 
WILHELM BERNHARD ’ 
ARCHITECT CHICAGO TERRACE 
First I'Look PLAN FOR THE CENTRALIZED HIGH SCHOOL, SHAWNEE TOWNSHIP, ALLEN CoUnty, Onto, 
(By Wilhelm Bernhard, Chieago. ) 
Lhis plan, designed for a rural community, successfully demonstrates that every schoolhouse, if planned right, 


usly be used and should be used as a neighborhood center, a place of meeting for young and old. 


can advantages 
schools in every community but most of all they are badly needed in outlying districts of a city and 


We need such 
in rural communities. 

are, as a rule, used only during certain hours munity meetings will be held to provide en- 
of the day. It is obvious that every school- tertainment and opportunity. for development 





house, being a com- of old and young, all 
munity institution, Poe x Cae tending to bring the 


people together and to 


can properly serve in 
assimilate them with 


the evening hours as a 


* 





place of meeting. tT  (§/ the neighborhood. 
, z Many communities 
By arranging and E Man 
planning it right there . 4] go even so far as to 
can easily be obtained F cae organize —- — 
in each ease, without z} paigns and establish 
excessive expenditure #1 free employment bu- 
a thoroly dignified ere ene / 2 is i reaus. Special schools 

: ; {} - 4) i 8) ] 

complex of buildings : He. ww ———— = are being opened 
to serve two purposes: tee / ' which have for their 
e 4 ier a 9 aoe A F 4 7 ‘ ee on “y 
a center of education, (iad | purpose to “bring to- 
and a center of neigh- ee Aen SENERAL PUAT SHOWING gether the lessons of 
borhood where in the eae et Hae fh CENTRALIZED ScrooL i practical expr rience, 
evening will be found b eI LY / bets alien, | to pass them on in an 

; ke ° os ef siINDEX | wegen see Bai . 
literary clubs, social eae oy, + = paenean ee \ pin form, and © 
entertainments, meet- aad oA, yg (22 Teanaees:. i sip SCOV af ae “7 
ings. The auditorium e; * $ = SeSonene | women possessed with 
will be used as a for- = ee | social insight and 

eroeiieeete:) Wr gee Re | ability to lead.” 
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cal meetings, for mus- 
ical and dramatic SCALE OF LAN aecles Collier of New York 
performances. Com- : announces for the 
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coming season a series of seminaries on topics 
along following lines: 

Conception of social forces. Public educa- 
tion. The problem of leisure. Group organ- 
ization. ‘The playground movement. City 
planning. Immigration as a community 
problem. The socialization of fine art. 

Those instances show clearly how the 
neighborhood center idea is spreading among 
the American people and the question arises 
now how to provide adequate buildings, well 


The accompanying illustrations show what 
enormous advantages the school system could 


derive from planning and providing the 


houses with all the facilities for a model edu- 
cational center, combined with proper pro 
visions for convenient neighborhood institu- 
tions, where all the different parts of a school- 
complex are organically connected with each 
other. 

Schoolhouses planned in this way tend to 
unify the life of a neighborhood and with 

















GH > OOL AND COMMUNITY OUSE -ANNED AS 
Hi SCH COMMU Hot PLANN 


A NEIGHBORHOOD CENTER FOR SHAWNEE ‘TOWNSHIP. 


(By Wilhelm Bernhard, Chicago. ) 


In outlying districts of a city, where land can still be had at comparatively low cost, it is well worth while 
provide plenty of recreational space around the schoolhouse. This schooihouse is planned around two courts 
in such a manner as to provide all the facilities for a model educational center, as well as an appropriate 
nd convenient neighborhood institution. It contains a spacious auditorium, gymnasium, library, manual training 
0l, department for domestic arts and science, natatorium, dining room, assembly rooms, laboratories, and tli 


ular class rooms. 


planned and well organized, to fill the grow- 
ing demand. 

Space and room and shelter are needed 
when people are to meet on a common basis. 
Not every community however is in a position 
to go at once into elaborate building opera- 
tions to secure such facilities as a neighbor- 
hood center would require. 

Therefore, while new schoolhouses are 
being built there is no reason why proper 
provisions should not be incorporated in 
them which would offer such accommoda- 
tions, serving the community as an educa- 
tional as well as a neighborhood center. 


simple means provide possibilities for inter- 
change of points of view: the whole process 
of modern life being founded to exelude mis- 
understandings, to make men understand 
each other’s views and interests. 

By doing this there is created a common 
feeling and common feeling is the basis on 
which communities are being built up. Feel- 
ing controls action, and mutual understand- 
ing is only possible with mutual interests 
which awaken in man the nourishing contact 
with the bigger things in life. 


When once the neighborhood center idea 
has spread roots and all have realized its im- 




















‘915 Rotarians Active in Civics 

















By Howell D. Melvin, San Jose 





PASS THOUSAND street-name signs 
uniformly placed (two at each of 


f A 500 street intersections), a real 


\ service rendered which will re- 
LS ceive daily appreciation and a 
ommunity with a new viewpoint of the real 
ums of Rotary: These are some of the 


results attained by the observance of “Civic 
Service day” by the Rotary club of San Jose, 
Calif., Wednesday, September 22. 

Coming on the heels of the club’s per- 
sonally-conducted automobile excursion for 
orphans to the Panama Pacific International 
exposition, the sight of leading citizens glad- 
vy shelving business cares for the day and 
working on the streets in their shirt sleeves 
vas one to inspire others with a desire to 
serve their home town. 

A Jong editorial might be written upon the 
umulative effect on civie education of these 
ind similar activities of the San Jose Ro- 
tarians. But this is a news story. 

The work was wonderfully systematized. 
The preliminary arrangements were so per- 
fected under the chairmanship of John D. 
Kuster, manager of the Pacific Gas and Elec- 
rie company that less than three hours were 
needed by the seventy Rotarians to put up all 
the street-name signs. 

Mr. Kuster had engineers in his office pre- 
pare individual blueprints, each descriptive 
f territorv to be covered by a Rotarian and 
setting forth exact plans and specifications 
for the placing of each sign. When these 

ans were distributed to the Rotarians each 
nember knew just what kind of a standard 

e would have to tackle, whether it was of 





Rotary Club 


iron or wood. _ oe 
whether it was | 
square, round or 
tapering. 


The work was 





thoroly explained 
to the Rotarians 
at a luncheon 
served by Ro- 
tarian F. J. McHenry at the Hotel Mont- 
gomery. Chairman Kuster addressed them 
and gave a practical demonstration of sizn 


placing in the dining room. 








He stated that each Rotarian should com- 
plete his work as rapidly as possible ac-ord- 
ing to specifications in his individual blue- 
print and then turn in a work-card at the 
office of Charles M. O’Brien, president of the 
elub. ; 

A committee consisting of City Engine: 
Milton Maggini and County Engineer I. L 
Ryder would then inspect the work and 
award Two prizes—one for the man doing the 
fastest and best work and the other for the 
man doing the slowest work. However, the 
engineers would take into consideration, in 
making the awards, just what conditions eac! 
competitor had to deal with and make al- 
lowances for the Rotarian who had to place 
his signs on tapering iron standards. 


Mavor F. R. Husted and the city counci!- 
men were present at this luncheon as guests 
of President O’Brien and were introduced to 
the clubmen. Mavor Husted made a short 
address in which he complimented the club- 
men for their civic patriotism. He declared 
that the city would continue the good work 
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begun by the club and 
would not be content 
until every street in 
the city was properly 
designated by signs 
for the benefit of 
strangers, as well as 
tne citizens. 

After the 
the Rotarians filed in 
automobiles past the 


luncheon 








city hall where city of- 
ficials passed each man 
a bundle of street- 
name signs numbered 





ing and accomplished 
their work by stand 
ing on the seats. 

The spectacular fea- 
tures of the day wer 
filmed for an inter- 


by Rotarian EK. O. 
Webb. <A _ record for 
speed is said to have 
been made when these 
pictures were  pro- 
duced within five 
hours at the Liberty 
Theatre, which is ope- 








according to each club- rated by Rotarian 
man’s blueprint. The Mayor Husted (right) and President Chas. O'Brien, Beatty. 

° of - S¢ Jose Rotary Club, after placing-first of 1,000 : . 
procession then con- Sircet-name signs. —— All of the work 


street-name signs. 
tinued thru the prin- 
cipal streets to the point where the two busi- 
est thorofares intersect—First and Santa 
Clara streets. Here Mayor Husted and Pres- 
ident O’Brien jointly placed the first sign. 
The Rotarians and hundreds of interested 
citizens watched the demonstration. Then, at 
a given signal, the clubmen leaped for their 
machines and seattered to all parts of the 
town in their autos. 

Many of the Rotarians utilized short step- 
ladders which they carried in their cars. 
Others drove the machines against the curb- 


cards were turned in 
at the office of President O’Brien before 
5 o'clock and the prizes were awarded to W. 
L. Chrisman for the fastest and to Arthur H. 
Holmes for the slowest time. 

San Jose is a city of 40,000 population 
and is within 50 miles of the San Francisco 
exposition where hundreds of thousands of 
strangers are being entertained this year. 
Thousands of these visitors are being enter- 
tained in this valley and the necessity for 
street-name signs on all of the streets was 
never more urgent than when the Rotarians 
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Putting up the first street sign; Mayor Husted on the ladder; President O’Brien of the San Jos 


Rotary Club in straw hat tacking on the lower sign. 


national news service 
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decided to put 
the job thru 


loss of time. 
That they did it 
well even critical 
laborers admit. 

Kach sign was 
rightly placed to 
the fraction of 
an inch. Each 
sign on the 
street running 
east and west 
was placed just 
above the sign 
for the street in- 
tersecting north 








CA and south. 





tarian George N. Herbert, of , 7 
San Jose on the job. As a result ol 


without further 


this service the 
stranger is not 
compelled to sto}! 
and ask the traf- 
fic policeman for 
street clirections, 
the delivery boy 
is able to make 
faster time witb 
the meat and the 
groceries and the 
citizen also finds 
it more conven- 
ient to make his 
way about in a 
strange part of 


tow Rotarian Frank Chapin, of San 
Own. Jose, ready for action 


The San Jose 
Rotary club se- 
cured a large amount of desirable publicity. 





Rotarians Arouse Pride of City 
By Dolph G. Frantz, Shreveport Rotary Club 


T'S city beautiful campaign is making 
| Shreveport, La., famous. It is also add- 

ing to the popularity and influence of 
the Rotary Club, for Shreveport Rotarians 
inaugurated the movement, nursed it thru 
its babyhood, watched it develop into a 
healthy child, and are now equipping it for 
full grown, powerful, active manhood. 

The city has enjoyed many civic move- 
ments that have proved effective and at- 
tractive, but it is doubtful if anything ever 
stirred Shreveport’s civic enthusiasm like 
this Rotary youngster—the city beautiful 
plan. It promises to always thrive as one 
of the city’s most important assets. ‘The 
splendid results already accomplished, espec- 
ially the civic pride that has been aroused, 
show that the Rotarians launching this pro- 
ject were not building air castles. 

In preparing for the active work of 
beautifying in a systematic manner, the Ro- 
tary Club selected committees to solicit funds. 
‘They hastily canvassed the city and received 
magnificent co-operation, much of it mani- 
‘ested in cash donations, offers of labor, the 
ise of tools, locations, ete. The citizens were 
‘roperly aroused to the importance of the 
undertaking. 

There were special jobs to be done by the 
Rotarians’ general beautifying committee 





but, in addition, numerous families became 
impressed with their duties and laid out work 
on their own premises. 

One of the prettiest cities in the south is 
the outcome of this splendid combination of 
efforts. 

In order to ascertain the extent of the cit) 
beautiful spirit, a delegation of Rotarians, 
including newspaper men, made an inspec- 
tion trip recently. ‘They found so many 
evidences of the effect of the campaign waged 
in the interest of the movement that it was 
impossible for them to complete the inspec- 
tion at that time. However, they took man) 
notes and their report to the club should 
prove a wonderful inspiration for the second 
vear’s activities. 

It was learned by the committee that the 
first year’s campaign had resulted in num- 
erous vacant lots being converted into pretty 
flower gardens, some of them being made into 
delightful little parks and resting places; 
hundreds of front-and rear vards of private 
homes being transferred into spots of beauty ; 
and many, in fact practically all, neighbor- 
hoods being made more attractive. 

It would probably not be correct to attri- 
bute all of this development to the Rotary 
(‘Inb’s campaign directiy, but no doubt prac- 
tically all of it was inspired by that cam- 
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paign either directly or indirectly. There 
were some beauty spots prior to the launch- 
ing of the Rotary plans, but there was noth- 
ing systematic about the improvements. 
The main feature of the movement is not 
the number of vacant lots, gardens and yards 
that have been made more attractive, but the 
feeling of civic pride that has been instilled 
in the hearts of all those who are co-operating 
and the encouragement that is being offered 
the citizens generally with a view of having 


every man, woman and child join and tre- 
main with the movement for a cleaner, a 
prettier and a more desirable Shreveport. 

Many good things for Shreveport are ex- 
pected from this plan, including a system 
of splendid parks and driveways and _play- 
grounds, many more fine homes and greater 
buildings. The foundation for all of these 
things has been laid, and those contributing 
to the movement consider it a mighty valu- 
able investment. 





Mountain Converted 


The members of the Rotary Club of Chattanooga 
have converted historic Lookout mountain into a 
poppy garden. The following account of this new 
field of Rotary endeavor is taken from The Chat- 
tanooga News: 


If Lookout mountain, and especially that 
portion over which residents and_ visitors 
must travel in order to reach the top, does 
not become one vast bower of variegated 
flowers every spring for years to come, it 
will not be the fault of the Chattanooga Ro- 
tary club. 

Friday was observed as “poppy propagat- 
ing day” by the club and so thoroly was the 
work of sowing the seeds done by a number 
of the live wires of the organization that it 
looked as if the entire sixteen million seed 
would be required for Lookout, while Mis- 
sion ridge and the other historic points would 
be forced to wait until a few million more 
could be secured. 

‘The seeds were sown strictly according to 
Hoyle or rather in accordance with the 
directions given by E. D. Morris, of the Bur- 
bank society, who produced the seed from 
poppies grown on his place hear Bridgeport, 
Ala. In carrying out the plan of the Bur- 
bank society for the distribution the News 
was requested to designate some local organi- 
zation that would accept and sow the seeds 
over as much ground as possible. 

When the proposition was presented the 
Chattanooga Rotary club they immediately 
accepted the responsibility and their worl: of 
Friday was the result. 

Leaving from the chamber of commerce 
at 2 p. m. in a special car of the Chattanooga 
Railway and Light company, they proceeded 
direct to the mountain. 

As the car ascended the mountain stops 
were made at distances of one mile apart in 


Into Poppy Garden 


order that two Rotarians could alight there- 
from. After planting an American flag in 
conspicuous places on each side of the track 
to designate the point from which they 
started, the parties of two walked down the 
mountain scattering the seeds on and along 
the embankments or places from twenty-five 
to fifty feet from the car line, this process 
being followed the entire length of the moun- 
tain surface line. Seeds were also scattered 
in the park at the head of the incline and at 
various points along the brow. 


The members of the party became so in- 
terested in doing a good job that sufficient 
time was not reserved for Missionary ridge, 
and another afternoon will therefore be de- 
voted to sowing seeds along the roadway and 
portions of the Crest road. 


It was a tired and much bedraggled crowd 
that returned to the city as darkness ap- 
proached. Cockleburrs were very much 1n 
evidence, while several showed marks of con- 
tact with clay banks and __ barbed-wire 
fences. 


The seeds sown by the Rotarians are the 
celebrated Burbank Santa Rosa poppy, there 
being more than a hundred variations of 
color in the lot. The seeds will germinate 
during the winter and sprout in the early 
spring. 

The bloom will begin to show in March 
and the plants continue to bloom in pro- 
fusion until July, at which time seeds will be 
scattered by the winds, causing the plants 
to propagate in greater profusion from sea- 
son to season, and the Rotarians responsible 
for the novel method of beautifying Chat- 
tanooga’s historic places with poppies will, 
no doubt, in years to come point with pride 
to the results of their labor. 
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Vacant Lot Cultivation Yields $5,700 
By B. A. Trestrail, Toronto Rotary Club 


HE ‘Toronto Rotary Club has just pub- 

lished a comprehensive twelve-page re- 

port of their Vacant Lot Cultivation 
scheme successfully promoted during the 
past summer, and any Rotarian interested 
in receiving a copy can do so by addressing 
the Secretary of the Toronto, Ont., Rotary 
Club. Briefly the report shows: 

The land donated by citizens for public 
use for this purpose was divided into ap- 
proximately one-eighth acre lots. A supply 
of ten varieties of vegetable seeds, a peck of 
seed potatoes, two dozen tomato plants and 
fifty cabbage plants were furnished free with 
each allotment. The applicants to use the 
lots were selected and vouched for by various 
churches and social settlements. The appli- 
cants paid one dollar for al] the privileges 
for the season, and agreed to be governed by 
rules of cultivation and care of the allotment. 
All gardens were numbered with a Rotary 
sign and an identification card was given 
each gardener bearing lot number and the 
name and address of the worker. The police 
and boy scouts were invited to co-operate in 
guarding the lots. The club paid for the 
ploughing, harrowing, seeds and necessary 
printed matter. ‘The City supplied the water 
free. ‘The club members gave their services 
free. The newspapers rendered great assist- 
ance in giving the work publicity, which was 
a big factor in getting land and applicants. 

On May 17%th Sir John Willison planted 
the first potato at the ceremonial commence- 
ment of the work. By July 17th 600,000 
square feet of ground were planted to vege- 
tables, and nearly a mile of nasturtiums 
along the borders of the gardens was planted. 

Besides this area we have under cultiva- 
tion eight acres adjoining the city, divided 
into one acre market gardens. All the crops 
in the 130 lots go to the 462 men, women 
and children who cultivated them. Ninety- 
six families have written expressing their ap- 


preciation and hoping the work will be con 
tinued next year. 
The Rotary Club is giving ten cash prizes 


to the gardeners having the biggest produc- 
tion and three medals for the best-looking 
gardens. We have also given a series of 
lectures on “How to Garden,” and “The 
Elimination of Pests.” 

The cost of ploughing and harrowing has 
averaged $1.25 per lot, seeds and plants $1.25, 
signs, printed matter, postage ete., 75c, mak- 
ing a total of $3.25 per lot. We issued Per- 
sonal Reports and Vegetation Reports. It is 
still too early to say what the exact crop will 
be, but it has been estimated at $300 per 
acre. Having approximately 19 acres this 
would total $5,700. 

We know from the Personal Reports re- 
ceived something of the battles of life of the 
gardeners and their work against all kinds 
of difficulties and their appreciation of op- 
portunity has been truly wonderful. We be- 
lieve the movement helps to solve the un- 
employment problem. We believe it will help 
“the back to the land movement.” We be- 
lieve—especially at this time—in the patrio- 
tism of production. We know the work is 
practical and productive. 

When the above report was read at the 
Rotary Club together with extracts from let- 
ters of those who had benefited from the 
project and short addresses given by the 
prize winners in the competition, enthusiasm 
ran high and it was the unanimous opinion 
of every one present that the work should be 
resumed next vear on an even broader scale. 

The business-like and efficient manner in 
which the project has been conducted has 
attracted the attention of organizations all 
over the country and it has received wide 
comment in many newspapers and periodicals. 
It is unquestionably the greatest thing the 
Toronto Rotary Club has yet achieved. 





If Rotary Is To Live— 


If Rotary is to live it must realize that its sphere is not to erect a new 
philosophy, but that it must take the philosophy of brotherhood, which religion, 
altruism and wisdom have created in the broader spheres, and apply it to busi- 
ness. Long live Rotary! 


—GEORGE P. ATWATER, Akron Rotary Club. 
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The Business Reference Library 
By Harry S. Thompson 


EAS AMUEL JOHNSON says: 
gB “IXnowledge is of two kinds: 





we know where we ean find in- 
formation upon it.” 

A reference library, centrally located, in 
charge of a librarian who is a specialist in the 
literature of business, where the busy man 
can go or even telephone for an answer to the 
thousand and one problems with which he is 
constantly confronted, is needed in every 
community. 

Such a library should contain not only the 
veneral books of reference but literature 
more fully covering the business field. An 
important part of business literature is in 
pamphlets and trade journals, and often has 
become obsolete by the time it is amplified 
and reaches book form. General and tele- 
phone directories of principal cities, maps, 
official statistical and other documents, com- 
mercial reports and Government publications 
generally should be included. Such a collec- 
tion, furnishing information obtainable no- 
where else, would thus be easily accessible to 
every citizen, be he employer or employe. 

The business of today is so thoroly or- 
ganized that the establishment of this much- 
needed adjunct to the public library should 
not be a difficult matter anywhere. By co- 
operating with local associations already ex- 
isting, such as commercial clubs, boards of 
trade, real estate and insurance bodies, job- 
bers’ and retailers’ associations, organizations 
of salesmen, and the like, such an undertak- 
ing could be started on its way, and, once 
launched, its usefulness would compel devel- 
opment. 

Of course, a collection of books alone can- 
not make a library useful, and what the libra- 
ry can do for the citizens depends largely 
upon the degree of interest manifested on 
their part, but if it stands ready to assisi 
them they will likely avail themselves of its 
resources, 

NOTE Harry S. Thompson is a member of the 
Rotary Club of St. Paul. He is the manager of the 


Twin City branch of Philip Ruxton, Incorporated, of 
New York, ink makers and printers. 


We know a subject ourselves, or 


Among the business bodies who could well 
afford to undertake such a project for civic 
betterment the Rotary club stands foremost, 
representing as it does such varied interests 
in the world of trade. By so doing, a club 
would contribute greatly to the prosperity of 
their city and to the personal education and 
business profit of the merchants generally. 

The business library, while a rather recent 
development, is not an entirely new idea. 
Many manufacturing industries are today 
maintaining special libraries, consisting of 
technical and scientific works touching their 
particular line, and such libraries are prov- 
ing their worth. The most noted example is 
the business reference library of Newark, 
N. J., which at this time consists of over 
12,000 volumes. Office buildings devoted to 
the medical profession in several cities con- 
tain professional libraries for the use of ten- 
ants. Many public service corporations have 
well equipped libraries, and in some states 
special libraries are maintained for the mem- 
hers of the legislature under the care of com- 
petent librarians. 

A beginning has been made in St. Paul. 
To the Town Criers, an association of adver- 
tising men, is due the credit of taking the 
initiative and starting the library by a gen- 
erous contribution of books and financial aid. 
thus paving the way for the various business 
organizations in the city to combine their er- 
ergies and help build up a reference library 
that will be a credit to the city. At present, 
it is true, the collection occupies but small 
quarters, generously donated by one of our 
townsmen since the recent burning of the 
public library has left the city with meagre 
facilities, but the coming year will see the 
completion of the magnificent new building, 
now nearly finished, when the collection will 
be properly housed. 

With the wish to help, the St. Paul Rotary 
Club has appointed a library committee to be 
ready to meet with like committees from 
other civie bodies, so as to assist in every way 
possible in the formulation of plans for the 
upbuilding of a great institution. 





List of Books for Business Men 


Rotarian John Boynton Kaiser, Librarian of the 
Tacoma public library, long has advocated the 
more general use by business men of the facilities 
of the publie libraries. He has published a valu- 


able pamphlet listing ‘‘ Books for Business Men.’ 
Rotarian W. F. Seward, Librarian of the Bing: 
hamton public library, also has just issued an ex 
rellent list of ‘‘ Business Books of Today.’’ 
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An Old Subject from a New Viewpoint 





Thru the Eyes of the Master Mechanic 
A Defense of the Railroads 


By W. H. 


o 





UCHL has been said and 
written in the past relative 
to the various departments 
of railroads, but very sel- 
dom has the railroad man 
had an opportunity to ex- 
himself upon this 
subject to a body of men 
composed of almost every 





press 








Whitt} field of endeavor. It has 
\') Fi 
eefjalways been his lot to 
speak or write to men of 
his own class—men with his own view point. 


| firmly believe I am safe in assuming that 
not one business man out of every one 
hundred reads those interesting and fascinat- 
ing articles that are published regarding 
railroads and railroad operation in unbiased 
magazines, but they will devour with lustful 
eye the criticising articles written in the 
daily press, weekly or monthly magazines 
y various writers who deal with railroads 
from the surveying of the very ground before 
they begin, to the maintenance and opera- 
tion of the fastest and safest mode of travel 
now in existence. 


‘These- same writers deal on many other 
subjects on which they are no better informed 
than on railroads. Many of these writers 
have never labored a day at any kind of 
work on a railroad in any department, yet 
their view of railroading as explained by the 
flourishing stroke of the pen seems to be the 
ideal for which the public clamor, and which 
we railroad men know is next to impossible. 


Compared With Other Industries. 

Therefore, abide with me for a while and 
I will endeavor to explain in a small way 
some of the expenses and operation of one 
branch of the railroad business. 1! will try 
to compare it with other industries and with 
our government, and see if they are not also 
subject to practically the same conditions 
that exist on the railroads of this country 
today, excepting legislation. 1 will endeavor 
to compare them and see if they, as a whole, 





NOTE.—Extracts from an address delivered before the 
Rotary Club of Shreveport (La.) of which Mr. Sag 
stetter 18 a member. He is the Master Mechanic 0! 


the Shreveport shops of the Kansas City Southern 
Railway. 


Sagstetter 
are -better managed, less extravagant and 
generally more efficient. 


A railroad has two principle sources of in 
come or revenue; first, from the compensa- 
tion it receives from transportation of the 
public from one point to another; and second, 
revenue obtained from transportation of vari- 
ous commodities from one point to another, 
be it mail, express or freight. 

In order to transport the public and com- 
modities, it must possess various classes of 
equipment in which the public and freight. 
as it is termed, may be placed and must have 
a source of power that will handle this equip- 
ment and do it in a safe and expeditious 
manner, in order that the publie, who is its 
master, will be pleased. 

To maintain this equipment is a large item 
—to maintain it properly is a larger one. 
There are approximately 65,000 locomotives 
in the United States, 2,300,000 freight cars 
and 50,000 passenger cars. All of these are 
subject to damage through ordinary traffic, 
deterioration and accident. 

Cost of Passenger Operation. 

The following shows the approximate cost 
of operating a six-car passenger train for the 
distance of 1,000 miles: 

Cost of locomotive repairs and inspection. .$111.60 


Cost of handling locomotives at shops or 
terminals, before being delivered to en- 


SE NIN og a dn 5d Seen « aU Se eo ew Bag red 19.60 
CFOMERON GMM oo a. deic xc aanle athe Cee eee aie 101.30 
Cost of water for locomotives............. 5.50 
Cost of lubrieating locomotive and tender. . 2.20 
Cost of miscellaneous supplies............ 2.90 
Other expenses, chargeable to cover super- 

intendence, wear and tear on machines, 

MGEIOROIY: UMS: Bo bcc ae Se OS Cee WR ata 11.00 
Cost of passenger car inspection and repair. 63.50 
Cost of cleaning passenger cars........... 19.90 
Cost of heating and lighting.............. 15.80 
Come GE TUHIORRNS 6 os. ee che ebick ow ese 90 
Other expenses in handling of passenger 

ears by shop employes ..... oc... sss eccess 7.60 
ROME ee 5 Gs acta menplane eas we Hee 3.75 
Wages of engineer and fireman........... 74.30 
Weal 00: COMI ONOW 6 a5 bo ic 3 oa dg ied eens 155.50 
Cost of switehing cars, building train, ete. 58.00 





Total cost 
‘This does not take into consideration super 
vision given by the transportation depart- 
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ment, cost of dispatching train, or any other 
expense incurred by any other department. 

These expenses vary according to climatic 
conditions, prices of the various commodities 
necessary to perform the above mentioned 
duties, the prices paid for labor, size of the 
power, and the geographical conditions of 
the country through which the train operates. 
However, it is a fair estimate or average for 
the southern part of the United States. 

The average life of a locomotive in which 
it is supposed to be able to produce efficient 
result is about fourteen months, but this 
varies a great deal according to the class of 
engine and the service which it performs. 
When an engine has been out of the repair 
shop this length of time she is again over- 
hauled or repaired, and those parts that have 
been worn, broken or deteriorated, are re- 
paired and replaced with new, and the loco- 
motive goes forth again to do such duties 
for which it was originally designed. The 
average cost of doing this class of repairs 
varies from $2,000 to $4,000, according to the 
size of the locomotive, the parts that require 
repairs, facilities for doing them, and wages 
paid to the various classes of mechanics. 

The building, inspecting and maintenance 
of freight cars come under the supervision of 
the mechanical department, and is equally as 
large, if not a larger factor in the present 
day railroading than the locomotive. 

The cars of a few years past were built 
completely of wood, except the trucks and 
necessary iron to brace them. These cars, it 
was found, would not stand the stress and 
strain which they receive in ordinary hand- 
ling for any great period, and as necessity 
has always been the mother of invention, steel 
underframe cars have rapidly superseded the 
old type and very few railroads of today are 
building wooden underframe cars. It is pre- 
dicted that it will only be a few years until 
cars with wooden sills will not be accepted 
with interstate freight. 

Repair Bills are Enormous. 

The repairs to these millions of cars 
throughout the United States is a great item 
and the various roads have a system of rules 
by which every company that handles cars is 
compelled to take care of the car that belongs 
to the other line in just as an efficient man- 
ner as it does with its own. 

The average life of a wooden freight car 
has been estimated as sixteen years; during 
this time it is necessary to have the car re- 
built for general repairs, approximately, 
three different times, at an average cost of 


$150. ‘The life of a steel car is longer and 
the maintenance is less, due to it being more 
strongly constructed; however, the average 
cost of repairs per car mile for both wooden 
and steel cars is approximately five and a half 
mills per mile, or for a train of sixty cars, 
the sum of $330 for one thousand miles. 


There has been a great deal of legislation 
passed within the past few years, some of 
which was nation-wide and affected all rail- 
roads, other which was only statewide and 
affected the railroads that operated through 
that state. The two principal ones were the 
Interstate Commerce Commission rules for 
inspection and maintenance of locomotive 
boilers and the Interstate Commerce Com- 
mission ruling for safety appliances on cars 
and locomotives. While these were both good 
laws and would, no doubt, have been put in 
effect by the majority of the railroads with- 
out legislation, nevertheless, they have thrown 
an extra burden of expenses upon the rail- 
roads who are compelled to comply with them, 
or at least a part of them, from the date of 
their passage. 

Cost of Boiler Inspection. 

One railroad in this section of the country 
has prepared a list in which is shown the 
necessary expenses involved in complying 
with the boiler inspection rules for one year. 
This railroad has 394 engines and has shown 
a cost of $90.47 per engine, per annum, or 
total cost of $35,645.09. To comply with 
the Interstate Commerce Commission laws 
on inspection and repairs to freight and pas- 
senger cars is as large or a larger item than 
the boiler inspection laws, but it is so inter- 
woven with the other duties of the men who 
perform this work that it is almost impos- 
sible to obtain an actual statement as to its 
real cost. 

I do not wish to be misunderstood or have 
these statements construed so that any one 
will gain the impression that I condemn the 
two particular laws mentioned, but there 
could have been a great many changes made 
in them that would have given the railroads 
of this country more time to comply with 
them, without the enormous expenditure 
when they were least prepared to make it. 

There is probably no business or industry 
that is criticized as unjustly as the railroads 
of our country. Quite frequently, there is a 
delay to a train due to some defect in ma- 
chinery or to some natural cause over which 
the railroad company has no control, and the 
public is inconvenienced for a few hours. One 
can usually hear on occasions of this kind 
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heated remarks passed about what should be 
done to the railroad and railroad officials. 

There is approximately one delay for 
every ten thousand miles that an engine 
makes. ‘The average delay in the passenger 
service is about one train out of every one 
hundred delayed an average of two hours and 
ten minutes. Compare this with the delays 
that you have with your automobile, even 
when it is under the supervision of an expert 
mechanic and kept in the best of garages. 
Make one hundred trips of one hundred 
miles each and I will venture to say you 
will have a delay. 


Don’t Vow to “Get Even.” 

‘Therefore, in future, if you are delayed on 
some train for a short period, do not con- 
demn the transportation companies of this 
country in general and vow that “you will 
get even” the first’ time you have the oppor- 
tunity, because the railroad companies de- 
mand of their employes courtesy and it oft- 
times places an employe in a very embarrass- 
ing position when he or his company is sub- 
ject to ridicule when he knows not why. 

It is only fair to assume that the American 
people are becoming more thoroly acquainted 
with the railroad and its operation. In 1838 
a club of young students in Ohio arranged to 
debate the question of railroads—at that time 
just coming into notice. When they asked 
for the use of the school house they received 
the following reply from the school board of 
the city: 

You are welcome to the school house to 
debate any proper question, but such things 
as railroads and telegraphs are impossibilities 
and infidelity. There is nothing in the Word 
of God about them. If God had designed 
travel at the frightful speed of fifteen males 
an hour by steam he would clearly have fore- 
lold it through his holy prophets—tt is a de- 
vice of Satan to lead immortal souls down to 
hell. 

While I do not desire to compare this to 
the public opinion today of the railroads, yet 
there has sprung up the past several years a 
general criticism of the management of rail- 
roads, some of which is just and some unjust. 
Also a great amount of legislation against 
the railroads has been enacted, some of which 
is also just and some unjust. Some of those 
who have posed before the public as possess- 
ing at least one of the attmbutes of the Al- 
mighty—that of all-wisdom—have been her- 
alded as the most gallant critics of the age. 
They have made statements that could not be 


substantiated or repudiated without the ex- 
penditure of enormous sums, and as this ex- 
penditure was not forthcoming their state- 
ments were accepted as true. 

One gentleman made the remark that the 
railroad companies of this country were losing 
one million dollars per day, due to inefficiency, 
yet he did not state what amount of money 
must be expended in order to make things 
so efficient that this million could be saved. 
He quoted Mr. F. W. Taylor in this state- 
ment, yet he did not state that the govern- 
ment was losing $600,000,000 per year on 
account of inefficiency in one department 
alone. He did not state that the railroads of 
this country were 100 to 500 per cent more 
efficient than the government operation. Yet 
he could have found this same information 
with just as little trouble. 

Mr. Harrington Emerson’s essays on fed- 
eral government work, printed in his book, 
“Efficiency,” comments on the fact that in 
making assays of work on one of the largest 
government operations he found the efficiency 
to be 11.86 per cent. If the railroad opera- 
tions were no more efficient than this, for 
every million dollars spent in operation, they 
would obtain $118,600 worth of work. The 
remainder, $881,400, would be wasted. 


Highest Efficiency Percentage. 


No one has ever stated that the nearest any 
industry or manufacturing establishment in 
the United States was to perfection was about 
80 per cent. This, according to the experts, 
is the highest efficiency yet obtained and pre- 
vailed in one of the large harvesting machine 
manufacturing plants. The great steel in- 
dustries of this country, that are known 
throughout the world by their enormous out- 
put and quality of goods, are considered by 
these same experts to be only 49 per cent effi 
cient. ‘These same experts tell us that our 
government has lost $180,000,000 in building 
the Panama canal by not being efficient. 

When an institution that pays the best of 
salary, supposed to have the most thoro and 
intelligent men in every line, can produce but 
12 per cent efficiency, how can we expect the 
railroad companies of this country to be per- 
fect. ‘They can not be expected to be as effi- 
cient as a manufacturing plant. 

A large railroad has a number of shops or 
repair points scattered over the distance of 
thousands of miles to take care of equipment 
as it is worn out in the different parts of the 
country. In order to expend the least pos 
sible sum on these repairs and to show the 
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highest grade of efficiency it would be neces- 
sary to have these various repair points 
equipped with the most modern tools, and to 
expend sums that would be entirely inconsis- 
tent with the amount of revenue that the rail- 
roads now obtain. Whenever the expendi- 
ture necessary to increase efficiency is so 
large that the interest on it will be greater 
than the saving made in being efficient, it 
is not good business to make that expendi- 
ture. 

There is a total railroad mileage in the 
United States of 356,418 miles, 240,339 of 
which is main line and 116,179 siding. These 
rails reach from the Atlantic to the Pacific 
and from the Great Lakes to the Gulf. If 
put in a straight line they would go more 
than fourteen times around the earth or forty- 
four times through it. They employ directly 
about 2,000,000 men and women, and sup- 
port through the wages paid, no less than one- 
twelfth of the entire population of the Uni- 
ted States, or about 8,000,000 people. 

It is conceded by all large financial interests 
that the railroads are the barometers that in- 
dicate the business conditions of this country. 


Unless they are given an opportunity to make 
a legitimate living the entire country feels 
the effect. 

Therefore, let me suggest that we all be 
reasonable and conservative, and give these, 
the greatest of all public service corporations, 
an opportunity to exist. While they, like all 
others, have made mistakes in the past, let 
us take the optimistic view and drive the 
gathering clouds of pessimistic legislation 
from the horizon of their future. They only 
ask that you show them the same considera- 
tion as is shown other industries. 

They are doing everything in their power 
to treat their employes and the public square; 
they are doing everything to eliminate dan- 
ger and preserve life and limb. Let us stop 
the agitation and see if we cannot get the 
honest investor to again return to the rail- 
road fields and you will all profit by it; by the 
extension of the steel ribbons into undevel- 
oped territory, a better service, more comfort- 
able equipment, less dangers, more magnifi- 
cent buildings that will add beauty to your 
cities, and last, but not least, by the friendly 
feeling of mutual interest that will follow. 




















The Optimist—Does This Mean You? 


Full-gifted, with power to see and understand, 
Product of ambition, noblest of the land, 
3elieving in the future—in the present, too— 
This is the optimist—does this mean you? 


Pure-hearted, with strength to fight and win, 
Guided by a purpose—not what might have been, 
Aiming at the greatest, nothing less will do— 
This is the optimist—does this mean you? 


Unmindful of the failures, locking straight ahead, 
Outliving disappointment—profiting instead, 
Rising above discouragement, beginning life anew, 
This is the optimist—does this mean you? 
—MILTON RUGGLES, in Houston Rotary Bulletin. 
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1615. Simplicity in 


Advertising Most Effective 





Essential Klements of Trade Letters 
By Gus W. Thomasson 





RADE letters take first 
rank as advertising media. 
They supply the primary 
substitute for the per- 
sonal touch which is the 
recognized basic principle 
of all business success. 
Performing this function 
they should at all times 
approach as nearly as 
possible the simple, di- 
rect manner of the 
spoken word whose force is well understood. 

Simplicity, then, is the first essential of an 
effective trade letter. If this one fact could 
always be borne in mind and the studied 
effort lost sight of to make trade letters com- 
pelling because of their literary, artistic or 
redundant qualities (not that these in their 
places and within sensible limitations are un- 
desirable), the percentage of efficiency in 
written salesmanship would be very materi- 
ally inereased. 

To be understood quickly and_ clearly 
should be the primary aim of every written 
appeal. Simple language alone constitutes 
the basis for this accomplishment. If you 
should forget everything else that I might 
say to you at this time, do remember this: 
lrade letters to be effective must be simple. 

If this thought lodges with vou and_ be- 
comes a working basis, I will have given you 
the first great step in successful business 
building. 

The second essential in rank is personality. 
Details here take prominence. First, the sta- 
tionery—the paper, the printing, the make- 
up; second, the form—penwritten, typewrit- 
ten, duplicated ; third, the address—correctly 
initialed and correctly spelled names ; fourth, 
the signature—legibility, responsibility and 
general valediction. 























Dress of Letter Important. 


\ man is as surely judged by the dress of 
his letter as by the dress of his person. Im- 
pressions are made quickly—erasures only re- 
quire time. The first approach is always the 
key to the situation with the written mes- 
sage. If your letter is on inferior paper, it 
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suggests an inferior proposition; little minds 
think little terms. If your stationery be 
poorly printed, it suggests penny-wise econ- 
omy. If the letter, when written, be jammed 
or stuffed into its envelope it suggests care- 
lessness. 


I do not mean to encourage extravagance 
in these things, but care and good judgment. 
I like to receive a letter written on good sta- 
tionery, folded to properly fit its carriage anil 
its whole air suggesting refinement and 
painstaking care. I consider that a man who 
sends me such a letter has paid me a com- 
pliment, and I unconsciously place a value 
upon the character of the author. So do you. 
We are influenced by these things a great 
deal more than we imagine until we give 
thought to them. So, give heed to the char- 
acter of your stationery if you expect its re- 
cipients to give heed to the character of its 
sender. 


Accuracy in Names. 


The form of a trade letter is also an im- 
portant matter. As a rule, a trade letter 
should be tvpewritten hecause of the con- 
densed space which it will thus occupy, the 
symmetry which can be given it and the ease 
with which it can be read; but, where time is 
available for its execution and the typewrit- 
ing machine is not accessible, a penwritten 
letter can be utilized to practically the same 
advantage, provided care is exercised in its 
preparation and it is neat and legible. 


Then, as nearly as possible, the text of the 
trade letter should be made to fit the appeal 
in an individual way. We too often econo- 
mize here at the expense of results, prepar- 
ing a general form message and expecting if 
to meet all needs. 


Another point: The “ego” of man must 
at all times be reckoned with. We are all 
most particular about our names. I need but 
to demonstrate this by speaking to any one 
of you and calling your initials in the wrong 
order or your name wrong. Likewise, if you 
should receive a letter wrongly initialed you 
would be quick to notice it. My name is 
Thomasson. Occasionally I receive a letter 
addressed to “Thompson.” I know at once 
that the sender of such a letter does not know 
me very well. There is a certain amount of 
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personal touch minimized by his error. A 
little care might have corrected it. I am 
not different from other folks in this respect. 

Then, see that your letters are correctly 


directed: it is a detail that will add to their 


efficiency. 

Another of the minor features that con- 
tribute to aggregate personality of a trade 
letter is the valediction. I am going to speak 
first of the signature, the name. It should 
at all times be in such form as to be read. In 
the case of a firm, my preference is to type- 
write the signature, allowing for initials or 
full name of the author, underneath. How- 
ever, there is no material objection to a neat 
rubber stamp, carrying the name and a space 
for a sub-signature. The chief aim should 
be to make the signature legible. I> am 
aware of the fact that this is not always done, 
and that a certain degree of pride is taken by 
some in producing a form of signature that 
requires deciphering to be read but I make 
the suggestion, and believe in its saneness, 
that a legible signature is best. 


“Dictated but Not Read.” 

There is a practice now becoming more or 
less common which I consider highly objec- 
tionable, namely, the rubber stamp impres- 
sion, placed usually in the lower left hand 
corner, stating that the letter was “dictated 
but not read” by its author. When I receive 
such a letter my first impulse is to throw it 
in the waste basket for I know if there is 
anything in it which the writer does not wish 
to vouch for that he is possessed of a techni- 
eality with which to protect himself. It loses 
its sincerity and, with me, is wholly waste 
circulation. 

Such practice is justified, I assume, on the 
basis that the writer, having left his office 
prior to the completion of the letter and not 
being able to personally examine it, author- 
izes the attaching of the qualifying clause in 
order to prevent the delay in mailing that 
would be occasioned if the letter was held for 
his inspection later. In my judgment. it 
would be far better to hold the letter another 
day than to send it out with such a stamp. A 
letter to be efficient must ring true at every 
point. Shifting responsibility upon the ste- 
nographer, as in the case of the use of such a 
stamp, certainly detracts from the effective- 
ness of the message. Do not permit a letter 
to go out that you cannot assume full respon- 
sibility. 
delegates to you the authority to send it out, 
make this your rule: Stand squarely be- 
hind everything you write. Only on this 


basis can vou hope to build toward success, 


If you oceupy a position which 


The third essential in a trade letter, to he 
effective, is timeliness. ‘The message it car- 
ries, the commodity it offers, the opportunity 
it suggests must be suited to the needs and 
the grasp of the recipient. If it is a new 
campaign, a follow-up or an appeal growing 
out of conditions incident to normal opera- 
tions which calls out a trade letter, the field 
it is to enter and the purpose it is designed 
to accomplish should be carefully understood 
before the prospect is approached. 


Modern business building decries hit-and- 
miss methods; it calls for center shots. The 
man who can achieve the greatest score is 
the man who reaches the top. Understand 
your game when you go after it, its habits, 
its surroundings, its approachability and 
point ef contact, and you will succeed. 


Next, be brief. We live in an age of the 
greatest competition with time the world has 
ever known. ‘Twenty-four hours in a day and 
six working days in a week, the full time at 
our disposal, is, seemingly, far short of our 
needs. We can only improve this condition 
by conserving our time and making it all 
count. Business men do this. They do not 
take the time to read long letters for long let- 
ters are not a necessity. Not one letter in 
one hundred should exceed the space of one 
sheet. I do not mean that a letter should be 
written like a telegram, with every word 
counted and measured, but it should be made 
comprehensive within the smallest reasonable 
compass. There are, of course, exceptions 
when a long letter is permissible but these 
exceptions are so rare that they fall into a 
class to themselves. 


Brevity Is Essential. 


Sometime ago I received thru the mail a 
three page typewritten letter. I opened it and 
glanced at it and laid it to one side. ‘Two 
days later a business acquaintance dropped 
into my office and asked me if I had read 
his letter. I said: “No, I do not remember 
receiving one from you.” He said: “I do not 
see how that is: it was three pages long!” 
I told him, frankly, that I did not have time 
to read a three-page letter in the ordinary 
course of a day’s mail, that his letter had 
evidently been laid aside for that “more con- 
venient time,” which up to then, had not ma- 
terialized. He retired. Now, when I get a 
letter from him, one page contains his mes- 
sage, tersely told, and I have since spent & 
considerable sum of money with him. I 
judge that my views and experience along 
this line are not radically different from oth- 
ers who have well filled days. T have already 
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told you that if you should have to forget 
everything except one point, to let it be sim- 
plicity. If you can add another, let it be 
brevity. These two, together, will accomplish 
a lot. 


The fifth efficiency test in a trade letter is 
that it should be informative. It should state 
clearly, concisely and in a comprehensive way 
the facts it is intended to convey. Except 
where it forms a link in a chain designed to 
educate and to create desire, step by step, in 
a well thought out and carefully planned 
manner, on the order of a follow-up cam- 
paign, the initial letter should include all 
necessary details. You, above all others, 
ought to know before you write a letter what 
the other fellow ought to know: give him 
the information. 


The next factor and the one that needs the 
least amount of comment from me, in speak- 
ing to you, is neatness. Here again is char- 
acter typified. Let your representative— 
vour letter—in the contest for business he- 
speak your own neatness. It counts. 


Lastly. in your written word, as in your 
spoken one, let vour message be couched in 
courteous terms. Courtesy is a great busi- 
ness asset. Cultivate it and it will return 
dividends to you. While vou may be pre- 


senting to the one who receives your letter a 
proposition that you have every reason to be 
lieve ought to appeal to and interest him, do 
not use phraseology that will make him think 
that you will think him a fool if he does not. 
Do not use argumentativeness to the point of 
antagonism. Present your reasons in a po- 
lite, logical manner. Let the other fellow do 
some reasoning; if your position is correct, 
the chances are he will, in time, reach the 
conclusion that it is; but you cannot drive 
him to it—that is, if he is a man whose as- 
sent is worth while. So, be courteous in vour 
written expressions: think yourself and _ let 
the other fellow think, too. In the end you 
and he will think, most likely, alike. 

The several features which have been out- 
lined are now grouped under the following 
heads, each being given its relative value and 
the whole composing a one hundred _per- 
centage basis, viz: 





Si. 853404554 eke eres 25% 
A arr reese 20% 
ee na ges 15% 
Se Ere Peer 5% 
S. -Euformativemere .......cccvsencs 15% 
Ge “PeMMeOGe no ok ake ea ewe weee den 10% 
Fr I oo in: «ican ile ws Ache © Oe 10% 

100% 





Something to Whisper to Your Employes 


HE seeret of success is not a secret. Nor 
is it something new. Nor is it some- 
thing hard to secure. To become more 

successful, become more efficient. Do the 
little things better. So work that vou will 
require less supervision. The least super- 
vision is needed by the person who makes 
the fewest mistakes. Do what you can do 
and what you should do for the institution 
for which you are working, and do it in the 
right way, and the size of your income will 
take care of itself. 

Let your aim ever be to better the work 
you are doing. But remember always that 
you cannot better the work you are doing 
without bettering yourself. The thoughts 
that you think, the words that you speak, and 
the deeds you perform are making you either 
better or worse. Realize with Henley that you 
are the master of your fate and the captain 
of your soul. You can be what you will to be. 

Forget yourself in rendering service to 
others. Tf an employe, strive to make your- 
self of greater value to your employer. Look 


upon yourself as a manufacturer. Think of 
yourself as being in business for yourself. 
Regard yourself as a maker and seller of 
service, and ever bend your thought and your 
energies toward the improvement of your 
product. 

The wise manufacturer never injures his 
machinery willfully. Your bodv, your mind, 
your soul serve as your plant. Eat and drink 
only that which will nourish your body, en- 
tertain only those thoughts that will enrich 
your mind, and if you feed your body with 
the best physical food and your mind with 
the best mental food you will build up a 
Service Factory that will find its products 
in constant demand. 

The world is hungry for Quality Service. 
It wants to pay for it. It is paying for all it 
can get. The market is not crowded. There 
is a chance for you right now. There is a 
chance for you right where you are. The 
time to start is Now. Your reward will take 
care of itself. 

THOMAS Dreter, in ‘‘The Printing Art.’”’ 
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The Consumer’s Interest in Advertising 


By Paul T. 


Ea HE fate of the advertiser 
V7 - . depends upon the decision 
of the consumer. Let us 

- look for a moment at the 






is ie th ‘=. 
CZ 24 — consumer’s interest in ad- 


ae vertising and see how it 


calls us beyond truth. 

1 W re is ao BY No good defini- 
tion of advertising ever has been made, and 
the probabilities are one never will be. But 
for our discussion, suppose we say that, from 
the consumer’s standpoint, advertising in- 
cludes any effort (except personal salesman- 
ship) to modify the attitude of any appreci- 
able part of the public toward a commodity 
for sale. 

‘That sounds formidable, but it is extreme- 
lv simple. For instance, take a can of corn. 
If it has no label it is simply a plain, white 
tin can. As a maker of or dealer in canned 
corn, I can offer it to you, and no matter what 
I say to you about it in my personal sales- 
manship, you are skeptical. If, however, | 
put a label on it, vou at once feel a certain 
amo yee of confidence that probably the can 
really does contain corn. And if, perchance, 
the label contains a claim that it is a superior 
grade of Honey-sweet Maine corn, the confi- 
dence is increased, and if it also bears a dis- 
tinctive name, and the name of some respon- 
sible company packing or selling it, it takes 
on an entirely new aspect. The consumer, 
buying this corn, not only buvs merchandise. 
but he buys and pays for all the claims made 
for it, and he also buys and pays for the pos- 
sibility of securing another can just like i 
whenever he wants it. 


Advertised Goods Not Just Merchandise. 

Advertised goods, therefore, are not merely 
merchandise. They are merchandise plus a 
quality guarantee, plus a modified demand, 
plus a reasonable expectation that the distri- 
bution system developed by the producer will 
make it possible to secure the goods whenever 
they are wanted. 

Advertised goods are those about which 
claims are made and responsibility is as- 
sumed, and it follows that advertising is an 
attempt to change demand. It involves two 
responsibilities—one for the advertiser and 
for the consumer himself. If he is to retain 


NOTE Reprinted from ‘‘Assoclated Advertising.” 


Cherington 


his position as a free agent in purchase, it is 
not only desirable but entirely necessary for 
him to sift all claims, to make every feasible 
test of quality, and to watch carefully all 
price statements for the purpose of punishing 
any misrepresenter by turning his weapon 
upon him. ‘The consumer holds the future 
of advertising in the hollow of his hand, and 
he is beginning to realize it. 

2. Who is the consumer? The consumer is 
not necessarily measured accurately by the 
mere volume of population. ‘There are all 
kinds of modifications of population figures 
which must be made. Even if copy writers, 
artists and printers had made no progress 
during the past generation, the consumer of 
today no longer could be reached in the way 
that the consumer of thirty years ago was 
reached. And when he has once been reached 
he no longer reacts in the same way. 


Changes in Methods. 

The character of the consumer and the 
conditions under which he lives determine 
the kind of distribution which will serve him. 
And so we have the department store, the 
chain store, and other changes in distribu- 
tion, growing up, within the last few years, to 
meet new conditions of living. ‘This means, 
also, changes in advertising methods and in 
the action of advertising upon the consumer. 

3. What does advertising do to the con- 
sumer? Advertising affects the consumer’s 
wants. It changes the consumer’s ideas of 
the value of his money and the relation of 
that value to the things his money will buy. 
It makes him want more different kinds of 
merchandise. The most common instance is 
the case of soap. There was a time, within 
the memory of many living people, when soap 
was practically all either soft soap or just 
plain soap. Now, no household is complete 
without eight or ten different kinds of soap. 
There must be at least two or three different 
kinds of laundry soap: there must be four or 
five different kinds of bath soap, the toilet 
soap, head soap, foot soap and, in addition to 
these, several varicties of general utility soaps 
for miscellaneous purposes. 

Not only are the consumer’s wants more 
varied, but, in many ways, they are of a much 
higher type than they were once. ‘The aver- 
age price of ready-made suits shows a distinet 
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rise, even after allowing for the increased 
price of the goods themselves. 

These are only two of the ways in which 
the wants of the consumer are affected by the 
appeals to him in his buying activities. 

A consumer’s ideas of the value of things 
he can buy, also, are disturbed by advertising. 
lt a talking machine maker, or an automobile 
manufacturer, takes the back page of several 
magazines and successfully convinces several 
hundred consumers that there is a large 
amount of joy for all the family in a talking 
machine or an automobile, it 1s quite prob- 
able that the money, which otherwise might 
be invested in a bond or a savings bank ac- 
count, will go for a talking machine or an au- 
tomobile, since it is extremely difficult to talk 
about a bond, on back page of a magazine, in 
four colors, in any way that wut make it look 
like an attractive object for purchase out of 
the family funds. 


New Ideas of Values. 

The large part of the responsibility for 
buying automobiles with the money secured 
by house mortgages can be directly traced to 
the skill with which the makers of automo- 
biles talk about the joys of their possession, 
while there is nobody who cares to assume 
the responsibility for advertising the joys of 
having a house without a mortgage on it. 
Far be it from me to imply that the purchase 
of talking machines or automobiles is an 
economic evil. But the success with which 
advertising of these two commodities has 
changed the consumer’s ideas of value sug- 
gests something of the power and responsi- 
bility of him who advertises. 

Professor Walter Dill Scott says that fam- 
liles in moderate circumstances, a generation 
ago, constantly lived in fear of the poor- 
house, while today, families in the same cir- 
cumstances constantly live in the hope that 
next year they will be able to buy a Ford au- 
tomobile. Much of this change is due to the 
consumer’s new ideas of value. 

1. What does advertising do for the con- 
sumer? In addition to these changes which 
advertising, as an institution, has effected in 
the habits of the consumer, there are certain 
things in which it directly helps him. 

More than ever before it has established 
the identity of goods, making it possible to 
repurchase goods which are satisfactory and to 
avoid the re-purchase of goods which are un- 
satisfactory. This, in itself, constitutes, in a 
large measure, a guarantee for the preserva- 
tion of quality in named products. 


The establishment of the identity of the 
producer is another aspect of the achieve- 
ments of advertising, for the consumer, which 
enables him to place full responsibility for 
any failure to preserve quality, and to place 
it without any equivocation or any possibility 
of shifting. 

Not only is it thus more difficult to perpe- 
trate a fraud after tue goods have been once 
put on the market, but it is also very un- 
profitable to build up a named reputation un- 
less there is to be a scrupulous care exercised 
in preserving that reputation. This, in itself, 
thins out a part of the attempted fraud upon 
the public. 

One other advantage, which the public se- 
cures from advertising, is the economic sav- 
ing which results from large sale production 
and distribution. In competitive lines, at 
least, a very substantial share of what can be 
saved by producing on a large scale over pro- 
ducing on a small scale is passed on to the 
consumer. Where there is no competition 
this saving is very often pocketed by those 
who are responsible for making the goods 
known. But so long as competitive condi- 
tions can be guaranteed the consumer is rea- 
sonably sure of his fair share. 

5. Who pays for advertising? The direct 
annual United States outlay for advertising 
probably exceeds 600 to 700 million dollars, 
and it may be as high as 1,000 million dollars 
a year. While there is absolutely no way of 
measuring economic savings effected in pro- 
duction and distributing costs as the result of 
this outlay, it seems to be a reasonably safe 
statement that, up to the present time, prac- 
tically all of this outlay is absorbed by the de- 
creased production and selling cost and the 
increased speed or turn-over of such goods as 
are wisely advertised. That, of course, is not 
saying that all campaigns carry themselves, 
nor is it saying that the amount of advertis- 
ing expenditure can be indefinitely extended 
and be continuously expected to pay for 
itself. But it seems to be a perfectly conserv- 
ative statement that the economic savings di- 
rectly traceable to the results of advertising 
in this country have been worth more than 
600 million dollars, and probably worth more 
than a billion dollars a year during the last 
few years. 

Social and Economic Effect. 

Far more important than this direct cost, 
so far as its relation to this question of pay- 
ing for advertising is concerned, is the social 
and economic effect. Enriched living, greater 
striving for ease, higher standards of quality, 
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more elaborate wants, and all the other social 
and economic changes directly traceable to 
these attempts to modify demand, prooably 
present a much more serious accumulation of 
charges against advertising than does the 
direct outlay itself. 

Whether these have been worth while, it is 
by no means easy to answer. It involves a 
carelul study of both the immediate and the 
ultimate effects of the expenditures which are 
induced in this way as compared with the 
effects of savings, or of more thrifty expendi- 
tures, which might have prevailed in case 
there had never been any general attempt to 
modify the consumer’s attitude toward cer- 
tain commodities for sale. 

Not the least of the factors which must be 
considered in this connection, is the conserva- 
tion of human energy which the new wants 
have brought about. 

To summarize, then, advertising is not a 


thing of itself, but is an integral part of scil- 
ing. Sometimes it represents improved sell- 
ing and sometimes it does not. 

It carries with it new responsibilities for 
the advertiser and the seller, and it also car- 
ries with it new responsibilities for the con- 
sumer. The consumer is learning that if he 
is to preserve his ability to spend his money 
wisely, he is obliged to use advertising as a 
weapon for himself instead of allowing it to 
be used as a weapon against himself. 

The day of continued success of dishonest 
advertising is past. But more important 
still is the fact that the consumer is rising 
and will continue to rise to smite the adver- 
tiser who induces him to buy to his own hurt. 

Truth in advertising has come. 

Before the advertiser, now, looms the need 
for being sure that his advertising is not 
merely true. His next need is to be sure that 
it is of real service. 





Obedience 


Shall we choose the easy place, the place that 
seems to satisfy our own inclinations? Or, shall 
we follow the voice of the Master? 


| said: ‘‘Let me walk in the fields.’’ 
He said: ‘‘No, walk in the town.’’ 
[ said: ‘‘There are no flowers there.’’ 
He said: ‘‘ No flowers, but a crown.’’ 


I said: ‘‘But the skies are black; 
There is nothing but noise and din.’’ 
And He wept, as He sent me back— 
‘*There is more,’’ He said, ‘‘ There is sin.’’ 


| said: ‘‘I shall miss the light, 

And friends will miss me they say.’’ 
He answered: ‘‘ Choose tonight 

If I am to miss you or they.’’ 


[. said: ‘‘But the air is thick, 
And fogs are veiling the sun.’’ 
He answered: ‘‘ Yet souls are sick, 

And souls in the dark undone! ”’ 


I pleaded for time to be given. 

He said: ‘‘Is it hard to decide? y 
It will not seem so hard in heaven 

To have followed the steps of your Guide. ’’ 


Then into His hand went mine; 

And into my heart came He; 

And I walked, in a light divine, 

The path I had feared to see. 
—GEORGE MACDONALD. 








for 
ar- 
On- 

he 
ley 
Sa 


to 


est 
wnt 
ing 
er- 
rt. 


e(| 
not 


hat 

















A Great Industry and a Hobby His Monument 449 





Little Beginnings 


The Grandfather of the Movies 


By E. H. Goodhart 


The moving picture in- 
dustry is the fourth on the 
list of the great industries 
of the United States. It is 
one of the great industries 
in nearly every other civ- 
ilized country of the world. 
The grandfather of this 
great industry was a stal- 
wart, white-haired, unas- 
suming, American clergy- 
man. His name was 
Hannibal Goodwin, of the 
House of Prayer, of 
Newark, N. J. 

Dr. Goodwin perhaps did not realize in 
1887, when he discovered the long sought 
secret of the manufacture of the photographic 
film to take the place of glass, that he had 
accomplished a thing which would make 
possible the upbuilding of such an enormous 
industry as that of the moving picture. His 
efforts for years had been inspired by a 
desire to make possible the use of photog- 
raphy as an instrument of education. It was 
in commemoration of his efforts along this 
line that the “Goodwin: Memorial Tablet” 
has been placed at the scene of his labors in 
Newark by the Essex Camera Club. 


Goodwin’s invention made possible the 
rapid spread of amateur photography, which 
has come to be one of the most widespread 
hobbies of the American people. And so, in 
addition to being grandfather of a great in- 
dustry, he is also the father of a useful 
hobby. 

The photographic roll film and film pack 
is absolutely necessary to amateur photog- 
raphy. It is the basis or the foundation of 
the picture from a mechanical point of view. 
Previous to the discovery of the process for 
making the photographic film the only base 
upon which a negative could be made was 
glass. Glass was satisfactory but it failed to 


NOTE.—Mr. Goodhart is the Secretary and Treas- 
urer of the Southern Photo Material Company. He Is 
the photographic supplies member of the Atlanta 
Rotary Club; he is also the Club Correspondent for 
THE ROTARIAN. 


supply the need for a light, flexible material 
upon which negatives could be registered and 
which would be transparent and durable. 
Photographic societies all over the world 
offered prizes and in other ways tried to 
stimulate the effort to discover a suitable 
substitute for glass. Experiments were made 
with various substances but they were all 
failures until Dr. Goodwin brought forward 
his film in 1887. It was neither celluloid nor 
collodion skin but a combination of both with 
something else. ‘The something else was the 
long sought secret. Dr. Goodwin proved that 
his invention would work to the satisfaction 
of Washington Irving Adams of Scoville & 
Adams Company, pioneer manufacturers of 
photo supplies in America, and to Dr. Chas. 
Ehrmann, the head chemist of the company. 


His efforts to secure a patent on his 
invention were unfortunate and his applica- 
tions were contested vigorously and success- 
fully for many years. When finally he had 
secured his patent his financial resources 
were exhausted. At this time a company 
was formed which came to his rescue and 
suits were started charging infringement of 
his patent rights. This was in December, 
1902, and the final decision upholding the 
Goodwin patent was not rendered until ten 
years later. ‘Today all films for rolls and 
packs and motion picture photography, man- 
ufactured in the United States, are manufac- 
tured under the Goodwin basic patent and 
the same invention forms a basis for the man- 
ufacture of films thruout the world. This is 
a nitro-cellulose film upon which is coated 
the sensitive emulsion. 

In the meantime Dr. Goodwin had died 
without realizing financial benefits from his 
invention but not until he had seen its great 
value to the world. In the closing years of 
his widow’s life the legal victory came and 
as the result of the settlement of financiai 
claims based upon the infringement of the 
patent, she was made rich, altho she lived 
only a year longer in which to enjoy the 
financial fruits of her husband’s genius. 
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The first roll film camera that was a_ win’s idea only improved it. His film was 
success was made by the Boston Camera perfect; all that was necessary was to buil 


Company, of which Messrs. Blair and Turner 
were the principal geniuses. It was a box 
arranged to take the roll of film which was 
backed with black paper, on the same prin- 
ciple as the box roll film camera of today. 
The makers 
filed application 
for a_ patent 
broadly cover- 
ing the making 
f roll cartridge 





of amateur pho- 


tography, with 
the introduc- 
tion of his 


nitro - cellulose 
base for film 
he opened up a new field of endeavor. It 
was that of Motion Pictures. 

For years inventors had vainly tried to 
produce motion pictures but they require 
a continuous belt of sensitive film, accurately 
perforated in order to be carried before the 
exposing aperture of the camera. The man- 
ufacturers who took advantage of Dr. Good- 





Goodwin Memorial Tablet, 


the machinery to produce it and to construct 
instruments needed in photographing action. 
Upon this the great inventors of two conti- 
nents worked. Edison and Bell & Howell of 
America and Williamson, Lumiere and Pathe 
of Europe,made 
great strides in 
itsdevelopment. 
Numerous oth- 
ers have _ fol- 
lowed them in 


film and with this unlimited 
markings there- field, which is 
on to be viewed still in its in- 
through the fancy. 
peep-hole of the z Now. years 
camera. Later tse after his death, 
it was proved PO x | the whole world 
that the idea BREVERENDIHANN! ATT LODWINE! is awakening to 
had been antic- ' Peery coe ae - | the fact that to 
ipated in an _. a ; ae | this great and 
article fifty | Jj SPSERVICE IN.THE < NGF good man they 
years before in re 2 owe the Movies 

British India aan t —the enter- 
publication. tainment that 

Dr. Goodwin’s has been chosen 
sole aim was to by the masses 
find a substance and that has 
that could be won the devo- 
substituted for tion of all hu- 
glass plates. He manity. Like 
knew that there the telegraph, 
would be a telephone and 
great future for the wireless, 
it, and tho motion pictures 
it is probable have and = are 
that his vision bringing men 
extended only nearer to each 
into the realm other. 


Amateur pho- 
tography is not 
a hobby that is 
chosen by that 


Unveiled at Newark, N. J. class of people 


who have no 
artistic temperament. For years the home 
has waited for the art-hobby. Now that it 


has come it is linking the thoughts of man 
with those of his fellows. The charms of the 
home life, the beauties of nature, the scenes 
of childhood, all these are seen by the vigilant 
eyes of the amateur’s camera, and recorded 
on the film invented by Dr. Goodwin. 





“It does you no good to take a lofty aim if your gun is not loaded.” 
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Getting Ready for the 1916 Convention 


Now Is the Time to Begin Making Plans to Go to Cincinnati 


kT ready now for the 1916 Rotary 

Convention at Cincinnati. Presi- 
dent Albert says it promises to 
be the most notable gathering of 
business men ever held in Amer- 
ica. The Cincinnati Rotarians predict it will 
be the greatest convention ever held in Cin- 
cinnati. They have accepted as satisfactory 
the dates fixed by the Board of Directors of 
the International Association—July 16th to 
20th—and are preparing to entertain from 
1.000 to 5,000 visitors. 





Some Rotarians and some clubs already 
have made hotel reservations. They are 
taking time by the forelock. Secretary 
Wilberding of the Cincinnati club says that 
the hotel accommodations will be ample. The 
Cincinnati Hotel Men’s Association, repre- 
senting nineteen hotels in the city, with 
rooms aggregating 3,368, have assured the 
International Board of Directors, in writing, 
that there will be no increase in the regular 
rates during the Rotary convention. The 
hotel men agree to recognize reservations 
made now for their most desirable rooms at 
the regular rates. Now is the time to take 
advantage of their offer. 


A list of these hotels, giving the number 
of rooms in each and the rates, was sub- 
mitted with the communication from the 
hotel men. This list and schedule of rates 
is on file at International Headquarters. A 
copy has been sent to the Secretary of each 
Rotary club and is available for reference by 
any member of the clubs. 

Secretary Wilberding says that in addition 
to these hotels in the city limits there are 
others in the Highlands of Kentucky, twenty 
miles from the Convention Headquarters. 


There will be a registration fee of $5 for 
each person, ladies as well as men, visitors 
as well as delegates. The money received 
from registration will be used for the enter- 

inment of visitors and delegates. 


The problem of financing the annual Ro- 
iry convention was discussed at San Fran- 
cisco and a resolution was adopted by the 
convention recommending that the Inter- 
national officers establish a rate of $10 for 
registration. After a thoro discussion of the 
matter at the Board’s meeting in Chicago 


in September, it was decided that the most 
equitable way would be to make a charge of 
$5 for each person, instead of $10 each for 
the delegates and men visitors. The rule 
was adopted at San Francisco that each man 
registering, either as a delegate or visitor, 
could register for one lady without additional 
charge. The new rule will make each per- 
son who shares in the convention entertain- 
ment share equally with all others in con- 
tributing to the cost. 


Convention Finances Resolution 


Upon the question of convention finances 
the Board of Directors adopted the follow- 
ing resolution. 


Whereas, a Rotary convention is a beneficial and 
profitable thing for any city to have, and 


Whereas, the ordinary revenues of the I. A. of R. 
C. are insufficient for the accomplishment of the 
work it finds at hand to do, and particularly 


Whereas, the expenses of the I. A. of R. C. in- 
cident to holding an annual convention inelud- 
ing convention halls and meeting places, rooms 
for headquarters administrative work during the 
convention and the equipment and assistants for 
the same, rooms and facilities for committee 
work, reporting the proceedings of the conven- 
tion, the traveling and hotel exvenses of the 
International officers and invited sneakers in 
attendance at the convention, the printing of a 
convention program book and of a registry hook 
of those present, ete., ete., would, if paid from 
per capita tax income, require a large part of 
such income. ‘Therefore be it 


RESOLVED, that all convention expenses of the 
association shall he paid by the convention city, 
which payment shall be guaranteed to the as- 
sociation by the Rotary Club of the Convention 
City and prior to the issne of the call for the 
convention said club shall certify that it has 
raised sufficient funds to pay such exvenses which 
shall be aseertained and budgeted as closely as 
may he possible by the Board of Directors of 
the association and the Convention Executive 
Committee of the Rotary Club of the Convention 
City; and be it further. 


RESOLVED, that each person in attendance at 
the annual Rotary Convention shall pay a regis- 
tration fee of five dollars ($5) which shall be 
collected by and under the supervision of the 
association ’s committee on Registration of Dele- 
gates and Visitors and turned over by them to 
the Convention Executive Committee of the Ro- 
tary Club of the Convention City to he used for 
exnenses of entertainment of delegates and 
visitors (exclusive of the exnenses of the as- 
sociation hereinbefore provided for) provided 
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that the convention city may add to the enter- 
tainment fund other moneys if it so desires; and 
be it further. 


RESOLVED, that all entertainment shall be sub 


ject to the approval of tae Board of Directors 
of the association and no publicity shall be given 
to any proposed entertainment until it has been 
so approved. 





The Cost of Rotary Conventions 


The Sixth Annual Convention of the In- 
ternational Association of Rotary Clubs is 
said to have cost the San Francisco Rotary 
Club approximately twenty thousand dollars. 
Some of the items were: 


Programs—$365. 
Jadges—$800. 

Books of Tickets—$205. 

Directory of Registered Rotarians—$185. 
Annual Banquet at Palace Hotel—$5,950. 


Four Thousand Exposition admission 
tickets—$1,600. 

Assistant to Secretary one hundred dollars 
per month for several months. 

Expenses of International officers, speak- 
ers, ete. 

The San Francisco Club has 240 members, 
with an » adminsions fee of twenty-five dollars 
and two dollars per month dues. Their 
admissions amount to one thousand dollars 
per year. On one day when 169 members 
were present they raised $8,900 for conven- 
tion expenses; subscriptions totaling nearly 
another thousand dollars were received later. 
No assessments were made. The convention 
was financed entirely by the club and in addi- 
tion members of the club subscribed $400,000 
to their International Exposition. 

An Executive Committee of five members 
handled the convention work separate from 
the usual club activities, reporting once a 
month at a joint meeting with the Board of 
Directors. 

The above figures were taken from “The 
Rotator.” the club publication of the San 
Diego Rotary Club, of August 11, 1915. 

Secretary Howard Feighner of the San 
Francisco Club reports that it would be 
impossible at present to make any detailed 
report on the cost of the convention. He 
adds, however, that by the end of October 
all hills will have been paid and all money 
collected. accounts closed and books audited 
bv a certificated public accountant. “At that 
time.” he says, “I have no doubt that our 


Board of Directors will be very pleased to 


submit to the International officers a com- 
plete report showing all receipts and dis- 
bursements.” 


In this connection the final report of the 
Houston club, showing the cost of the Fifth 
Annual Convention at Houston in 1914, will 
be interesting. The Houston Convention 
Executive Committee made a detailed re- 
port of which the following is a summary: 





Receipts. 
pT BS Ty Se 8 ae | Re $ 2,897.78 
Pe RIS Sil nc sce Were FON wid wes 392.85 
Subseribed by members .............. 5,925.00 
eo eo” i a a 27.00 
Pennants and Decorations sold......... 69.75 
Returns of Sub-Committees ........... 17.05 
WOR IOCPMUIOR ak 6 565 Ss bs axe’s oe $4,212.77 
EGOS TAOUROD 7 oS Sw cee FR 1,275.00 2,937.77 
$12,267.20 
Disbursements. 
The Sylvan Beach and Bender Hotel 
MCR OUIS oo aw re ck aes obscene s $ 2,335.90 


President ’s Ball, Ship Channel trip, Sym- 
phony Orchestra and Concert, Ladies at 


CONN IR os asic 2 acco 04 bree 8 ose 960.25 
RRND Se OAR aia ee i oo .0 9 Oss s.8 a'<in 1,013.62 
Friday banquet at Rice Hotel ‘and ship 

BEN Sb s i bet yore Es OOS Sisinse « Biss, oe 931.20 
Kriday—Ladies’ Country Club and Red 

SUNGRCOE CRE sicen aia esks 6 sti eres ees 148.55 
Administrative expense ............... 420.00 
BEI oe aaa tea ee on sant os es 698.00 
OR alas Rue ee ee a 552.10 
eR mere a8, Am hi nae ete ee 206.50 
DOM atlas Vcres sea eieny p< c 4.0% wne-8 112.00 
OGtAT PeCPOSl COTS las os ie 103.85 
ONTO TEXRONNG 660 ices Se 125.00 
NOTES a ia ais on. o's ys See ne ale 899.99 
NOTIN 3.05 orl et ALGO vipa eaie pale 114.50 
I okies 4 sir heats nodes Bons sas paaent 624.63 
International Association Convention exp. 637.20 
SPRTINUOE ccs. oko ie ids chads dens <4 515.28 
CREE MINE Oa 95 oss Sia bene oun ss 96.95 
In addition $300 was appropriated for 

the Imernational Association’s Roll of 

Honor and $540 was paid to the Cham- 

ber of Commerce for cotton ......... 840.00 

$11,335.52 

Bidleuss 0 TIONG 25305 ss ae es 931.68 

$12,267.20 
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Rotary Committees for 1915-1916 


Appointments Made by International President Allen D. Albert 


PUBLICITY AND INFORMATION. 


Frank Higgins, chairman, Barrister & Solicitor, 1118 Langley St., Victoria, B. C. 

W. E. Griffin, Treasurer Griffin Flooring Co., Flooring, 122 Central St., Worcester, Mass. 

J. A. McNamee, Vice-President Marine Trust Co., Marine Trust Bldg., Atlantic City, N. J. 
F, P, MacLennan, Evening Newspaper, 800 Kansas Ave., Topeka, Kas. 

J. M. Wheelock, Gen. Agt. N. W. Mutual Life Ins. Co., Ist Nat. Bank Bldg., Denver, Colo. 


INTER-CITY RELATIONS. 


George R. MacClyment, chairman, (Farm Land Development. Asst. Manager Bradley Poly- 
technic Institute), 801 Central National Bank Bldg., Peoria, III. 


C, J. Burchell, Partner, McLean, Paton, Burchell & Ralston, Lawyers, Chronicle Bldg., Hali- 
fax, N. S 


Ralph D, Quisenberry, Syrup Manufacturer, c-o Southern Syrup Co., Montgomery, Ala. 

F, G. Macomber, Editor Hartford Globe, Newspaper, 11 Central Row, Hartford, Conn. 

H. S. Weller, Vice-President Richardson Drug Co., Wholesale Drugs, 9th and Jackson, Omaha, 
Nebr. 


PUBLIC AFFAIRS. 


H. M. Temple, chairman, Accountant, 805 Germania Life Bldg., St. Paul, Minn. 
K. A, Engle, Business Mgr. Ark. Democrat, Newspaper, 117 W. 4th St., Little Rock, Ark. 
A, E, Rowlands, District Agent Burroughs Adding Machine Co., P. O. Box 702, El Paso, Tex. 


George E. Leonard, Partner Leonard & McGraw Co., Real Estate, 1218 Heard Bldg., Jack- 
sonville, Fla. 


B, A. Trestrail, Adv. Mgr. R. S. Williams & Sons Co., Ltd., Musical Instruments, 145 Yonge 
St., Toronto, Ont., Can. 


BUSINESS METHODS. 


O. A. Wright, chairman, President Shreveport Window Glass Co., Window Glass, 601 Com- 
mercial Bank Bldg., Shreveport, La. 


J. M. Connable, Retail Drugs, Main and Beale Ave., Memphis, Tenn. 


T. H. Deardorff, Vice-President Toledo Rubber Co., Rubber Goods, 428 Summit St., Toledo, 
Ohio. 


John L. Crawford, President Terre Haute National Bank, Terre Haute, Ind. 
A. R. Bell, Manager Garlock Packing Co., Engine Packings, 385 Main St., Hamilton, Ont., Can. 


CONVENTION PROGRAM AND 
TOPICS. 


Russell F. Greiner, chairman, Vice-President Union Bahk Note Co., Lithographing, 10th and 
Central Sts., Kansas City, Mo. 


W. H. Alexander, Motor Merchant, 91 Donegall St., Belfast, Ireland. 


James T. Daniels, District Manager Bell Telephone Co., Telephone Service, Central Union 
Bldg., Columbus, Ohio. 


D, J. Callahan, Manager Norfolk and Wash. Steamboat Co., Transportation—Water, 7th St. 
Wharf, Washington, D. C. 


_. Walter D. Thompson, Resident Manager U. S. Casualty Co., Accident Insurance, 1419 Pierce 
Bldg., St. Louis, Mo. 
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CREDENTIALS. 


George O. Relf, chairman, General Manager Hotel Utah, Hotels, Salt Lake City, Utah. 
A, B, Calder, Alex. Calder & Son, Steamship Ticket Agents, 668 Main St., Winnipeg, Man., Can 


Ben Keith, Hardrider-Keith Cooke Co., Commission Merchants, 1801 Jones St., Fort Worth, 
Texas. 


Paul M. Galloway, Manager Public Service Corp., Light and Power, Clinton Bldg., Tulsa, Okla 
Irving O. Norwood, Secretary Commercial Club, Commercial Secretary, Davenport, Ia. 


CONSTITUTION 
Frank E. Hering, chairman, Editor Eagle Magazine, Magazine Publishers, Dean Bldg., South 
Bend, Ind. 
Luther A. Brewer, Publisher Torch Press, 4th Ave. and 8rd St., Cedar Rapids, Ia. 


John R, Murchison, Partner J. W. Murchison & Co., Wholesale Hardware, Water and Chest- 
nut Sts., Wilmington, N. C. 


Malcolm Gillis, Postmaster, Federal Bldg., Butte, Mont. 
John Weatherhead, United Counties Bank, Ltd., Bankers, Colmore Row, Birmingham, England. 


RESOLUTIONS. 
Chas. H, Victor, chairman, Manager Yawman & Erbe Mfg. Co., Filing Systems, 712 Mission 
St., San Francisco, Calif. 
A. P, Allingham, Imperial Life Assurance Co., 60 Princess St., St. John, N. B. 


A. A. Hallander, Manager Armour & Co., Meat Packer, Wall and Railroad Ave., Spokane, 
Wash. 


Stewart Anderson, Editor & Gen. Mgr. Mass. Mutual Life Ins. Co., Insurance, 500 Main St., 
Springfield, Mass. 


Milton C, Potter, Superintendent Milwaukee Public Schools, 10th and Prairie Sts., Milwaukee, 
Wis. 
COMMITTEE REPORTS. 
Frank L. Mulholland, chairman, Mulholland & Hartmann, Attorneys, 1811 Nicholas Bldg. 
Toledo, Ohio. 


Russell F. Greiner, Vice-President Union Bank Note Co., Lithographing, 10th and Central Sts., 
Kansas City, Mo. 


Paul P. Harris, Partner Harris, Kagy & Vanier, Lawyers, 127 N. Dearborn St., Chicago, Ill. 
Glenn C, Mead, Attorney, 818 Real Estate Trust Bldg., Philadelphia, Penna. 


CLASSIFICATIONS AND SECTIONS. 
Harry A. Lyman, chairman, President The Lyman Co., Glass, 119 East 5th St., Cincinnati, 
Ohio. 
Ivan E, Allen, Fielder & Allen Co., Office Outfitters, Marrietta and Forsyth Sts., Atlanta, Ga. 
E. J. Emerson, Manager Beaumont Electric Light & Power Co., 2085 Calder, Beaumont, Texas. 


STANDARD LOCAL CONSTITUTION 
Arch C, Klumph, chairman, Past President Cleveland Rotary Club, 1948 Carter Road, S. W., 
Cleveland, Ohio. 
Godfrey Morgan, Secretary The Rotary Club, 1101 Chamber of Commerce Bldg., Buffalo, N. Y. 
H. A, Bauman, President The Rotary Club, 41 Conger Ave., Akron, Ohio. 





When you begin to feel sorry for yourself, you have a right to be, for 
the sorriest thing in all this world, is that man whose soul cries itself to sleep 
on its own rumpled ego. 


—CHARLES HENRY MACKINTOSH, Duluth Rotary Club. 
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Triumphs for Rotary’s President 


Albert Is Royally Received and Appreciated on Southwest Tour 


LLEN D. ALBERT, President of 
the International Association of Ro- 
tary Clubs, is winning new triumphs 
in Kansas City and other Rotary 
cities in the Southwest, which he is 
visiting on an extended tour. Re- 
ports received from Missouri, Kansas and Okla- 
homa Rotary clubs, which he visited prior to his 
‘‘invasion’’ of Texas, are to the effect that he was 





uses brains, figures, economics and sociology, in 


stead of the level and transit, to overcome city 


problems. ’’ 
The day before President Albert was present at 
the organization of the Hutchinson, Kansas, Rotary 


_Club. District Governor Hutchings and James N. 


Russell, the recently elected president of the Kan- 
sas City, Mo., club, headed by a delegation of 
other good Rotarians from Kansas City, went to 











International President Allen D. 
Albert at Kansas City, flanked by 
three good Kansas City Rotarians. 

Reading from left to right they 
are: Past International President 
Russell F. Greiner; President AlI- 
bert; James N. Russell, President 
Kansas City Rotary Club; Albert 

Hutchings, Governor Eleventh 
District. 








Hutchinson in a special car 
to help install the new club 
and to escort President Al- 
bert back to their own 
city. They were met at the 
station by the Kansas City 
club, who escorted Albert to 
the Baltimore’ hotel for 
breakfast. 

About eleven o’clock a 
delegation of forty-two from 
the St. Joseph Rotary Club 
arrived to help do honor to 
the International President, 
and the newly organized Ro- 
tary Club of Kansas City, 
Kansas, just across the Mis- 














souri river, sent over a dele- 





royally received and appreciated, and the action of 
the convention at San Francisco in electing him 
was universally approved. 

He was in Kansas City Oct. 14th, the guest of 
the Rotary Club at luncheon, and in the evening lec- 
tured on ‘‘The Forees that Make Cities’’ at the 
Grand Avenue Temple to a very large audience, 
composed of the business men and general public of 
Kansas City. The Kansas City newspapers were 
unusually liberal in the amount of space which they 
devoted to Alrert’s visit and lecture. One of the 
newspapers, The Post, in commenting upon his civic 
lecture spoke of him as a ‘‘city surveyor who 


gation of twenty for the 
luncheon. The Rotary Clubs of Pafsons and To- 
peka also were represented. It was a wonderfully 
successful luncheon. 

After the lecture in the evening President Albert 
left for Bartlesville, Oklahoma, where he aided 
in organizing a Rotary club at a noon meeting, 
the following day. Friday evening he was the 
guest of the Tulsa club at dinner and aroused the 
greatest enthusiasm by his visit. 

President Albert was expected to reach Dallas, 
Texas, Sunday, October 17, and to spend the fol 
lowing few days visiting most of the Rotary clubs 
in the Lone Star State. 


President Albert Takes Tulsa by Storm 


President Allen D. Albert took Tulsa, Oklahoma, 
by storm, when he visited the Rotary club. Secre- 
tary J. Burr Gibbons of the Tulsa Rotary Club re- 
ports that the Rotarian dinner October 15th in honor 
of the International President was attended by one 
hundred prominent business and professional men 
of Tulsa in addition to the members of the club. 

A delegation from the Tulsa club, consisting of 
President W. F. Stahl, Vice-President Charles A. 
Meyers, Past President Paul M. Gallaway, and 


twelve other members, met Albert at Bartlesville 
and escorted him back to Tulsa. Following the 
dinner, at which Albert delivered a brilliant and 
forceful address on the needs of a city, he was pre 
sented with a handsome silver plate, and then made 
an honorary member of the club. 

‘*And say, Perry,’’ Gibbons adds, ‘‘ you can tell 
the world thru any agency that we have some Inter- 
national President. He’s the goods, the grapes, the 
big noise; he’s some MAN } 
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The Lawyer in Rotary--A Plan to 
Aid Rotarians 


By Frank Higgins and Wm. D. Kyser 


THE layman in Rotary is prob- 
ably not aware that the Amer- 
ican and Canadian Bar As- 
sociations have adopted practi- 
cally the same code of ethics for 
the guidance of the legal profession in Can- 
ada and the United States, and that both 
these powerful and influential bodies are do- 
ing much towards weeding out of the legal 
profession the knave and charlatan, and gen- 
erally raising the tone of the legal profession 
in both countries. 





They are earnestly striving to simplify 
legal procedure, to fill up for the business 
man the pitfalls of the law, to brush aside 
technicalities and make substantive law the 
dominant note of the administration of jus- 
tice, and they have done much so far towards 
making uniform the laws of the states in the 
Union and the provinces in the Dominion. 


Keeping Clients Out of Law. 

The lawyer, it is true, is somewhat ham- 
pered by the tendency of members of legis- 
latures, who are not skilled in explicit expres- 
sion, to draft cure-all Jaws and have them 
placed in statute books. Altho intended as 
palliatives or antidotes these laws, when 
pounded in the judicial mortar, in many in- 
stances are found to be merely irritants. If 
it were possible to convince the ordinary 
business man and the agriculturist who enter 
political life that they can no more properly 
draw an act than they can develop a mine, 
much of the lawyers’ work for the ultimate 
benefit of the business class would be made 
easier. 

The successful lawyer of today realizes that 
his chief asset consists in keeping his clients 
out of law, not in getting them in and striv- 
ing to pull them out. This accounts largely 
for the decrease in that form of forensic elo- 
quence that furnished amusement and enter- 
tainment in former times to those (except 
the litigants) who crowded the court rooms. 
Law and business are being welded together 

NOTE.—Frank Higgins, Past International Vice- 
President of the I. A. of R. C. is the Attorney-at-law 
member of the Rotary Club of Vancouver. At the 
San Francisco Convention he was elected chairman of 


the Lawyers’ Section in Rotary. Wm. D. Kyser is the 
Attorney-at-law member of the Rotary Club of 


Memphis, and the secretary of the Lawyers’ Section. 


more and more, and a modern lawyer is more 
of a business man than was the lawyer of the 
old school. 


Sir James Aikins, the President of the 
Canadian Bar Association, in an address to 
that association pointed out that— 

“New creations need suitable laws and an 
adequate jurisprudence. Who can provide 
it? The conditions are not dissimilar to 
those of Rome in the days of Justinian when 
the people looked to the lawyers and juris- 
consults to aid them. ‘They did not look in 
vain. What the lawyers did in the time of 
Justinian surely we, having the advantage 
of all the past knowledge, can do and more. 
It is significant that those ancient lawyers 
and jurisconsults often assembled for discus- 
sion at the Temple of Apollo and also that 
the people of Rome selected a house in a fre- 
quented street and gave it to one of their 
great jurisconsults, Scipio Nasica, that he 
might be ever accessible to them. ‘They gath- 
ered knowledge in the secret places of wis- 
dom and gave it to the people among whom 
they dwelt. So may it be with our splendid 
profession in the advancement of jurispru- 
dence and the improvement of the adminis- 
tration of justice.” 


To Serve Business Men. 


It was with that thought before them that 
the attorneys in Rotary who attended the 
lawyers’ section meeting at the San Francisco 
Convention entered into a discussion as to 
how best the members of the legal profession 
could serve the business man in Rotary. 

There are questions that continually crop 
up in business, that require the advice of 
a lawyer, which business men act on without 
legal advice feeling that they can afford to 
taxe a chance. It was thought that commer- 
cial men would welcome articles written by 
Rotarian lawyers, on subjects that intimately 
concern business relations, for the purpose 
of advising and piloting them around some 
of the legal obstacles that confront them ™ 
the conduct of their businesses. It was pro- 
posed that members of the legal profession 
write such articles and submit them for pub 
lication in THE ROTARIAN. 
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The chairman and secretary of the Attor- 
neys-at-Law section will be glad to receive 
from Rotarian business men questions on 
various points of law of general application. 
It is expected that these questions will be an- 
swered by a Rotarian lawyer in the state in 
which the particular question may arise. 

No one need fear that this idea is a form 
of advertising for at the same meeting a 


resolution was passed deprecating advertis- 
ing by members of the profession. It is rath- 
er for the purpose of emphasizing that if 
we do not make Rotary service count for 
something among Rotarians that service will 
become as effective to maintain life in Ro- 
tary as are the incantations of a band of 
Indians to retain the spark of life in the 
body of a departing brother. 





Our Official Publication 


By J. A. McMillan 


Kotarian McMillan of the Dayton Rotary Club Vice President and General Manager of the 
Dayton Rubber Manufacturing Co., made a short talk to the convention at San Francisco, Monday 
morning, on ‘‘ The Official Publication of Rotary’’ 
ROTARIAN, 


RECEIVE THe Rovarian ev- 
ery month at my home and if | 
can get it before my wife does I 
set aside one evening when I 
read nothing else. 

What should THe Rorartan be? What 
is our idea of an official publication? It 
should, first, be a text book on Rotary; it 
should be an educational organ. 

I am sure all of you have read the last 
issue—July. Let us examine that num- 
ber. First, we find eleven articles on “The 
Many-sided Rotary.” We learn by reading 
those and similar articles on Rotary from 
month to month what the graduates of Ro- 
tary have to say about it—the men who have 
studied it and lived in it. 

Then we find four splendid articles on 
business problems. That is the essence of 
Rotary—our busines. THE ROTARTIAN last 
month had the kind of articles on business 
that it ought to have. 

We find also five articles on civic prob- 
lems and activities. It is fitting that every 
Rotarian should be a real good citizen and 
every one, I trust, is a good citizen. 

And we have two excellent articles on 
something that comes very close to my heart 
—“Sunshine of Rotary.” One was written 
by President Frank Mulholland. I want to 
remember Frank Mulholland’s administra- 
tion not so much because he paid off the 
debt and left a balance in the treasury, but 





in the course of which he briefly analyzed THE 


because he was the Sunshine President, the 
man who has become famous for his smile. 

Gentlemen, I would rather be a one- 
legged optimist than a centipede with a 
grouch. 

THE Rorartan should be a clearing 
house of Rotary ideas. We have that in the 
department telling about the clubs and what 
they are doing. 

Just a few words about the advertising. 
There are many Rotarians who could profit 
very greatly by advertising more liberally 
in THE ROTARIAN. 

Now, please pardon this personal refer- 
ence. I advertised my business just one time 
in THE ROTARIAN and a gentleman back 
east read the advertisement, communicated 
with our New York branch and bought $400 
or $500 worth of the goods I manufacture. 
He wrote me: “I have seen your advertise- 
ment for a long time in other magazines but 
never paid any attention to it until I saw it 
in THe Rotartan.” That man today is one 
of my best customers. He has bought thou- 
sands of dollars worth of goods, and if Ad- 
vertising Manager Jennings is in the room 
I want to give him another order for anoth- 
er page. 

To sum it all up: I do not see where 
THE RorTartIAN could be improved very 
much and all honor is due to Secretary Per- 
ry and the others who have made it what it 
is. 
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0 BEGIN at the beginning, | 
P am under no delusion as to be- 
e ing either a prophet or the son 
of a prophet. Nevertheless, giv- 
8 en certain well-defined tenden- 
cies in human thought and action, any rea- 
sonably observant man should be able to fore- 
cast and interpret with a degree of accuracy 
the present trend of events, and that is all 
that I shall now attempt. 

Our friend Shakespeare tells us that “the 
wish is ofttimes father to the thought,” and 
it may well be that in essaying a prophetic 
vision of the future of Rotary I shall at best 
but succeed in crystallizing my earnest hope 
into confident expectation. 

The prophet, no less than the historian, 
knows that if he would interpret aright tne 
progress of human affairs he must deal not 
with men or measures but with the develop- 
ment of ideas and their progressive unfold- 
ment in human consciousness. ‘Thus Lin- 
coln, in his famous Gettysburg speech, de- 
clared the issue to be the question whether a 
nation dedicated to the proposition that all 
men are created free and equal could long 
endure upon the earth. It did endure, and 
it will endure because, as an ideal of human 
relationship it embodied the expression of 
an immortal truth. 

So of Rotary. It is nothing if not a move- 
ment for the working out of a higher ideal 
of life and of work than we have vet known. 


Rotary a State of Mind. 


Someone once defined Boston as a state of 
mind, and we might, perhaps, go further and 
fare worse in our search for the interpreta- 
tion of the basic idea of Rotary, for it seems 
to me that Rotary is essentially a state of 
mind wherein and whereby, from a changed 
viewpoint, its members gain a strikingly 
new light on some world-old problems. 
Every Rotarian, if he is honest with him- 
self, will have to admit that he has had re- 
peatedly to adjust himself to the new con- 
ceptions of life and work that have come to 
him as the spirit of Rotary has unfolded in 
his consciousness. 

Again, a very few of us, possibly, had even 


NOTE.—Address delivered before the Rotary Club 


of San Francisco, of which Mr. Sherriff is a member. 


He is the editor and general manager of the San 
Francisco News Bureau. 
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Sherriff 


progressed to some slight understanding o! 
work as a privilege—the high privilege of in- 
telligent self-expression. 

At any rate we all came to Rotary from 
the standpoint of a more or less enlightened 
self interest. Most of us, probably, had 
learned that the theory of “every man for 
himself and the devil take the hindmost” was 
a survival of the cave-man’s narrow view o! 
life and its grim necessities. More of us, i 
is to be hoped, had even progressed to the 
point where we could see that the ancient 
saying, “Let the buyer beware,” squared but 
poorly with our progress in other depart- 
ments of life than that of business. But even 
this recognition of the justice and expedi- 
ences of the square deal in business is a far 
ery from the ideals which unfold to us in 
Rotary. 

Slogans Cause No Readjustment. 


The great danger of a slogan, of any for- 
mula for the expression of thought or feel- 
ing, lies in the fact that constant repetition 
tends to weaken the impression made by an 
idea no matter how striking it may appear 
when first presented to our attention. On 
the other hand the repetition of an act es- 
tablishes a mental process in which the act 
to which one has habituated himself tends 
to repeat itself without the necessity of con 
scious mental direction. 

So, in Rotary, our favorite slogans, “He 
profits most who serves best” and “Business 
follows friendship,” while differing radically 
from old ideals of business, are sufficiently 
obvious to be adopted without the necessity 
for making much of a mental readjustment 
to the new viewpoint. Not so, however, with 
what we experience when taking the step of 
our older brothers in Rotary, we begin to 
work out the theory of Rotary in life prac- 
tice. 

Some one has said that there is no better 
reason for the teaching that we should treat 

each other as brothers than the fact that we 
are brothers. In Rotary, then, coming to 
find that the fellows we most admire among 
our new associates are downright brotherly. 
we come to the conclusion that in Rotary, at 
least, it is a safe proposition not only to ex- 
pect the other fellow to weigh our interest 
in an even balance with his own, but even to 
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lo the same by him when it is his interest 
which is at stake. 

Lincoln once solved a knotty problem in- 
volved in the question as to the proper atti- 
tude of the Union to the states which had 
seceded by saying simply to his counsellors, 
“Why, gentlemen, the way to resume is just 
to resume.” So, in Rotary, the spirit of 
brotherliness which is reflected in our inter- 
course with Rotarians makes it surprisingly 
easy to resume brotherly relations even with 
those outside the charmed circle. And, 
strange to say, when thru Rotary habit, 
we have treated as a brother someone who, 
perhaps has been accustomed to treat us un- 
brotherly, we find that we have wrought mag- 
ic, and he who called himself competitor and 
perhaps enemy is surprised to find his ani- 
mosity dissolving away in the magic solvent 
of kindliness and good will. 

Even those who have lost their way in the 
mazes of theological dogma can understand 
the simple language of brotherliness, and I 
am sure I need say no more in closing than 
If we would have the same spirit of 


.s 
this: 


goodfellowship, of kindly and helpful inter- 
est which means so much to us in our rela- 
tion with Rotarians, become a part of the uni- 
versal heritage, the law and the gospel of a 
new and better order in business and social 
life, we can not do better than to remember 
that a stream can rise no higher than its 
source. 

If then, we would have Rotary fulfil its 
manifest destiny, we will delve well below the 
surface of things and get at the real, under- 
lying import of Rotary to ourselves and to 
the world at large. Then, if I mistake not 
the signs of the times, we shall be less and 
less concerned with the future of Rotary as 
a human institution and more and more con- 
cerned that the idea, the basic principle of 
Rotary, shall become potent in the lives of 
men. 

Then Rotary itself cannot help but become 
a radiating center of inspiration and mutual 
helpfulness which, beginning like the ripple 
made by a pebble on the quiet surface of the 
ocean, shall spread outward and onward to 
earth’s remotest shore. 





An Appropriate Rule of Action for 


Rotarians 


By James Bowie Owens 


poco HAVE all been told that the 
~ fundamental principle of Rotary 

is “opportunity for service to 

our fellowmen,” which is indeed 
a deep and enduring principle. 
it is also a divine principle. It had its in- 
ception nearly 2,000 years ago and has come 
down to us through the ages and is today 
exemplified in Rotary and thru Rotary will 
be perpetuated on into the future. 

Rotary is a great moral force and will give 
us a commanding influence for good in every 
community where it exists. We have in this 
organization unity of interest, common ideals 
and an opportunity for mutual helpfulness. 
We are not trying to make use of one an- 
other but we are trying to be of use to one 
another. One of life’s most beautiful com- 
pensations is this, that we cannot sincerely 
try to help others without helping ourselves. 


NOTE.—Extracts from address delivered before the 
Rotary Club of Wilmington, Del., of which Mr. Owens 

a member; he is the representative of the North- 
western Mutual Life Insurance Co. 


Rotary is the realization of true fraternity 
without the destruction of independence and 
individuality; it enriches the giver and it 
does not humiliate the receiver. 

We must know each other and help each 
other as opportunity offers. If any differ- 
ences have existed between any of us in the 
past they should be and can be readily ad- 
justed upon the common ground of Rotary. 

In passing I want to suggest as being an 
appropriate rule of action for Rotarians in 
their business relations, and if you please, a 
suitable slogan for this club. 

“You must justify the compensation 
you take by the service you give.” 

We are all indebted to opportunity for 
our membership in this splendid organiza- 
tion? Our election to this body was not of 
our seeking and over it we had no control; 
hence it is one of those rare opportunities 
that come to each of us only once in a while 
in a life time and for this reason it should 
be highly valued and above all not neglected. 










































































THE ROTARIAN 


— November 








September, 1915, Cash Statements 
International Association of Rotary Clubs 















GENERAL FUND. 


Statement of Cash Received and Disbursed 
During the Month. 
Cash Balance on 31st August, 1915.....$ 7,757.98 


Receipts. 
Account per capita tax ...... $2,168.46 
Account subscriptions to THE 
ROTARIAN 
Aceount donation fund ...... 
Account advertising in THE 
ROTARIAN 


2,796.42 
50.00 


916.55 





BLISCOMBNOOUS. 6.56. ons os sme 71.75 ~=6,0038.18 
ES) re een Pe 222 Oe. ae $33,763.16 
Disbursements: The Association Ledger. 
1915 Convention ..$ 179.29 


Headquarters’ office 794.36 
President’s office... 81.33 
Ist Vice-President’s 


Te, aay at ey S 18.25 
2nd Vice-President ’s 

MRI chee one Phe totes 4.75 
3rd Vice-President ’s 

ee Neer ee nee ee 1.30 
Immediate Past Presi 

dent’s office ..... 17.08 
Board of Directors. 556.78 


Weekly. Letter, Stunts, 
The News Bureau. 

District Governors’ 
offices, printing and 
stationery 


96.50 


87.99 $1,837.63 


Disbursements: The Rotarian Ledger. 
Mechanical produc- 
tion 
Illustrations & plates 
Cireulation dept. 


$1,778.65 
69.90 
251.52 


Advertising dept. 407.34 
Editorial and over- 
OY, ae ee ear 797.02 3,304.43 5,142.06 





Cash balance on 3Jst August, 1915.....§ 8,619.10 
On deposit in Union Trust Co. Bank ...$ 8,419.10 
On hand:in petty cash 245... 0.0552. 200.00 


$ 8,619.10 
A Correct Statement: 
CHESLEY R. PERRY, Secretary. 
The bank statement of the Union Trust Com- 
pany Bank for September shows that there was on 
deposit September 30th, 1915, to the credit of the 
International Association of Rotary Clubs, General 
Fund, $9,702.38. 
R. F. CHAPIN, Treasurer. 
N. B. The difference between the Secretary’s 
statement and the Treasurer’s statement of amount 
on deposit in bank is caused by outstanding checks, 
$1,268.27, and by interest allowed by bank, $15.01, 


not yet entered on Secretary ’s books. 





RELIEF FUND. 
Statement of Cash Received and Disbursed 
During the Month. 


Balance on 3lst August, 1915, (including 
Relief Fund Investment Account, $1,- 


DED oi i sec eis aie ny ateabeae caves di acncg’ erscole Re 
Receipts. 
None. 
Disbursements. 
None. 


Balance on 30th September, 1915.......... $2,005.30 


The bank statement of the Union Trust Com 
pany Bank for September, 1915, shows that there 
was on deposit 30th September, 1915, to the credit 
of the International Association of Rotary Clubs’ 
Relief Fund, $69.38. 

R. F. CHAPIN, Treasurer. 


Reconciliation Relief Fund Account. 


Balance, Secretary’s statement ........ $2,005.30 
Interest not on Secretary’s books ...... 2.02 

$2,007.32 
Relief Fund Investment Account ...... 1,937.94 
TPhRRETC? "a TRRIBROO kc 5 ok ce es oxic $ 69.38 


EXTENSION FUND. 


Cash Received and Disbursed 


Statement of 
During the Month. 


Balance on 31st August, 1915 ..........$ 587.30 
Receipts. 
None. 
Disbursements. 


Account expenses February, 1915, Confer 


ence of the Western Division of the 
United States at Wichita ........... 18.28 
Balance on 30th September, 1915... $ 569.02 


A Correct Statement: 
CHESLEY R. Perry, Secretary. 


The bank statement of the Union Trust Com 
pany bank for September, 1915, shows that there 
was on deposit 30th September, 1915 to the credit 
of the International Association of Rotary Clubs’ 
Extension Fund, $587.30. , 

R. F. CHAPIN, ‘Treasurer. 


Fund 


3alance, Secretary’s statement .........$ 569.02 
Check outstanding 18.28 


Reconciliation Eatension Account. 


Treasurer’s Balance $ 587.30 
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Financial Statement, I. A. of R. C. 








Auditors’ Quarterly Report 


Barrow, Wade, Guthrie & Co.., 
Certified Public Accountants, 
Chicago. 


October 7th, 1915. 
To the Board of Directors, 
International Association of Rotary Clubs, 
Dear Sirs: 

We have audited the accounts of the International Association of Rotary Clubs for the three 
months ending 30th September, 1915 and now submit our report thereon, together with supporting sched- 
ules. The transactions for the period may be summarized as follows: 

‘*The Association’ ’—Income $10,063.34 
‘¢The Association’ ’—Expenses 


Excess of Income over Expenses $2,823.52 
THE ROTARIAN—Income 8,583.22 
THE RoTARIAN—Expenses 7,851.32 


a WA 731.90 
Excess of Income for ‘‘ The Association’? and THE ROTARIAN ....... 3,555.42 


“THE ROTARIAN.” As shown in our Profit and Loss Schedule, if the printer’s bill for Octo- 
ber issue of THE ROTARIAN could have been taken into account, this schedule would indicate a loss of 
about $800.00 instead of a profit of $731.90. 

Donations received during the quarter of $466.00 are credited direct to Surplus Account, and 
this amount, together with the balance Ist July, 1915 of $12,006.23, makes up the present Surplus of 
$12,472.63. 

The excess of Income for the period is noteredited to Surplus, as the expenses of the next 
three months still remain to be paid. 

RELIEF FUND, There have been no new investments of this Fund during the period under 
review, but a transfer has been made of $350.00 to the Extension Fund for extension work in the 
British Isles, as per minutes of the Directors’ meeting held in San Francisco 18th July, 1915. The 
bonds of the United Gas and Fuel Company of Hamilton, Ontario, and Southwestern Gas and Elec- 
trie Company of Shreveport, Louisiana, were found to be in the hands of the Union Trust Company 
Bank. 

STATEMENT OF CONDITION—30th September, 1915, This statement does not include the 
liability to the printers for the October issue of ‘'HE RoTarRiIAN. The bill has not yet been received, 
but the amount is estimated at about $1,500.00. 

GENERAL, Our audit included a complete verification of all transactions for the period and 
resulted in finding everything in good order. Yours Respectfully, 

BARROW, WADE, GUTHRIE & COMPANY. 

Secretary’s Note: The auditor ’s showing of $800 loss on THE ROTARIAN would probably be 
fifty per cent less had we taken an inventory of supplies on hand which we only do at the end of each 


six month’s period. 
The appropriation for extension work in the British Isles was $500 of which the $350 transferred 


from the Relief Fund was a part. 





Schedules Accompanying Report 


Relief Fund: 
Investments in Bonds 1,937.94 
Cash in Treasurer’s hands.. 67.36 2,005.30 


The Association 


Statement of Condition. 


30th September 1915. Cash: 
General Fund—in Treasur- 
Resources. er’s hands 8,419.10 
Oftice Furniture and Fixtures—per books $ 3,520.01 General Fund—in 
Accounts Receivable: tary’s hands 200.00 8,619.10 
Clubs—debit balances $3,216.86 a 
Sundry Accounts 3,218.36 Extension Fund—in Treasurer’s Hands: 
Already appropriated for 
Unexpired Insurance: British Isles 500.00 
Furniture and Fixtures .... , Balanee®.<..7..5:. er 69.02 569.02 


Golden Wheel pe 
$17,991.49 
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Obligations. 
Special Funds: 
Extension Fund .$ 569.02 










Relief Fund ..... 2,005.30 $2,574.32 
THE ROTARIAN 55.77 
Accounts Payable: 

Clubs—credit balances 65.25 
\‘nexpended income 

of current period. 2,823.52 





5,518.86 








Income and Expenses. 









Income, 
Per Capita Tax: 
IO SIG) SOC. oes es cscs $9,758.00 
ME CS: * ) © ae ree 103.01 
TOR REDS og sew usar hole 13.75 
PAE AG RGR *<.5)s buee so ees 130.89 





105 (a 12h¢ (paid in pre- 
vious quarter) ...... 






















Balance—Surplus—30th September, 1915 $12,472.63 








Three months ending 30th September, 1915. 









21,032 Members ........... $10,005.65 
SUM aic os oa aise entero es 50.75 
Membership Cards .......... 6.94 

$10,063.34 
Expenses, 
Convention. 1915.......<.<é4.8 $2,900.68 
1914-1915 Business .......... 295.74 
Headquarters’ office: 

RMEBTIOR 6 sccise cans $789.99 

bo ee 640.36 

Rent and office ex- 

Ere 237.32 
St 197.79 
Printing and _ sta- 

RODODY ~o:s'c0 5 25 4 x 477.31 
ae 184.37 
Telephone and Tele- 

SPNARNRN 603.5 0504, 4.015 657 47.54 

HOURS. 5. ss cies sles 7.02 

Club Charters ..... 21.00 

General Expense ... 33.40 

RURCMORVC 2.05008 13.21 

Photographs ...... 16.00 2,665.31 
President’s Office .......... 209.10 
Vice-Presidents’ Offices ..... 69.32 
Treasurer’s Office .......... 7.50 
Board of Directors ......... 556.78 
JCS de Fs | a ee 434.65 
REET OE ks am cigs A aslo k ae Sele 12.75 
District Governors, printing 

and Stationery ...5...<.6 87.99 $7,239.82 

Income in excess of expenses _...$2,823,52 





The Rotarian 


Statement of Condition. 
30th September, 1915 


Resources. 
Accounts receivable: 
CHR os hare eras «tisk Semen $3,745.03 
[ET a a ree a ne 1.80 
International Association of 
otary-Clubs: 2... canes. 55.77 
General Advertising ....... 2,844.11 
PAGGOY MOOSE 4 ios eke cue e's 3.00 
Professional Cards ........ 32.00 
Classified Cards ........... 7.50 
IIMA «6 iors eh < 3a i teres 100.00 
$6,789.21 
Obligations. 
Paid in advance: 
Subscriptions .............$5,252.28 
General Advertising ....... 639.03 
OSE 0 a a 41.00 
Professional Cards ........ 66.00 
Classified Cards ........... 59.00 
$6,057.31 
Surplus, 30th September, 1915.00... $ 731.90 





Profit and Loss Account. 


Three months ending 30th September, 1915. 


Revenue, 
Subscriptions (income for three months 
SPN irre cae $5,306.29 
AGVORUIBIEE 6 6 o.oo pee cw caer $3,685.00 


Less: Commission $377.83 
Discount .. 30.24 408.07 3,276.93 


$8,583.22 
Expenses. 
Mechanical production (print- 
ing, binding, etc.) . .....6. 5. $3,423.87 
Cireulation Department ...... 778.87 
Advertising Department ..... 1,236.08 
Editorial and overhead ....... 2419.50 7,851.32 


Book profit for period... a 


Memorandum. 


Book profit for period (as above)........$ 731.90 
Approximate amount of printer’s bill, 

not yet received, covering the October 

IBSUD OL FDO ROGATIBD 6555) 60:60. > aie ae os $1,500.00 





Approximate loss for the period, if print- 
er’s bill had been included............$ 768.10 


















Watch for the Red Wrapper 


If the next issue of THE ROTARIAN comes to you inclosed in a red wrapper this will mean 
that your subscription has expired with that issue. We should be pleased to have you renew 
your subseription at the same rate that you have been paying to your elub. 

























1915— The President Says 











Messages from 


President Albert 




















A Letter Written to the District Governors. 


> THE several division confer- 

ences could have foreseen my 

election and had then under- 

taken to choose district gover- 

# nors who would be particularly 

agreeable to me, their selections could not 

have possibly given me more pleasure. The 

choice has fallen largely upon my personal 

friends. If ever there were warrant to hope 

for full co-operation I have it, I think, in 

your present occupation of your high Rotary 
office. 

I wonder if you have noted what the con- 
stitution provided in definition of your field ? 
Article VIII, Sec. 3, makes this specific 
statement: 

‘*Under the general supervision of the 
board of directors, each district governor 
shall have the particular duty of further- 
ing the objects of this Association, super- 
vising the organization of new clubs, and 
of promoting the interests of the affiliat- 
ing clubs within his district.’’ 

You are the Headquarters representative 
in your district, the general in the field. | 
have particular confidence that you have ac- 
cepted this special responsibility in the 
fullest Rotary sense. It is your desire to 
serve, I know, as eyes and ears and intelli- 
gence and energy for Headquarters. 


Naturally enough you are thinking most of 
the organization of new clubs. I hope the 
new year may set a new record. And I do 
not want it to be a record in number of new 
clubs alone. I am mightily concerned that 
it should be a record also in these two par- 
ticulars : 

First, we must strive, with our smaller 
geographical districts, to get into touch with 
movements to organize new clubs at the 
earliest possible day. If the enterprise has 
not gone beyond four or five men when you 


get your hands upon it, it will be extremely 
difficult for it to go very far wrong. If, how- 
ever, there are thirty or forty men already 
promised admission and those men are not 
worthily representative of their callings, the 
club may have to do a great deal of climbing 
uphill in order to reach Rotary standards of 
membership. 


Second, it is of the greatest importance 
that new clubs should learn first hand from 
you the danger of admitting men too rap- 
idly the first year and the advantage of ad- 
mitting men slowly every year. In Minne- 
apolis we have had a striking illustration of 
this advantage. It is practically true that 
when a vacancy arises in any Minneapolis 
classification our club can make its choice 
among all the houses of good standing in that 
classification. This is due in part, of course, 
to the fact that the club is composed of men 
thoroly representative of their respective call- 
ings. But it is due also to the fact that 
thruout the northwest it is generally un- 
derstood that the Minneapolis Rotary Club is 
in no hurry to add to its present membership. 


If from the very first you can get the or- 
ganizers of the new clubs to understand this it 
will be vastly easier for them to interest pro- 
prietors and corporate officers and so affirm 
in the new town the present high standing of 
Rotary thruout the world. 


The other day while at work at Headquar- 
ters two truths bore themselves in upon me 
with unusual impressiveness. Did you know 
that no Rotary club had ever been a failure? 
And did you know that the next convention 
promises to be the most notable gathering of 
business men ever held in America? Both of 
these facts are reflections of another fact- 
that you are to be the key to unlock for the 
members of each new club the fellowship of 
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about 22,000 men who have brought those two 
truths into existence. 

We haven’t a great deal of money to put 
at your disposal. Our available extension 
fund at this writing is only about $150. You 
eould spend all that in your district and find 
that it would not go very far. Divided 
among nineteen governors it will not go far 
at all. 

So you and | must reconcile ourselves to 
the fact that for the present you must do 
most of your extension work by mail and 
telephone. We will send you a supply of 
stationery made up specially for you. We 
do not want you to spend your own money. 
We are going to work right away to raise 
some money for extension service but for the 
present we haven’t it and IT know you will 
accept the situation gracefully. 

Remember, finally, that the constitution 
requires you to promote the interests of the 
elubs already organized in your district. 
Frank Mulholland had a great deal of ad- 
justing to do. He told us at the Oak'and 
dinner that as far as he knew there didn’t 
exist a single surviving instance of friction 
hetween any existing club and the Interna- 








tional Association. That is splendid but 
there are clubs in which certain members do 
not fully realize the value of their affiliation 
in the International organization. They 
haven’t been shown the difference between 
belonging to a local club of two hundred 
members and belonging to an International 
club of twenty-two thousand members; be- 
tween relying upon their own experience and 
relying upon the experience of two hundred 
clubs; between brotherhood within town 
limits and brotherhood on a_ world-wide 
scale. It is part of your responsibility to 
make visual this contrast. I know you can 
do it effectively. 

At Cincinnati we shall reap our reward. 
I say that because this is to be our adminis- 
tration. I should be wholly un-Rotarian if 
I thought of it as anything but a great co- 
operation in which you and I jointly have a 
large responsibility. So it is I am writing 
you this letter personally. I am holding out 
a hand to you as to another Rotary workman 
standing beside me at the great bench of 
opportunity for service. 

Rotarily yours, 


“AN. WN. AVhae 


i 











Give Thanks! 


The golden grain is garnered in, 





# 





And safely stored in bulging bin; 
O’er all the land is plenty. 


For this—give thanks! 


A kindly fate has cast our lot 


Upon earth’s best abiding spot; 
God’s choicest earthly haven. 


To Him—give thanks. 


Give thanks, and live your thanks each day 
In nobler thought and work and play, 


So He who knows the hearts of men 
May know our thanks are meant. Amen. 


—HERBERT H. STALKER, Toledo Rotary Club. 








































From Little Acorns Mighty Oaks Grow 
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ON WORK 








to city) 
the seed 


is sown 


And across 
the water 
Rotary takes 


its Course 

















Reports From The District Governors 


Lester P Winchenbau Sh 


93 Federal Street 
Boston,Mass. 
Dist.N2 1]. 


Each and every established club in the 
First District seems to be entering upon its 
work this fall with renewed vigor and en- 
thusiasm, and I look for an enlargement in 
membership and an improvement in_ the 
quality in each of ‘these clubs. 

The prospect for extension work will be 
greatly furthered thru the enthusiasm and 
support of the existing clubs whose codpera- 
tion I shall seek in the formation of new 
clubs. 

Four cities now have under consideration 
formation of clubs in this district and many 
more are qualified to support one. I do not 
believe it is in the interests of Rotary how- 
ever to hasten formation of these clubs un- 
til the field can be thoroly canvassed in 
each case and the very best men picked for 
the charter members. It is more important 
to my mind to have fewer clubs all of the 
right standard than to have many, some of 
which do not measure up to Rotary ideals, 
and that is the line IT shall work on. 


David P Sites Q 
105 Jefferson St. 
Roanoke Va. LS 
Dist.N24. 


Determined to make a one-hundred per 
cent showing, the Fourth District is laying 


plans carefylly for bringing the number -of 
clubs in its jurisdiction up to twelve. 

There are six clubs in the district now 
affiliated with the International Association. 
Just at this time ground work is being done 
in Winston-Salem and Durham, N. C., New- 
port News, Va., and Charleston, S. C. There 
are no clubs in South Carolina. North Caro- 
lina has three—Raleigh, Asheville and Wil- 
mington—and Virginia three—Richmond., 
Norfolk and Roanoke. 

As Governor of the District, I am exceed 
ingly gratified at the codperative spirit mani- 
fested by the clubs and individual members 
of Rotary, and feel safe in predicting satis- 
factory results. The territory is large and 
prospective fields quite a distance apart and 
this codperation will be very necessary. 


a ee ee 
906 Lincoln Blag, fe" / 


Louisville Ky. 
Dist.N26. 


Since my report of last month for the 
Sixth District I am happy to state that both 
the Knoxville, Tenn., club and the Lexing- 
ton, Ky., club have been elected to affiliation 
in the International Association of Rotary 
Clubs. The Rotary Club of Owensboro had 
been elected at the time my last report was 
written but I had not received this glad 
news. There are three cities in my district 
in which I hope to report new clubs shortly. 

The Rotary Club of Louisville, in which I 
hold membership, entertained the newly-or- 
ganized Rotary Club of Lexington thru- 
out the day, September 23rd, winding up 
with a banquet that evening. We were most 
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fortunate in having with us “Buck” Zim- 
mers of Milwaukee, Governor of the Ninth 
District. 

At that banquet I read a telegram which 
| received during the same afternoon an- 
nouneing that the Lexington Club had been 
elected to affiliation. The impression made 


R, A. McDowell, 
Governor of 

The Sixth Dis- 
trict, When His 
Home Club—Louis- 
ville—Entertained 
The Rotarians 
from the 
Neighboring 

City of Lexing- 


ton. 


hy the formal announcement in this formal 
way convinced me that whenever a new club 
is elected to affiliation the announcement and 
its certificate of membership should be de- 
tivered in a formal manner at a regular meet- 
ing of the club. If the Governor of the Dis- 
trict cannot be present he should designate 
some one else; if possible some Rotarian from 
another city: if not, then some member of 
the new club should represent the Governor 
and formally receive the new club into the 
International Association. I am sure the 
effect would be impressive and the results 
good. 

One other suggestion. I think that frequent 
use of the term Governor is. unfortu- 
nate. Our effort is to have the fellows call 
each other by their first names and the rea- 
son we want this is because it brings the 
boys closer together than anything else. 
Most of us have some difficulty in dropping 
the formal handle of “Mr.” but when it is 
dropped we immediately are placed on an 
informal footing with each other. 


Now I don’t like to have the Rotarians 
that I meet call me “Governor” because this 
is merely a compromise between “Mr.” and 
“Bob.” Therefore the formality remains. 


I am willing to do the work. I consider 
that the designation of my office is District 
Governor, but I am not entitled to the title 
of “Governor” and I don’t want it. I want 
to be known to Rotarians as “Bob” and | 
want to know my fellow Rotarians as Tom, 


Dick and Harry, as the case may be. Don't 


you think I am right? 


John O. Knutson 


308 Pierce Street 
Sioux City, la. 
Dist.N°10. 


The number of states in which there are 
no Rotary clubs was reduced by one during 
the past month when the Rotary Club of 
Sioux Falls, S. D., in the Tenth District, was 
temporarily organized on Wednesday, Sep- 
tember ~8th, permanently organized two 
weeks later, and officially instituted by 
authority of telegraphic advices from the 
headquarters of the International Associa- 
tion on Thursday evening, September 30th. 

A delegation of twenty Rotarians from 
Sioux City went to Sioux Falls in a special 
car, where the newly-made Rotarians at that 
point displayed profuse Rotary hospitality as 
tho they were accustomed to it of old. The 
well-known Rotary “Parson,” Rev. J. R. 
Perkins, of the Sioux City Club, did the 
principal honors as speaker of the evening, 
ably assisted by a number of Sioux City and 
Sioux Falls Rotarians. 

The Sioux Falls Club comes into the fam- 
ily with forty new Rotarians as nearly one 
hundred per cent pure as any Rotary club 
that has ever been organized. It was an oc- 
casion which will long be cherished in the 
minds of all who were present. 

Application for affiliation was made also 
by new Rotary clubs at Burlington, Ta., with 
nineteen charter members, and Marshall- 
town, Ja., with fiftv-six charter members. As 
Governor of this district, I am deeply indebt- 
ed to President Oswald Becker of the Daven- 
port Rotary Club for his assistance in organiz- 
ing Burlington. Rotarian Jack Gordon, Jr., of 
Cedar Rapids was also present at the insti- 
tution of the Burlington club. The Marshall- 
town Club was organized largely thru 
the efforts of the Des Moines Rotary Club 
and other Rotarians. 

This makes a total of twelve Rotary clubs 
in the Tenth District. 

Work is progressing in Iowa at Dubuque, 
lowa City and Ottumwa, with some interest 
being shown in Cedar Falls and Ft. Dodge 
and in North Dakota at Fargo and Grand 
Forks. 








Rotary Extension Work 


1915— 





AE Hutchings 


10 t-and Oak Street 
Kansas City Mo! 
Dist. N2 11. 


RANSAS 





‘The organization work in the Eleventh Dis- 
trict progressed rapidly during the last 
month. A new club was installed at Hutch- 
inson, Kansas, October 13th, starting off 
with a charter membership of forty. This 
beat the organization at Parsons, Kansas, in 
September, by two members. 

A good delegation from Wichita and Par- 
sons went over to liven up the meeting, which 
was addressed by International President 
Allen D. Albert, on his tour of the South- 
west. District Governor Hutchings was ac- 
companied by a delegation from the Kansas 
City Club, headed by the newly-elected presi- 
dent, James N. Russell, who made a splendid 
address on “The Aims and Objects of Ro- 
tary in Smaller Cities.” The Kansas City 
delegation chartered a special car for the 
double purpose of installing the new club and 
as escort for President Albert upon his re- 
turn to Kansas City, to speak before that 
organization at the noonday luncheon. 

A second club was organized in the 
Eleventh District at Kansas City, Kansas, 
a city of one hundred thousand population, 
just across the line from Kansas City, Mis- 
souri. The chairman of the organization 
committee is J. W. Giesburg. Twelve or 
fifteen of the charter members of this club 
heard the address of President Allen D. Al- 
bert at the noon-day luncheon of the Kansas 
City, Missouri, Club, October 14th, and de- 
cided to invite the neighboring Rotary clubs 
to attend their organization meeting, which 
was held at the Hotel Grund. 

I have just received word of the success- 
ful organization of a Rotary Club at Joplin, 
Mo., with a membership of thirty. O. P. M. 
Wiley, President of the Independent Candy 
Company, is President and August Junge of 
the Junge Baking Powder Company, is Sec- 
retary-Treasurer. Rotarian Frank P. Riley, 
Kansas City, Mo., went down to assist in the 
organization. More about Joplin later. 


Bartlesville, Oklahoma, will, without 
doubt, be organized and in good running or- 
der by the time of my next report, as R. L. 
Beatty, Chairman of the organization com- 
mittee, with the aid of H. H. McClintock, 
have about completed the membership list. 





H.J. Brunnier 


Sharon Bldg. 
Sanfrancisco Cal) 
Dist.N213. 


The following is a short review of my 
work as Governor of the Thirteenth District: 
On August 4th I made my first official visit 
as Governor of the Thirteenth District, by 
calling on the one hundred per cent Efii- 
ciency Club, San Jose. The club as a whole 
is very much elated over the results of the 
convention and after a fine report by Presi- 
dent O’Brien and Henry Hoff, they all 
agreed to do their utmost to make the com- 
ing year the best of Rotary. 

The following day I visited the Oakland 
Rotary Club. ‘They had a ladies’ luncheon 
and the greater part of the program was tak- 
en up by explaining Rotary and its objects. 
After Tom bridges read the article on *'The 
Source of the Power of Rotary” by J. H. 
Seeley, published in THE Rotarian for Au- 
gust, it was plain to be seen that all of the 
ladies were proud that their escorts were 
members of Rotary. 

On August 26th, the Honolulu Rotary 
Club held a special banquet with ladies pres- 
ent at the Alexander Young Hotel, over 
which President 8. S. Paxson presided. Aft- 
er having satisfied the “inner man” with lots 
of good things to eat and some short toasts, 
the party accepted the invitation to dance in 
the roof garden, extended by Rotarian Thiele, 
manager of the hotel. 

The Honolulu Club is made up of a very 
fine, live bunch of businessmen. During my 
visit, nearly half of the members were on 
the mainland on important business matters. 
I regretted missing meeting them. During 
the evening as I was being introduced to Mrs. 
Underwood, wife of the congenial Secretary, 
she remarked : 

“IT knew you before being introduced.” 
While I was puzzling a way out she ex- 
plained, “I read about you and saw your pic- 
ture in THE RoTARIAN.” 

As for extension work in my district I 
will say that we are now at work organizing 
clubs in California at Fresno, Chico, and 
Oroville, and are investigating applications 
from Salinas, Calif., Safford, Tucson and 
Douglas, Arizona, and Las Vegas, New Mex- 
ico. In my next report will give more de- 
tails of extension work in the district. 
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Moreo fess Personal 


















SA Little 
Bird Told 
Us That— 











Rotarian Arch C. Klumph, of Cleveland, 
Director of the International Association of Ro 
tary Clubs last year, former president of the Cleve 
land Club, and the present chairman of the Inter- 
national Committee on Standard Local Constitution 
and By-Laws, is ‘‘ getting his name into print’’ in 
his home city as a probable candidate for Mayor of 
‘‘The Sixth City.’’ The Cleveland Plain Dealer 
recently cartooned Arch in this connection. All of 
his friends will be glad to learn that he has almost 
completely recovered from his recent accident when 
his back was seriously hurt by a fall. 


* * 


Sylvester L. Weaver, President of the Los 
Angeles Rotary Club, was a speaker at the recent 
meeting of the National Sales Managers’ Associa- 
tion, held in the California city. Weaver’s topic 
was ‘‘ Business Organization’’ and he made a good 
talk. 


* * * 


International President Allen D. Albert has 
been invited to make an address on the opening 
night of the ‘‘ Annual Texas Cotton Palace’’ to be 
held at Waco. This is one of the biggest annual 
expositions held in the big State of Texas. 


* * * 


Rotarian John L. Clough of the Indianapolis 
club has recently added to his advertising agency 
staff Henry H. Morgan, an advertising man of 
national prominence. Mr. Morgan went from Chi- 
cago to Indianapolis to take charge of the business 
promotion department of the Clough Agency. 


* * - 


International Treasurer Rufus F. Chapin, 
who recently made a trip from Chicago to the 
Pacific Coast and return, found his Rotary emblem 
button the means of making the acquaintance of 
several Rotarians on the railway trains. 


* - * 


Rotarian R. Clarence Jones, President of the 
San Antonio Rotary Club, received two bullet 
wounds as a result of an attempt upon his life by 
a mentally-afflicted employee of the San Antonio 
Gas & Electric Company, of which Rotarian Jones 
is Treasurer. A quick recovery is expected. 

* * ” 

Rotarian William Hale Thompson, Mayor 

of Chicago, upon his recent visit to the Pacific 


Coast, was entertained by a number of the Rotary 
clubs on the way there and back. 


PITTSBURGH HAS HANDSOME NEW 
SECRETARY IN HANDSOME 
NEW OFFICE. 


The Rotary Club of Pittsburgh has long felt the 
need of a Secretary devoting a larger share of his 
time to the club—also the need of a permanent 
and exclusively Rotary headquarters office. 

‘*Qn October 1st we possessed ourselves of both 
the Secretary and the office,’’ writes David C. Far- 
rar. ‘‘'lwo very imposing rooms have been rented 
in the Park Building—our Rotary Office Building 
situated on the busiest corner in Pittsburgh—and 
have been fitted up with a very handsome equip- 
ment of furniture—also Rotary. Wednesday, Oc- 
tober 6th, our new Secretary gave an all-day house- 
warming. The rooms were beautifully decorated 
with palms and Rotary flags, refreshments were 
bountifully provided and a number of substantial 
prizes were on exhibit—to be awarded the lucky 
names in a box. All day the crowd came and went 
and our genial Secretary (name coming soon) did 
the honors with grace and dignity. 

‘*Now! You’ll wonder why we ever corralled 
him. His name is James Ottley Corbett, erst- 
while Ambassador Extraordinary and Minister 
Plenipotentiary from the Pittsburgh club to the 
clubs of the Pacific Coast—gentleman, good fel- 
low, good business man and a Rotarian by natural 
instinct and to the core. Jim Corbett is one of 
the best known men in Rotary. He has visited 
probably more clubs than any other Rotarian with 
the exception of Frank Mulholland. His big frame 
and happy smile are familiar to thousands of Ro- 
tarians east and west. 

‘* Pittsburgh appreciates the generous measure of 
time Jim has promised to Rotary and invites the 
Rotary world to visit its new home where our Sec- 
retary will be found ready and anxious to be of 
service.’ 





* * * 


HOUSTON ROTARY CLUB’S’ CIVIC 
COMMITTEE RUJSY WITH 
EXTENSIVE PLANS. 


The busiest adjunct to the Houston Rotary Club 
has been the Civics Committee. Sub-committees 
have been appointed to identify the Rotary Club 
with every branch of the work in which the city, or 
some specific body organized for some particular 
braneh of civic welfare, is engaged. One night 
meeting will be arranged under the auspices of this 
committee, which will probably be held in the coun- 
ty school for boys, this being a place of detention 
for juvenile delinquents. The Superintendent of 
Schools, who is a Rotarian, is on this committee, 
and is organizing to utilize the vacant lots of the 
city for gardening (both flower and vegetable) by 
the school children. A general clean-up movement 
is being launched, headed by the Rotary Club. 

The Rotarians are very busy at this time plan 
ning, and helping to carry out plans, for the Hous- 
ton Deep Water Carnival. The celebration was ori- 
ginally to have been held in August, but the hur- 
ricane which visited them about that time, inter- 
ferred. Nearly every Rotarian is connected either 
one way or another in this undertaking. 

The October night meeting was a musicale in 
the Rice Hotel ball room. The elub has an array 
of talent that is astounding, at least that is what 
Henry Greenfield says. The meeting was held in 
honor of the ladies and not the least of the musical 
talent was among the ladies. 
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A Tri-City Long Distance Telephone Meeting 


SPOTARY Clubs have taken part in 
a number of long distance tele- 
phone conversations and meet- 
ings within the last few months, 
many of which have been com- 
mented upon in this department of THE Ro- 
TARIAN, but the climax probably was reached 
the night of October 5th when the New York 
and San Francisco clubs had a joint meeting 
and a number of Rotarians in Chicago “lis- 
tened in” and otherwise participated. 


This is said to be the first time that a third 
party has been “cut in” on the long distance 
telephone. There were nine connections in 
Chicago with the main line running between 
San Francisco and New York and it required 
considerable engineering skill to get the bat- 
teries of the nine extensions on the one wire 
so that the Chicago people could hear both 
New York and San Francisco. 

The New York Rotary Club was in ses- 
sion at the McAlpin Hotel and with their 
guests and ladies numbered nearly four hun- 
dred and each one of them had a telephone re- 
ceiver. The San Francisco Rotarians were 
in session at the Inside Inn at the Exposition 
Grounds and each member had a telephone 
receiver. Among those present at the Chica- 
go line were President Emeritus Paul P. Elar- 
ris, International Secretary Chesley R. Perry, 
James O. Craig, President of the Chicago 
club, R. R. Denny, Vice-President of the 
Chicago club and Frank Waterman, Vice- 
President of the New York club. 

The conversation between International 
Vice-President Gettinger of New York and 
President Victor of San Francisco was over- 
heard very distinctly. The program included 
songs and brief addresses and a short talk by 
Paul Harris. Neither the San Francisco nor 
the New York Rotarians knew that so many 
would be “listening in” at Chicago when it 
was arranged that Harris should talk to the 
two clubs on opposite sides of the continent. 

There was considerable amusement among 
the Chicago bunch when Gettinger told Wat- 





erman that when he introduced Harris he 
must hold him down to five minutes. Harris 
and all the rest of them were listening while 
Gettinger talked to Waterman although Vice- 
President “Bill” did not know it. 

The music on the program was provided in 
New York by a quartet from the Metropolitan 
Grand Opera Company and the San Francisco 
people had some singers to “sing back.” 


ALBANY’S Second Annual Field 

Day and Picnic. 

The Albany Rotary Club enjoyed its second an 
nual field day and picnic at Waldorf farm on the 
afternoon and evening of 14th September. The 
ladies were present. In fact Albany Rotarians have 
come to consider them necessary to the success of 
big events in Rotary. At the conclusion of the 
sports an elaborate supper was served under the 
trees followed by songs and brief speeches. A 
wagon load of prizes were distributed to the suc- 
cessful contestants with the result that few per 
sons went home empty handed. The winner of the 
live Muscovey duck took it home with fear and 
trembling, apprehensive that some of the boys 
would tip off the police and he would be pulled for 
a chicken thief. 

President Elwell believes that singing is an ef 
fective in breaking down the barrier of 
conservatism. Recently he started the practice of 
appointing a different song leader for each lunch 
eon. No one dares to refuse. If applause is any 
indication every leader is capable of directing the 
Metropolitan opera. 


weapon 


AKRON Directors Decide to Have 

Monthly Dinners. 

After duly considering the matter the directors 
of the Akron Rotary Club decided that the month 
ly dinner should be continued on the second Mon- 
day night of each month, and the weekly luncheons 
on the other Mondays of the year. The members 
look forward to the dinner, and the monthly com- 
mittees vie with one another to lead in the value of 
the program offered. 

They have been visiting the industrial plants of 
the Rotarians after the Monday luncheons. Sep- 
tember 20 was a particularly good one, when Ro- 
tarian Shaw asked the club to go in a body and 
see the working of the Colonial Salt Company in 
Akron, claimed to be the largest plant of the kind 
in America. It was a revelation and a splendid 
educating ageney. Later the president of Akron 
university had all Akron Rotarians at the college, 
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Finish of 50-yard dash at picnic of Seattle Rotary Club, with E. L. Skeel and Pinneo in the lead. 


Pinneo claimed to have won ‘‘by a stomach’’ but the judges awarded the race to Skeel. 
cepted Pinneo’s challenge to race 100 yards and lost. 


They went through the establishment and labora- 
tories, and then witnessed a game of foothall. 


ATLANTA Club in Charge of 
Harvest Festival Ball. 


The Rotary Club of Atlanta co-operating with 
the Atlanta Chamber of Commerce, the Georgia 
Chamber of Commerce and other leading civie fed- 
erations throughout the state, for a big Harvest 
Festival and Carnival that will be held in Atlanta 
the second week in November. The Rotary Club 
will have direct charge of the big social event of 
the week, the Harvest Festival Ball. This ball will 
take place on Monday night of Festival week, at 
which time the queen of the festival will be 
crowned. There was much rivalry as to who should 
get the ball, but general satisfaction was felt when 
announcement was made that the Atlanta Rotarians 
would have it in charge. The executive committee 
has approved the details of the affair as planned 
by the Rotary committee. 


AUGUSTA Rotary Celebrates First 

Anniversary. 

The first anniversary of the birth of the Rotary 
Club of Augusta was celebrated by a dinner at the 
Albion Hotel, September 23rd. <A splendid pro- 
gram included several very enjoyable musical num- 
bers. Hon. Henry C. Hammond’s entertaining talk 
on ‘*Fish Ponds’’ was the treat of the evening. 
Ex-President Jas. M. Hull, Jr., made a pleasing 
presentation of the Rotary ‘‘Code of Ethics,’’ 
which enlisted the most earnest attention and com- 
mendation of everyone. Capt. J. Rice Smith pre- 
sented to the club a beautiful gavel, a gift from 
Dr. Walter C. Miller. Rotarian John S. Banks of 
Savannah, ‘‘Father of the Rotary Club of Au- 
gusta,’’ and his brother, R. E. Banks, were among 
the out-of-town guests. Many congratulatory tele- 
grams were received during the day and evening 
from International officers and other Rotary Clubs. 
The banquet was one of the most charming affairs 
of its kind ever held in Augusta. 


BINGHAMTON Opens Fall Season 

at High Speed. 

Attendance at the Binghamton Club luncheons 
has kept up admirably through the summer. Sev- 
eral out-of-town dinners were given within the 
reach of an hour’s auto ride. The September clam- 


Later Skeel ac- 


bake, ladies attending, was an all-round success. The 
fall and winter season has opened at the high speed 
under President Daniel J. Kelly. A practical talk 
will be a weekly luncheon feature, President Kelly 
starting the series with an address on the new High 
School and its equipment. It is a model. 


Rotary has put child welfare in Binghamton on a 
sound legal and financial basis. 


It is back of a movement to erect a monument to 
the memory of Daniel 8S. Dickinson, a contemporary 
of David Webster in the United States Senate and 
Binghamton’s most distinguished citizen. 


Governor Charles 8. Whitman was a recent din- 
ner guest of Rotary. He made an admirable after- 
dinner speech, joined in the singing and was elect- 
ed a high honorary member cum summa laude. 


Secretary Joggerst is struggling with the publi- 
cation of a pictorial roster. 


BIRMINGHAM, Ala., Adopts Two 

New Program Ideas. 

The Birmingham, Ala., Club recently has adopted 
two ideas in regard to its programs for the weekly 
luncheons. 

One is that the speaker, instead of talking about 
his own business, talks about ‘‘the other fellow’s 
business.’’ The plan was started when Rotarian 
Bush, president of the Shelby Iron Co., spoke on 
the business of the Birmingham Packing Co., of 
which Rotarian Ungerman is president. There are 
two advantages of this plan. One is that it pro- 
motes visits among the membership and a much 
closer feeling both socially and in a business way. 
The second is that when a member tells of his own 
business he presumes that every one already knows 
a whole lot about it, and he omits many things of 
interest. If all the speakers will follow Rotarian 
Bush’s example, the talks will give an interesting 
and minute treatment of the businesses represented 
in the Club. 


Idea number two is to have discussions of busi- 
ness problems. 


The Public Affairs Committee is considering 
three proposals for civic work, and it will be an- 
nounced soon that the Rotary Club of Birmingham 
is as busy as a bee in a tar bucket. The hot 
weather is over, and they feel hefty enough to 
tackle most anything. 

















Kansas City Rotarians Starting On a Steamer Picnic on the Missouri. (See article on page 480.) 


resident Elwell and Secretary DeRouville on Albany 
Club picnic. (See article on page 469.) 
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Scranton Rotarians and Their Ladies on Summer Outing. (See article on page 488.) 
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Three Oakland Rotarians Get “All Turned Around” 
at Cincip Nairator 


One hundred fifty Oakland Rotarians met for 
luncheon at California Cotton Mills at 11:15; 
made a trip thru the plant, saw eight hundred 
operators busy making all kinds of cotton goods 
from twine to sheets. Then they had luncheon 
in the new ‘Comforter’’ room and heard all 
about the mill from its Superintendent, Ro- 
tarian John R. Miller. 

September 9th, the entire club took their 
wives and families and lunches, in their autos, 
and had an all day pienic at Mt. Diablo near 
Oakland. ‘They called the affair CiNcIp NaAtRa- 
ToR, the meaning of which can be guessed. 
Races, baseball and so on occupied the day for 
the crowd. Everyone became well acquainted 
and the day was a decided benefit to Oakland 
Rotary. 

Rotarians Sewell Morton, Dave Aranson and 
John Fechter got ‘‘all turned around’’ 
shown by the accompanying photograph. 
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CAMDEN Club Co-operates With 

Board of Trade, 

The instructive and entertaining talk delivered 
to the Camden Rotarians by Street Commissioner 
Ollie Sayers at their September meeting was fol- 
lowed in October by an address by John Kelley, 
Jr., Chief Electrician of the City of Camden, under 
whose able and efficient administration the ‘‘ Home 
of the Victor Talking Machine’’ has emerged from 
the ‘‘rural community class,’’ so far as lighting is 
concerned, and entered the ranks of the metropol- 
itan centres. His story of the handling of the 
problem was illuminating. 

A movement is on foot to have the Camden Board 
of Trade, which has hitherto held aloof somewhat, 
co-operate in a practical manner with the Rotary 
Club in the discussion of municipal problems and 
the practical handling thereof. As this movement 
is simultaneous on the part both of the Board of 
Trade and the Club, it gives promise of helpful and 
practical results. 

Sheriff Joshua Haines and ‘‘Doc’’ Lee Griscom 
have been appointed a Committee of two to work 
with the State Automobile and Road Commissioners 
upon a projected amendment of the traffic laws, so 
that they may be uniform throughout the State. 


CHATTANOOGA Starts Plans to 
Secure 1918 Convention, 


The Chattanooga Rotary Club has started with 


great enthusiasm on a systematic campaign to se 
cure the International Rotary convention in 1918. 
The convention committee has reported as to pre- 
liminary plans for going after the convention and 
has asked for funds to promote these plans which 
include the accumulation of a fund to defray the 
expenses of the convention should it be secured. 
The plans of the committee have been approved 
and work under them has started. Several prizes 
have been offered for the best suggestions on meth- 
ods to ke followed to secure the convention and 
to raise the funds necessary for convention expense. 


DAYTON Has “Scientific Progress” 
Luncheon, 


The Dayton Rotary Club recently had a very in- 


teresting ‘‘Scientific Progress’’ meeting. Harry 
E. Allen arranged to have the Bell Telephone Com- 
pany give a demonstration of long-distance tele- 
phone service. The meeting was held at luncheon 
at the Algonquin Hotel. Each member was privi- 
leged to invite one or more guests, and covers were 
laid for four hundred. 

N. C. Kingsbury, Vice-President of The Amer 
ican Telephone and Telegraph Company, was the 
speaker, and his able address impressed upon all 
the great achievements of the Bell Telephone Com- 
pany as well as the efficiency of their remarkable 
system and organization. 

On the speaker’s table was an exact replica of 
Alexander Graham Bell’s first telephone, used in 
demonstrating his invention less than forty years 
ago over a line about one hundred feet long. At this 
table was the modern telephone instrument, capable 
of transmitting and receiving messages over lines 
thousands of miles long. 

Seated at this table was Rotarian Orville Wright, 
the inventor of the aerovlane, the latest wonderful 
invention to annihilate distance. 


ERIE President Victim of a Genu- 
ine Joke. 


In order to accommodate the banquetters at the 
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San Francisco convention, many round tables, each 
accommodating eight persons, were brought into 
service. Floor space was at a _ premium. 
James Dickey and James Kelsey of Erie 
sat at a table with six others just as jolly. Back 
of the two Jims was another table, at which eight 
other jolliers were enjoying themselves. 

Dickey left to speak to Hugh Lord in another 
part of the hall. While he was away Kelsey told 
two of the ladies at the adjoining table who Mr. 
Dickey was. When Mr. Dickey returned one of the 
ladies said: 

‘* Exeuse me, but you are Mr. Dickey?’’ 

é Yes. a) 

‘*From Erie, Pennsylvania?’’ 

‘* Yes, that is right,’’ with a surprised expression 
on his face. ‘‘ How did you know my name?’’ 

‘*Oh, I know you quite well. You are in the in- 
surance business; your office is in the Masonic 
Temple, and you live at Ninth and Poplar, and you 
have a country home out on West Lake Road. Yov 
have an Oakland automobile. ’’ 

‘*Oh, I know you now,’’ he exclaimed. ‘‘ You 
are the lady who lives a few doors from me and 
came to see about renting my garage.’’ (She nod- 
ded.) ‘‘I thought your face looked familiar. Isn’t 
it strange that I should come way out here to San 
Francisco to meet one of my neighbors?’’ 


, 


All those at the two tables except Dickey knew 
what was going on. After the joke was explained 
like the good sport that he is, Jim said, ‘‘ Well, 
that is one on me.’’ 

While going down in the elevator in his hotel a 
few days later, another lady turned and said: 

‘*Aren’t you James Dickey from Erie?’’ 

After a questioning look at the lady, he an 
swered, ‘‘ Yes.’’ 

‘*T thought you were,’’ she replied. 
to see you one time about renting your garage. 


: **T ealled 


i) 


Jim started to speak, stopped, apologized im- 
mediately and told her about his experience at 
the banquet. She appreciated the joke. 

Jim swears that he actually did meet the woman 
who wanted to rent his garage. 


EVANSVILLE Meetings Held at 

Member's Factories, 

In spite of the extremely warm weather and the 
lure of outdoor life, the Evansville Rotary Club has 
been holding its regular weekly meetings, with 
never less than one hundred members in attendance. 
Shorty Swanson, the newly elected President, has 
put his shoulders to the wheel, and is rapidly put- 
ting Rotary in the lead of the procession. One of 
his new stunts is to hold the weekly meetings at the 
various Rotarian’s factories and business houses. 
The plan of having a member talk on another 
member’s business is being carried out. 


One hundred and ten members of the club re 
sponded to the invitation of Rotarian Wm. H. Dres 
sel of the St. Johns Evangelical Church to attend 
special Rotary services at his church on the evening 
of October 3rd. 

Phoney Hopkins, chairman of the entertainment 
committee, is making extensive preparations for the 
semi-annual banquet to be given on the night of 
Dec. 9th, and for the first time in the history of this 
club the ladies will participate. 


FORT WAYNE Adds Aviator Art 

Smith to Membership. 

Art Smith, the twenty-one-year-old aviator who 
took Beachey’s place as the sky-entertainer for the 
San Francisco Exposition, and whose daring feats 
in the clouds have put the rest of the flock of air 
men to shame, has been made a member of the Ro 
tary Club of his home town of Fort Wayne. 

The Fort Wayne Club held its opening session of 
the fall with a banquet at the Anthony Hotel on 
the evening of Octoker 4. Toasts and music of a 
lively nature formed the entertainment, and a 
dozen new members were introduced. A telegram 
from Art was read, telling of the care given to him 
by the Trenton Rotarians following an accident in 
which his aeroplane was damaged during a flight in 
that city. Rhoetig, a Chicago magician, entertained 
the club delightfully. Jesse A. Greene, editor of 
the Fort Wayne Daily News, served as toastmaster. 

Wednesday evening, October 6, at an enthusiastic 
mass meeting, the Rotary Club placed itself on rec 
ord as a prominent factor in the coming celebra 
tion of the centennial of Indiana’s admission to 
the sisterhood of states. The oeeasion will Fe ob 
served in 1916 in all parts of the state. Fort Wayne, 
as a city, will hold a monster individual celebration, 
divided into two great parts—an exhibit of made 
in-Fort Wayne products and a pageant and outdoor 
play depicting four hundred years of history and 
development. The Rotary Club will take a promi 
nent part in both departments of the celebration. 


HAMILTON Club Has Sheep and 
Goat Meeting. 


War relief funds of many kinds have occupied 
the attention of Rotarians in Hamilton, Canada. 
The members of the club are very much in the lime 
light in the boosting of the many fetes and other 
publie affairs staged in Hamilton and the surround 
ing country side to raise money for the needs of the 
soldiers at the front. The club members personally 
chipped in a couple of thousand dollars to buy 
machine guns, and have also been active all summer 
in the campaign for recruits. 

Hamilton joined with the Toronto and Buffalo 
Rotarians in a field day at the Buffalo Country 
Clnb in September, and the Canadian ladies had 
just as good a time as the men. 


To make the inaugural luncheon of the fall sea 
son a success, the Hamilton membership was divid 
ed into sheep and goats, and the proceedings were 
the liveliest in the history of the club. There was a 
99 per cent turnout and a live goat and a dead 
sheep among the decorations helped a lot to knock 
out preconceived notions regarding the superiority 
of sheep over goats. The Hamilton luncheons are 
held every two weeks at the Wentworth Arms, and 
visiting Rotarians are always sure of a hearty wel 
ecome. 


JOLIET Rotarians Give Banquet 
for President Albert. 


‘*Kven against some great, dazzling, epoch-mak 
ing affairs that come trooping in review along the 
corridors of our memory, we are satisfied that Ro- 
tary in Joliet, Friday evening in the Hotel Munroe 
was the sublimity’’ is what the Joliet Evening 
Herald-News of September 27th had to say about 
the banquet given for President Allen D. Albert 
by the Joliet club, September 24th. President Al 


(Continued on page 478.) 
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Service-Men Whose Coéperation Makes Our Magazine Successful. 
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Objects of the Association 


1. To promote the recognition of the worthi- 
ness of all legitimate occupations, and to dignify 
member’s occupation as affording him an 
opportunity to serve society. 


2. so encourage high ethical 
business and professions. 


each 
standards in 
3. To increase the efficiency of each member 


by the exchange of ideas and business methods. 


4. To promote the scientizing of acquaintance 


as an opportunity for service and an aid to 


success. 


5. To quicken the interest of each member in 
the public welfare of his community and to co- 
operate with others in civic, social, commercial 
and industrial development. 


6. To stimulate the desire of each member to 
be of service to his fellowmen and society in 
general. 
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RE4DING, PA ....... Stanley R. Kaufman. Newspapers, 227 Penn St. 
RALEIGH. N. C... John A. Park, Publisher The Raleigh Times. 
RICHMOND, VA Rufus S. Freeman. Pres. Freeman Adv. Agency. 
..F. W. Burgh, Advertising, 229 18th St. 
ioe. W. Morshead, The Morshead Advertising Agency, Nicholaus Bldg. 
. Kinney, The McClure Co., 2 Holland Court. 
H. Watts, Adv. Mgr., St. John Daily Telegraph. 
Chittenden, Blackhorn Sales Co., 4201 Hartford St. 
S. Greve, S. Greve Advertising Agency, 305 Oppenheim Bldg. 
A. G. Mackenzie, Advertising and Publicity, 305 Boston Bidg. 
fe E. Y. White, E. Y. White Cleaning & Dyeing Co., 701 Ave. C. 
SAN DTEGO CAL E. E. Martin, Martin Adv. Agency, Am. National Bank Bldg 
SAN a a CAL H. H. Feighner, Secretary, The Rotary Club. 817-818 Humboldt Bank Bldg. 
SAVANNAH, Luke O. Pettus, Advertising Agency, 215 Real Estate Bldg. 
R. K. Moore, International Correspondence Schools. 
SEATTLE, WASH W. A. Graham, Jr., Secretary, The Rotary Club, 237 Rainier-Grand Hotel. 
te seceee-eeeeeeeee Paul C. Howe, American Realty Co., 201 Commercial Block. 
SYRACUSE, N. al Van Seneeboten, Van Benschoten Advertising Agency, Union Bldg. 
cone ta . H. Stalker, H. Stalker Adv. Co., Nasby Bldg. 
N. ge Ry Advertising S Specialist, Times Bldg. 
Gibbons. Convention 
me I ye L. Callopy, Callopy Ade. ‘Co., Ltd., Jones Bldg. 
VICTOPTA. Cc C. L. Armstrong, Victoria Advertising. Service, 113 Stobsrt Pease Bldg. 
VINCENNPBS, IND... R. J. Sullivan, clo Vincennes ree 
bo Se, OR J. M. Clement, Mgr. Western Union Tel. 
WICHITA, KAS Roscoe C. Ray, e Grit Printery. 
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‘*It’s a Corona Folding Typewriter ’’ 


“Weighs only six pounds. See how it folds up. | carry 





it in my grip, and believe me, it’s a time saver.’ 
Scores of Rotarians carry these little machines. With the 


OTE THESE 
Modern 


Features 


Visible writing, 
two color ribbon, 
universal keyboard, 
back spacer, alumi- 
num frame, double 
carriage release, 
mechanical type 
guide, ball bearing 
carriage, keyboards 
for all languages. 


COwonaA 
*2e¢e¢¢eeee8¢ 
“aA ¢@eeeece 


Mo AAA 2° 


© mes 


‘| New York: 141 W. 42d St. 


CORONA 


Folding Typewri'er 


you can write correspondence, reports, etc., be- 
tween towns in otherwise dead time. No wait- 
ing at the hotel stenographer’s desk, and every- 
thing you write will be clear, neat and business- 
like, 

You will find this practical little machine in- 
valuable, too, for use at home and in the office 
—for literary work, speeches, articles and per- 
sonal letters. 

Thousands of men and women in all Jines are 


Corona users. It costs but half the price of a 
“big” machine. 


A Useful Xmas Present 


It’s not at all too early to think about it. For 
the gift that must be useful, select a Corona. 
Nothing could give greater service, and its use, 
year in and out will make it a constant re- 
membrance. 


Corona Typewriter Co., Inc. 


Groton, N. Y. 
Chicago: 12 So. La Salle St. 
Agencies in all principal cities 





END FOR 
This Book 


It gives the names 
of scores of promi- 
nent individuals 
and firms, from 
among the 50,000 
Corona users, 


You will recognize 
the names. 
At the same time 


ask for Booklet 
No. 30. 





























‘ATO ATVLON UNVINVO 


‘ANVTAVO LISIA GTNOHS LSHA SHINOD AHAHOHA\A—SPIO® 49G}0 UT 
*‘puryyro Sususol(pe Ajayvipawuy Arjaysag jo Apt 24} UI pazenys 
S} YBYM—SI}V}G PIPULE, 24} UI yUIUJOIUa Jo yUIOd UT PpUOdIS JY} ‘EIUZOPYD JO AyssaasuyE) IY} S} 9494} SusUTYIy I 
-YySry Burssap asoy} JO,J *[LUOT}YIOA pUL [LIUYIAT ‘RoISSEJ—sS]TOOYIG YSipPY 2944} 94} pUL sapvIs ajpripauUZazuT Jy} 
YySnosy} SUIJIVSIIPUTY WOT S2}V}g PIU) 24} UT AuY 0} [e~Nb2 wWajsAs JooYySs ¥ SYY PULTYYO ‘puNnos svdd Jv a}vUNTD [vO 
-idos}-1uas & S¥Y EY} 4OSI4 JAWIUINS pUY J9}UIM v AjazZ>IUI JOU SI pUL]TYVO vy} MOUY 0} suLsIV}OY Jv pUEM AAV 


‘IfI] UI SSIDINS V Ag O} JapsO UT 
MOUY 0} Spr2auU Yova s8uryy jvoyovsd ayy yySNv} ase UaWOM BUNHOA pu Va SUNOA IY} UOT}HPYsUT SIy} UT *IvIT IY} 
Ul Sdoys JO Sasov [VAIADS S¥Y JOOYIS SIYT *"JOOYSG YSIPY JrouYyIIT purjyyrO IY} JO MIA yUOIZ JY} HOA SurMoys 

dav IM YWUOW SIYT “2621 UE adnojrprng ap sof urg UOISSIT_] 24} Je prjurid surg Is ],, 19qG0}9M UI puY 
{SUIAIG IY} JO 990g PY} ‘4ATA UINbvOL Jo aWOP] 24}—, SIYSIPT PY T,, ULIAL}JOQ JaquIaydag ay} UT UMOYS 219M MO 


SLZSTYNOL YOud VOIOHW V ANWIM VO 





ilies teas 


a 


eee i CEE 


- WAN 
cen We Ye Se 


’ 


Gs 














: TH E ROTARIAN 


— November 











December ends 


“Two fairs for one fare” 


Go early this fall to 


California 
San Francisco Exposition 
Closes December 4 
San Diego Exposition 
Closes December 31 


The very low excursion fares of $62.50 from 
Chicago and $50 from Kansas City—in ef- 
fect until November 380. 


Grand Canyon of Arizona, 

on yeur Santa Fe way—only $7.50 additional 
railroad fare. Pullman sleeper to the rim. Four 
daily transcontinental trains, including the Cali- 
fornia Limited. 

Ask for “Grand Canyon Outings,” “California 
Ou'ings,” “Sights to See,” “California Limited” 
and “Both Expositions.” 


W. J. Black, Passenger Traffic Manager, 
A. T. & 8. F. Ry., 1118 Railway Ex., Chicago 








(WHAT THE CLUBS ARE DOING.) 

(Continued from page 473.) 
bert’s address was thrilling and exceptionally ap 
plicable to time and place, and Rotarian Edwin B. 
Lord handled the toast list like a veteran command 
er. President Albert was the guest of President 
Leach of the Association of Commerce, Edwin B. 
Lord and A. S. Leckie, Friday afternoon and was 
shown the city. He was deeply impressed with the 
possibilities of park and playground development 
east of Joliet. There were more than 200 Rotarians 
present. District Governor Angster and a bunch of 
25 others came down from Chicago, and there were 
Rotarians from all of the other neighboring Rotary 
Clubs. 


KANSAS CITY Club Has Outing 
on the River. 


The Rotary Club of Kansas City held its annual 
outing Aug. 16th on the steamer Chester, a pleasure 
boat on the Missouri River. The trip was the hit of 
the season. “Some two hundred Rotarians and their 
wives and sweethearts say so. 

Dinner was served on the boat in pienic style, and 
the entertainment planned by Rotarian Jack 
Squire, consisted of dancing, including the 
Virginia Reel, prize contests for the ugliest 
man, the test couple dancing, the lady present 
whose fortieth birthday anniversary was closest to 
August 16th, 1915, and similar childish sports pe- 
culiar to- good Rotarians when on pleasure bent. 

I'he impression may prevail in some isolated and 
heathen portions of the country that the Missouri 
River, the Big Muddy, is not a beautiful stream, 
but it belies its nickname, for as the big steam 
craft pulled down the river away from the hustle 
and bustle of the city, with green shores on either 
side and the sunset on the western horizon, the 
beauty of the scene was not to be surpassed by 
anything in the United States. 


LINCOLN Joins Commercial Club 

to Boost for City. 

‘*The Lincoln issue of THE ROTARIAN proved to 
be very profitable both as an advertisement to our 
club and city and in a financial way,’’ writes Cor- 
respondent Gates. ‘‘Our members were very en- 
tnusiastic about it and purehased many extra 
copies for their friends. } 

‘*Our Club has decided to help boost for civic 
improvements during this coming year and to assist 
the Commercial Club in every way possible on all 
publie enterprises. They are now considering a 
move for the purchase of more park property for 
the city. 

‘*A bronze medal was presented to our retiring 
president, R. O. Castle. 

‘*Prof. F. M. Leavitt, of the University of Chi- 
cago, at a recent meeting reported that Lincoln 
was to be congratulated on having two of the finest 
public schoo] buildings west of Chicago. They have 
just been built. We are very proud of this achieve- 
ment, because the Superintendent of the City 
Schools and several members of the Board of Edu- 
cation are Rotarians. 

‘‘We adopted the plan of making visits in a 
body to the manufacturing and jobbing plants of 
our members. This plan has proved to be a great 
success, and we recommend it to other eluhs. ’ 

(Continued on page 480.) 
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Change in 
Advertising 
Rates 


The present advertising 
rates of THE ROTARIAN 
were arranged on a basis 
of a 16,000 circulation. 


Our circulation is now 
approximately 22,000 
(22,500 copies of this 
issue were printed) and 
by January 1, 1916, it 
will be close to 25,000. 
While our circulation 
has been growing our 
advertising rates have 
been standing still, so 
at a recent meeting, the 
Board of Directors de- 
cided to advance the ad- 
vertising rates of THE 
ROTARIAN 33 1-3 per 
cent, except the cover 
and insert pages, which 
will remain unchanged. 
But you will have ample 
time to get in under the 
old rates as the new 
rates will not be effective 
until January 1, 1916. 
Contracts placed before 
that date to run to and 
include December, 1916, 
will be accepted at the 
present low rates. 


Send for Rate Card now. 


Tue Rotarian 


The Magazine 


of Service 
910 Michigan Ave.,Chicago, U.S.A. 


Tt | 








SERVICE 


is the keynote of Allen supremacy. 
The famous ALLEN TIRE CASE and 
ALLEN TYROMETER should be on 
| your car. See your dealer. 


The Allen Auto Specialty Co. 


Manufacturers 


1627 Michigan Ave. 
Chicago 


1926 Broadway 
New York 
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This Space Reserved for the 


Martha 
Washington 


Hotel 


(Exclusively For Women) 


29th Street Near 5th Ave. 
NEW YORK 





Geo. C. Brown, Rotarian 
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Say, Fellows: 


Here’s the only 
one for Rotarians 


The AMERICAN MODEL BUILDER 


4 


contains 15% more new and novel parts 
—builds more practical working models 
—370 shown in our 1916 manual— 
builds many models possible with no 
other outfit. Every part highest-grade 
cold-rolled steel, double-plated. Power- 
ful high-grade electric motor given free 
with medium-priced sets. 


The AMERICAN MODEL BUILDER is the 
embodiment of the Rotarians’ motto, “Serv- 
ive It is made to last, to give service. 
No flimsy wood, tin or iron in it. 


Write for “New Story of Steel,’”’ and catalog 
showing automobiles, warships, aeroscopes, 
and dozens of other models you can build. 
Big prize contest for new models, with 155 
prizes valued up to $100 each. Write now. 
The American Mechanical Toy Co., 418 E. 
First St.. Dayton, Ohio. F. A. Wagner, 
Rotarian, Pres, 


See the 
American 
Model 
Builder 
at your 
Dealer’s 








“THE -AIMERICAIN | 
MODEL BUILDER | 














(WHAT THE CLUBS ARE DOING.) 
(Continued from page 478.) 
LOUISVILLE and Lexington Bury 

an Old “Jinx.” 

The Louisville Rotary Club believes in creating 
a friendly and co-operative spirit between Clubs in 
different cities, and has entertained at various 
times clubs from Nashville and Evansville, and 
has visited these towns and Owensboro, Paducah 
and Knoxville. 

The latest stunt of this kind was to recently 
bring to Louisville the entire Rotary Club of Lex- 
ington. ‘There has been for years more or less an- 
tagonism between these cities, but the visit of the 
Lexington Rotary Club resulted in this spirit of 
antagonism giving way in a great measure to one 
of the greatest friendship. 

About fifty Lexington Rotarians came; were en- 
tertained at luncheon; taken to visit large factories 
and other points of interest during the afternoon; 
given a hanquet at night and kept at the Henry 
Watterson (Rotary Hotel) until the next day. 


There were good stunts and good speeches at the 
banquet. A clever stunt by two telephone girls 
and two linemen, leading up to the burial of the 
‘¢jinx’’ of hard feelings between the two cities, 
brought the fun to an end. 

The Louisville Rotarians recently had a govern 
ors’ day meeting. The present Governor, Hon. 
Jas. B. McCreary, made an address, and ex-Gov 
ernors Beckham and Willson and Would-Be Govern 
ors Drexler and Stanley were present. The biggest 
visitor to the meeting was, however, ‘‘Tiny May,’’ 
the smallest baby elephant in the world. ‘Tiny 
May took luncheon with the other Rotarians, but, 
owing to modesty, failed to make an address. She 
made such .a hit, however, that she was elected a 
regular member of the Louisville Rotary Club. 


MEMPHIS Starts Work to Co-oper- 
ate with Farmers. 


The Memphis Rotary Club has succeeded in hav 
ing the Business Men’s Club, an organization of 
over two thousand representative business men with 
ample financial backing, establish an Agricultural 
Department, with a competent Agricultural Expert 
in charge. This is one of the most progressive 
moves made in Memphis in a long time. The ob 
jects are to bring about a closer relationship of 
the Manufacturers, the Merchants, the Jobbers and 
the Consumer with the Farmer—the Producer; to 
encourage co-operation and to emphasize the all- 
important, but too often unrealized, fact that com- 
mercial and agricultural interests are dependent on 
ach other. 

Memphis Rotarians feel highly gratified with the 
results so far accomplished and greatly encouraged 
by the enthusiastie spirit with which the public has 
accepted this propaganda. 

Another important matter is the efforts of the 
Club to imbue the citizens of Memphis with the 
‘*City Beautiful’? idea. The committee in charge 
has made fine progress, having had city planning 
experts visit Memphis and make valuable sugges 
tions looking to the beautifying of the city. 

The Tri-State Fair (Tennessee, Arkansas and 
Mississippi) designated their third day as ‘‘ Rotary 
Day’’ and ‘‘set ’em up’’ to the members and 


(Continued on page 482.) 
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“For Forty Years of 
Sustained Excellence” 


Such is the wording of the 


Special Diploma of Honor 


Given by the Panama-Pacific 
International Exposition to the 


Remington 
Typewriter Company 


This comprehensive tribute to our leadership 
is supported by the following awards: 


GRAND PRIZE—For Excellence of Product 

MEDAL OF HONOR—For Educational Value 

GOLD MEDAL—For Adding and Subtracting Typewriter 
GOLD MEDAL—For Ribbons and Carbon Papers 


Highest possible award in every department of our business 





Remington Typewriter Company 


(Incorporated) 


New York and Everywhere 
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A Sure-Enough Rotarian 


The service idea, the idea of reducing 
human drudgery and increasing hu- 
man cleanliness, health and happiness, 


is embodied in the 


TION 
TUG *tteaner’ 
Health and Cleanliness. 


It is made by a Rotarian organ- 
ization in the largest plant in 
the world devoted exclusively 
to the manufacture of station- 
ary cleaners. 3y moving the 
greatest volume of air per min- 
ute it does the most efficient 
cleaning in skyscraper or cot- 
tage. 

Given the Highest Award, the 
Grand Prize, at the Panama- 
Pacifie Exposition, San Fran- 


F1ISCO, 














Write for the TUEC Book. 


The United Electric Co. 


Canton, Ohio—Dept. R. Toronto, Can. 
































ELECTRIC IRON 


Here is a six pound house- 
hold iron that consumes only 400 
watts and costs only three seven- 
ty-five. Guaranteed for five years 
—long enough to more than save its total 
cost compared with the wattage of other 
irons. A good looker and a better doer. 








Manhattan Electrical Supply Co., 
Rotarian F. M. Pierce, Manager 


114 So. Fifth Avenue, Chicago 


New York St. Louis Frisco 











(WHAT THE CLUBS ARE DOING.) 
(Continued from page 480.) 

several visiting Rotarians with a delightful lunen 
eon. The Tri-State is one of the largest fairs in 
the South. The Rotary Club’s exhibit, embracing 
a miniature display of everything made, sold or 
done by each of our 140 members, all arranged in a 
most artistic manner, was declared by the many 
thousands who visited the fair to be the most 
unique and interesting exhibit ever seen. Unusual 
skill, wit and aggressiveness were manifested by 
the Rotarians in this unique method of advertising 
themselves and boosting their Club. One member 
failed to have his exhibit ready the first day, but 
the kind-hearted committee in charge came to his 
rescue by posting his card, which read: ‘‘ Not dead 
but sleeping.’’ He won’t be late next time. 


NEW CASTLE Rotarians Enjoy 
Two Outings. 


‘Two things recently have greatly enhanced the 
value of membership in our club,’’ writes Corre- 
spondent Paisley of New Castle. ‘‘Our first an- 
nual picnie and the big corn roast. Our picnic was 
held at Muddy Creek Falls with one hundred and 
twenty-five Rotarians, wives, children, sisters, 
sweethearts and other incumbrances present. The 
entertainment committee selected a perfect day. 
Next in importance was the corn roast held at 
Dewey Park. Beside roast corn, roast corn and 
roast corn, we had fried chicken by the hundred 
weight. The club has resumed its weekly meet- 
ings after the summer vacation. ’’ 


PORTLAND, Ore., Hosts to Sena- 
tors, Governors, Etc. 


The Portland, Ore., Rotary Club had the honor 
of being hosts to probably the most distinguished 
group of men that ever attended a Rotary Club 
luncheon, on Tuesday, September 21st. Delegates 
to the Western States Water Power Conference 
were invited to be guests of Portland Rotary Club, 
and the membership listened with marked attention 
to splendid addresses made by the following: 


James Withycombe, Governor of Oregon. 

Frank M. Byrne, Governor of South Dakota. 

Wm. Spry, Governor of Utah. 

Ernest Lister, Governor of Washington. 

Wm. F. MeDonald, Governor of New Mexico. 

Louis B. Hanna, Governor of North Dakota. 

Wesley Jones, U. 8S. Senator, Washington. 

Reed Smoot, U. 8S. Senator, Utah. 

W. E. Borah, U. 8S. Senator, Idaho. 

Geo. E. Chamberlain, U. 8S. Senator, Oregon. 

W. E. Humphrey, Congressman, Washington. 

Albert Johnson, Congressman, Washington. 

Julius Kahn, Congressman, California. 

C. N. MaeArthur, Congressman, Oregon. 

Jas. H. Hawley, former Governor of Idaho, and 
many other prominent speakers of national reputa- 
tion. 

City Commissioner Geo. L. Baker of the Portland 
Rotary Club was chairman of the day. 
PROVIDENCE Issues Individual 

Attendance Challenge. 

The Providence Rotary Club has a member with 
a hobby, which he rides to the 100% limit. That 
member is A. H. Sanborn, Proprietor of the Office 

(Continued on page 484.) 
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—the important part of 
this advertisement is the 
COUPON — 


If you will fill it out and mail to us we will send 
our circular ‘‘C. C. Because---’’ which gives much valuable 
information regarding an inexpensive accessory which will 
not only add to your Car-comfort, but will save many 
times its cost in tires, upkeep expenses and will lengthen 


the life of your car. 


Rotarians, who want greater 
comfort and who protect their cars from 
depreciation are enthusiastic users of the 


C. C.’s are the Triple Steel 
Coil type that make easy riding 
areality. Both lubrication and adjustment 
are ideal and they sell for $10.00 a set. 


The double spring, special heat-treated steel model for 


FORDS is $4.50 for set of 2; set of four, $8 


Cox Brass Mfg. Co. 
Dept. K. Albany, N. Y. 


Branches or Distributors tn all 
principal cities of the U.S. A. 


Cox Brass Mfg. Co., Dept. K, Albany, N. Y. 
Please send me your free booklet ‘‘C. C. Because---’’ and name of your nearest dealer. 


______ Model. 





My car isa alisha intel epateiladsaceipatdh ‘a setinsinle 
Street and No. 








Name_ 
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MAKERS OF 
CACTUS CANDY 


PHOENIX 
ARIZONA 


Arizona's Most Unique Product 
Donofrio’s Crystallized Cactus Candy 


Made from the wild Cactus Plant of the Arizona Dessert 
DONOFRIO CONFECTIONERY CO., ROTARIANS 
Pheonix, Arizona 
Send us One Dollar and a box of this delicious confection will 
be sent to you, postage prepaid. Safe arrival guaranteed 








































Phantom Powder--- 





The ONLY Powder in Solid Form— 
You have a Treat Coming— 
A most Delightful Preparation. 





Will neither rub, wash nor perspire 
off—but is easily removed— 

Makes your skin look smooth as mar- 
ble—and feel flexible and natural— 


For the FACE, NECK, ARMS, 
and AFTER THE BATH 





Comes in Cream—Flesh—Brunette 
At the nearest Marinello Shop 





Marinello Shop 


53 E. Madison MALLERS BLDG. 


CHICAGO 























(WHAT THE CLUBS ARE DOING.) 
(Continued from page 482.) 
Supply Company, and his hobby is attendance at 
the monthly meetings and luncheons. He is one of 
the eleven that organized the Providence Club in 
Mareh, 1911, and he has not missed a meeting or 

luncheon since that time. 

If there are any members of any Rotary Club 
who ean show a like record of attendance over four 
years or more, Sanborn would like to hear from 
them. He offers as an acquaintance or attendance 
prize an ideal swinging desk bracket of the kind he 
makes for the United States Government to the 
first five Rotarians who will send in their names 
certified to by their Secretary as attending every 
regular meeting and luncheon. 

‘* Attendance is one of the most important cogs 
in Rotary,’’ Sanborn says, ‘‘and leads up to all 
the good things in Rotary, which are bound to 
come to the surface. Attending the meetings and 
luncheons, you get acquainted, and that is the first 
step in Rotary; acquaintance leads to friendship. 

‘*Non-attendance seems to be the one great trou- 
ble of many of the clubs, but attendance at Rotary 
gatherings is one of the important duties of a 
Rotarian business man. If a member has not inter- 
est enough in his club to attend the weekly meet- 
ings and monthly socials when it is possible to do 
so, he should give up his membership to some one 
who would be glad to meet his fellow members as 
often as possible, and help the wheel of Rotary to 
turn easier and oftener.’’ 








RALEIGH Helps Make State Fair 

a Success. 

The Rotary Club of Raleigh undertook to pull off 
an industrial and floral parade during the North 
Carolina State Fair, on October 20th, upon invita 
tion of Col. Jos. E. Pogue, a live wire Rotarian and 
Secretary of the Fair. 

The Raleigh Club has been signally honored by 
having one of its members, Jno. A. Park, evening 
newspaper member, elected to the presidency of the 
Raleigh Chamber of Commerce. If the Chamber 
does not gain new life during his administration 
it will surprise the town. 

Echoes of the recent ‘‘round-up’’ of the Rotary 
Clubs of Virginia and North Carolina as guests of 
the Raleigh Club, are still being heard. Rotary 
was certainly given a boost in that section by this 
get-together meeting. 





RICHMOND Club’ Working on Il- 
lustrated Roster. 


A roster will be issued soon by the Richmond 
Rotary Club showing the faces of the members. 
Plans are now made to resume the ‘‘ Little Jour- 
neys to Industrial Plants’’—to be held weekly. 
These visits by Rotarians to factories and stores 
are not only interesting and pleasant, but are edu- 
cational and beneficial to all who attend. Here is 
a notice that appeared in a recent issue of the offi- 
cial organ, The Tobaseo, and Secretary Horace 
Smith reports it brought results: 


Pay Up. 


“The annual dues of several Rotarians are 
not only due, but dangerously past due. 

“Gentlemen, dues are payable in advance. 
The by-laws say so and the failure to pay dues 
is one of the legal reasons for dropping mem 


(Continued on page 486.) 
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Everyman’s Opportunity 





Electricity permeates the life, the business of the world. It is man’s closest 
friend, his most efficient servant. 

Therefore anything that concerns electricity concerns every man---everv 
mani’s business. 

That makes ELECTRICAL PROSPERITY WEEK of interest to you. 

True, this event was inaugurated by the electrical industry. But, neverthe- 


less, it is an event in which men in all lines of human endeavor can rightly and 
profitably take intense interest. 


ELECTRICAL PROSPERITY WEEK 
NOV. 29 -DEC.4 








What a 
World 
this 
would be 
without 
Electricity 


Electricity 






and 
Progress 
go 
Hand- 
in-hand 
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The Society will do considerable national advertising to all the people—electrical and 
non-electrical, This advertising can be made profitable to you. 


A number of cooperative helps have been provided. Some of these apply particularly 
to those engaged in some branch of electrical business, but others can be used for every 
line of business. The WEEK will be a gala event in most every town in the United States. 


Simply send your name, and we will send you a BOOK of PLANS, also a complete 
description of all window display and advertising helps made available to you. 


THE SOCIETY FOR ELECTRICAL DEVELOPMENT, Inc. 
29 WEST 39th STREET, NEW YORK CITY 
“Do It Electrically’’ 





"DO IT ELECTRICALLY” 
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Rotary 
RadiatorEmblem 


Every Rotarian Motorist Should 
Have One on His Car 






ONE- 
CAN Lapa HALF 
BE a ie rahe ACTUAL 


ATTACHED SIZE 

TO ANY v4 ¢ 

== MADE OF 
BRASS AND 

NICKLE 

nist PLATED 

POSTPAID 

ON RECEIPT 

OF ONLY DESIGN 

$2.00 COPYRIGHTED 


A Significant Ornament Sold Only to Rotarians 


C. B. Miners & Co., 
528 Alder Portland, Oregon 
E. L. Barette, Rotarian 











Original and Striking 


Poster Stamp Designs to Order 
; es The Chicago 
om : «Rotary Stamp 


HE Chicago 
Rotary Club 
has adopted 
this Poster 
Stamp which 
will be used by 
its members on 
their outgoing 
mail. It em- 
phasizes the in- 
terest Rotary 
Clubs are tak- 
* ing in the civic 
affairs of their 
cities. 

This design 
shows a sil- 
houette of Chi- 
cago’s principal 
street, over 
which, in shad- 
owy form, but 
with vigorous 
action the 


* od: ek tina gina x “Goddess of 
; J : : ~ 3 | Prosperity” is 

ro she sweeping in 
with her char- 
iot drawn by spirited horses and with torch 
uplifted. 

The original of this design was prepared by 
Rotarian Wilhelm Bernhard, and presented to 
Rotarian Wm. Hale Thompson, Mayor of Chi- 
cago, at the beginning of his administration. 

Get in touch with Rotarian Bernhard. Let 
him submit an original and striking design for 
your city or your business. 

WILHELM BERNHARD, ARCHITECT, 
2748 Hampden Ct., Chicago. 
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(WHAT THE CLUBS ARE DOING.) 
(Continued from page 484.) 


bers. You don’t want to be dropped, do you? 
The answer is perfectly plain, pay your dues 
and pay ’em quick. Make your check to the 
Richmond Rotary Club and mail it .P. O, Box 
652, as ‘Life’ says ‘Obey that impulse,’ and 
do it now.” 


SAN ANTONIO Stages Play at 
Members’ Plant, 


Having decorated the river with hundreds of 
lights and having played their part in making the 
semi-weekly concerts of the Municipal Band a per- 
manent pleasure and doing all possible for the 
pleasure of the newsboys, the Rotarians of San An 
tonio decided to pay a little attention to them- 
selves, and their mill-man, Albert Steves, Jr., in- 
vited them to a ‘‘shindig’’ at his plant. One entire 
floor was rebuilt and furnished for a little play, 
‘*An Episode in Slippery Gulch,’’ and the setting 
arranged to represent the interior of ‘‘The First, 
Last and~ Only Chance Saloon’’ of ‘‘Slippery 
Grflch,’’ a mining town of the days gone by, where 
law was unheard of and women seldom seen. 

The cause of the trouble as explained in the 
program was brought about by the arrival of ‘‘ The 
Tip-Toe Comedy Company,’’ and the popularity of 
its prima donna, Miss Felipity Jackson, who in 
the person of F. Madero Scobey, sheriff of Slippery 
Gulch, has found her affinity, to the neglect and 
sorrow and leaden death of ‘‘Lightly Kill’’ Beck. 

To make the ‘‘atmosphere’’ what it should be, 
bartenders, drunks, roulette and card sharps who 
appeared on the program wandered around. 

After lunch the Rotarians were escorted through 
the plant—each machine being numbered and the 
program explaining in detail the use and operation 
of each machine. 

It was a great day, and although it might sound 
a little ‘‘dime-novelish,’’ it was a real treat, one 
that was out of the ordinary. The San Antonio 


| Rotarians recommend it to others. 





SCRANTON Rotarians in Zoo- 
Benefit Ball Game. 


The Scranton Rotary Club was requested to fur- 
nish a ball team to play for the Zoo benefit. The 
Rotary team was opposed by a team from the Elks. 
They also sold a number of tickets. 

‘The annual fall outing, clam bake, corn roast and 
automobile parade was held at Dr. A. P. Gardner’s 
summer home at Moscow. The wives were required 
to introduce themselves to the various members, 
giving their names and securing the members’ 
names on cards furnished for the purpose. Prizes 
were given to the winners. The outing was a huge 
success; many contests were held, all tending to- 
ward acquaintanceship. 

The weekly luncheons and weekly talks are be- 
coming intensely interesting; members not only 


| talk about their own business, but are beginning 


to talk about the other man’s business as well. It 
is probable that Governor Brumbaugh will be at 
the next meeting. Inquiries are coming in from 
different sources for privilege of attending the 
meetings, which are becoming of vital importance 
in Northeastern Pennsylvania. Warden Osborne of 
Sing Sing will be a guest on Oct. 21st. 


The industrial inspections are being made with 
(Continued on page 488.) 
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Holiday Gifts With Class to “Em! ! ! 
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Is There Anybody Present 
Who Is Interested In HollydayGifts! 


These are some of the things that the ‘leven little leathersmiths fuss up on 
rainy afternoons and other odd idle hours—we've made a raft of ’em for you 
and the other Good Souls for this coming Xmas—and whether you realize 
it or not, it IS coming—it'll be here in about a minute! 


The thing for you to do, if I may suggest it, is to send to the ‘leven little 
leathersmiths for a catalog—or better still, if you will allow me to help you, 
ask that some sample pcs. be sent you on approval. Tell me in a general 
way as to the sort of articles that most interest you and give me an idea as 
to the price range—and licketysplit the letter-carrier will be at your front 
door! 

Uncle Sam will send his men anywheres for the ‘leven little leathersmiths! 


Yours right cheerily, 


hhurNayy y fallen dn! 


for THE LEATHERSMITH SHOPS 
1088 Race Street Philadelphia, U. S. A. 


P, S.—We make also some of these leather gifts with the Rotary Emblem on ’em—possibly you've 
seen them in some of our previous advertisements—we'll send samples of them too, sure thing! 


7 





Some folks there be who have the ‘leven little leathersmiths make up Business Gifts in quantities to 
give to their customers—savvy? 











THE ROTARIAN 


— November 





GET YOUR AUTO SPECIALTIES FROM S, : 
; “> TOLEDO FR 


Many large factories buy Lan- 
ders’ goods. They have learned 
to expect prompt shipments, low 
prices, and the benefit of our long 
experience. We can help with 
your problems. We can serve you 


(WHAT THE CLUBS ARE DOING.) 


(Continued from page 486.) 
monthly regularity, the last two at the Seranton 
Button Works and the Seranton Bolt and Nut 
Works, respectively. 


SHREVEPORT Clubs Active in 
Public Questions Discussions. 


The Shreveport Rotary Club inaugurated during 
September the plan of designating three members 
each week to talk three minutes on their respective 


lines of business and endeavor. Some more good 


with these lines: ie 
speakers were discovered within the club ranks. 


M. L. Bath, chairman of a citizens’ committee 
raising funds with which to organize a company 
and restore navigation on Red river between New 
Orleans and Shreveport, addressed his brother Ro- 
tarians on the local waterway problem. The ad- 
Drills and Ducks Burlap dress was followed by President John MeW. Ford 
Carpets Transparent of the Rotary Club calling for volunteers to get 
Fibre Cord Celluloid subscriptions. Many volunteered. 


Imitation Leather Wadding 
Bow Lining Cushion Canvas 
Webbing Ete. 


Buckram Strain Straps 

Mohair Top Materials 

Enameled and (colors to match) 
Rubber Muslins Flaxene 


Something decidedly novel was the weekly lunch- 
eon-meeting held at the plant of the Cocoa Cola Bot- 
tling Works. Ladies of the First Methodist Church, 
of which Rotarian George S. Sexton is the pastor, 
served the delicious luncheon. 


Write for samples and prices. 


The Landers Bros. Co. 
Dept.'R5, Toledo, Ohio 


Shreveport is in the throes of a municipal owner- 
ship fight, an election having been ordered for Nov. 
4 to authorize the sale of $1,200,000 bonds to build 
a new water and sewer system. The municipal 
ownership side has been given a hearing, and at the 
first October meeting President A. M. Lynn of the 
Shreveport Waterworks Company was given an op- 
portunity to tulk from the company’s standpoint. 














The October committee announced several novel 
programs, including Candidates’ Day, when all 
state, parochial and municipal candidates for office 
were given three minutes to present their claims, 
and an Equal Suffrage night, when the women’s 
vote question was given consideration. 








How About 


Personal Efficiency? 


Are you getting as much health, wealth 
and happiness out of each day as 
your efforts and latent abilities war- 
rant? Water Supply. 


ST. JOHN Rotarians Study City’s 


Rotarian Commissioner Wigmore has made so 
many Claims as to the purity of the St. John water, 
: especially in comparison with other cities, that on 

safe to say all could at least double Sept. 20th about 60 Rotarians corralled ten auto- 
their efficiency—if they really deter- mobiles and two Fords and paid a visit to the reser- 
mined to. voir at Loch Lomond to secure first-hand evidence. 
Sheldon Increases Profits The commissioner was on hand and ably defended 
for men in all walke of life. In twelve and explained his proposition. All were satisfied 
years over 70.000 have studied his and after a hearty supper at. the Barker House 
sehen ani ini: aiken 2.500 firms streamed back to town in the light of a clear Sep- 


have used the Sheldon Course to in- tember moon. 
crease the efficiency of their execu- fhe Rotary Club has been active in many ways 
tives and employes. in patriotic endeavors since the war started, and 
the latest movement to secure their attention and 
The Sheldon Book Is Free services was the Patriotic Auction held during the 
to all true Rotarians who believe that week of October 4th. The members of the elub 
‘‘He profits most who serves best. ’’ assisted in the canvass for country produce and 
Just a simple request brings it. Write merchandise and also undertook to supervise the 
now—while you think of it—to 


extensive advertising campaign that was waged in 
connection with the sale. The proceeds from the 
The Sheldon School 
470 Gunther Building 


auction went to swell the regular Patriotic Fund 
MOTHER CITY 


Most of Us Are Not 


more than 10 per cent efficient. It is 


maintained for the purpose of looking after, in an 
additional way, the families of the soldiers who 
have gone on overseas service. 


(Continued on page 490.) 
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LaFama Chocolates 


Highest Quality Made 


La Fama Chocolates are a combination of the finest quality butter cream 
centers,mixed with pecan meats and finish- 





8 ir Mccain heat il They are simply ---there 1s only one word 
, x ~ S$ . . ~ - . rm, 
oF Oy Cas Se ee —s that will express it --- DEE-LICIOUS 


grade Milk Chocolate 
SEND TEN CENTS 


and the name of your confectioner 
a\ and we will send you this sample 


‘=~ post paid. 
The sample will convince you. 


| JOHNSON 
| BISCUIT CO. 
| Sioux City, Ia. 


Enclosed find 10c. Please send 


sample box of La Fama Chocolates, 


Address 


Name of Confectioner 
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> FEATURE NOT PURCHASABLE 
AND NEVER FORGOTTEN 


HOMER D. MATTHEWS 
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EGRY REGISTERS 


Are Worthy—They are Meritorious 


and practical. 
Whatever your business or profession—there is an 


Eery Register System 


practically devised and developed to meet the 
specific requirements and its adoption will 
save you money, time, worry and labor— 
reduce the element of error to a minimum 
and eliminate lost motion. 


Let ug send you, without cost or obligation, our book 


Egry Registers and Systems 
Do it now—while the impulse is 
with you. 





The Egry Register Company 
Rotarian M. C. Stern, General Mer. 
DAYTON, OHIO. 


We serve you serviceably because 
no other policy pays. 


—_-@— 


Brimful of the Best 


Fill up your glass with sparkling, natural 
soring water, drawn from the cool depths 
of St. Patrick’s Well in Dublin, or fromthe 
famous Cromac Springs of Belfast, and 
blended with the choicest of choice ginger. 
Fill it brimful with the most delicious and 
invigorating drink that ever quenched a 
healthy thirst or put an edge to appetite. 
At the Hotel, the Restaurant, at home, fill 
up your glass with— 


‘Cec 


(Cantrell & Cochrane’s) 


Ginger Ale 
EXPORTED TO ALL PARTS OF THE WORLD 
Made by CANTRELL & COCHRANE, LTD. 
DUBLIN & BELFAST 
(Estd. 1852) 
WE ARE ROTARIANS 


—o— 


(WHAT THE CLUBS ARE DOING.) 


(Continued from page 488.) 
ST. LOUIS Has Visit from Presi- | 

dent Albert. ‘ 

‘¢Tnternational President Albert and Secretary 
Perry paid us a visit Sept. 28th,’’ writes Corre 
spondent Martin. ‘‘ Needless to say, their visit was 
the occasion for a gala day for our Club. We al- 
ways did like Brother Perry, even though he has 
been stingy with visits, this being his first one in 
four years. 

‘International President Albert stirred us with 
a real Rotary message. We feel that we can say a 
hearty ‘Amen’ to the work of the Frisco delegates 
who selected him to head Rotary. He fills his high 
position with credit to himself and to all Rotary. 

‘*Tnternational Second Vice-President Robt. H. 
Cornell visited our Club on Sept. 2nd and gave us 
a splendid talk. During his address he asked all 
present to take the Rotary Code of Ethics, as pub- 
lished in the August issue of THE ROTARIAN and 
have it framed and hung in his office. Every man 
agreed to it.’’ 

City Water Commissioner Wall recently gave the 
club a very interesting talk on how the city gets its 
water and how it is purified. A recent meeting 
was entertained by an address by Mayor Henry W. 
Kiel. Attendance is growing, and the membership 
is increasing. Consequently, the Club is becoming 
more valuable to the city and to each individual 


member. 


SUPERIOR Rotarians Hold Ban- 
quet in Oil Tank. 


"A new oil tank belonging to the Standard Oil 


| Company was converted into a banquet hall for 


Superior Rotarians. The tank was lighted with oil 
lanterns and two searchlights provided by Rotarian 
Olaf Johnson, chief of the Fire Department. The 


| banquet was pronounced by the members as being 


the most jolly and novel affair of the year. Ro- 
tarian B. A. Mountford, head of the Standard Oil 
plant of Superior, arranged the following menu: 
Cocktail a la Red Crown; consomme Polarine; Dia 
mond Parafine salad; roast a la Mountford; saddle 
of mica, axle grease; semdac liquid gloss au gratin; 
glycerine petrea pie; cheese du heavy transmission ; 
sauce a la S. O. Company. 


TERRE HAUTE “Exposes” Con- 
vention Delegates. 

Terre Haute Rotarians have been having some live 
meetings under the administration of President 
Jno. S. Cox and the ‘‘Stunt’’ Committee Chairman, 
F. F. Winslow. At the night meeting on August 
31st the two delegates to San Francisco were ‘‘ ex- 
posed’’ by Secretary Weinstein for their non-at- 
tendance at the convention, discovered through the 
record coupons used at San Francisco. At this 
meeting a committee was organized to investigate 
public comfort stations, which movement the club 
expects to support. 

In September Second Vice-President Robt. H. 
Cornell was a guest. Cornell is really the Father 
of the Terre Haute Club, as he fostered the move- 
ment before the club was organized in 1913. Cor- 
nell gave an interesting talk on the wonderful pos- 
sibilities of Rotary and the Code of Ethics. Harold 
Van Orman, First Vice-President of the Rotary 


(Continued on page 492.) 
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Rotary Club Seals 


Let Fellow Rotarians here, 
there and everywhere know 
you are Rotarian 


Printed in one or more colors on our 
extra double gummed plated paper. 


Send for samples and 
Special Club Prices. 


Fenton Label Company 


Incorporated 
MANUFACTURERS OF 
Gummed Labels, Parcel Post, 
Advertising Stickers 


9th & Thompson Sts.,Philadelphia 


E. Miner Fenton, President 
Member Philadelphia Rotary Club 











400 
Rooms . 
400 Baths — 
No Inside Rooms 
French Cuisine 
Convention Hall 
Absolutely Fireproof [§ 


Chestnut St. at Thirteenth . 
PHILADELPHIA, PA. 
Two blocks from either the Pennsylva- 
nia or the Reading Railroads. 
MODERATE TARIFF. 
DAVID B. PROVAN 
Man¢e aging Directer 


In the Contre of Shopping, Theatre ‘ 
and Club Districts 





PHILADELPHIA, PA. 


0000 WO WW 


GEUTING’S. 


[Pronounced Gyting] 
Shoe Headquarters for 
Rotarians in Philadelphia 


1230 Market Street and 19 South 11th Street 
Ax Yi VX py AA QQ GGG 'r”.rrrd099}3}WWWKAADLI:K1JI 


D ey 








Moore Push Pins 


MOORE pd LESS 
HANGERS. 
Simplify Picture-Hanging. 


When you want to beautify 

your home with wall decorations 
Nol be sure to ask your Rotarian 

Stations ry, Hardware or Photo 
Glass Supply dealer for Moore Push 
Head Products. 10 cents. 


Moore Push-pin Co.,Philadelphia,Pa, 














ITOH! ARUVULULTEAAATON ia 


| Orien tal Rugs: 


tor Particular Peorle 





If you are looking for an Ori- 
ental Rug, send us the size and 
description of your room and 
we will tell you what we have 


| 
nearest your requirements. 
4 Oriental Rugs sent to Rotarians 





on approval anywhere in U. S. 


DAVIS & NAHIKIAN 


Importers 


378 Woodward Ave. 201-03 South 13th St. 
DETROIT PHILADELPHIA 


INRIA 


TRAE SARRR EERE! 
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SAVE 20% 


on 


ENVELOPES 


Printed or Blank 


From FACTORY Direct 
to you. 





BERKOWITZ 
ENVELOPE 
COMPANY 


Kansas City, Mo. 


Samples and Prices on Request 














ee 


ea: 
Luby &Sheinkman 


oe lt “242 WILLIAM STREET 


( NEW YORK 
WE CARRY ROTARY 
POSTER STAMPS 

+ INSTOCK 7” 


SAMPLES ON REQUEST 


| jail and found a condition so deplorable that the 
committee reported it a disgrace to any civilized 


| would permit cities to build municipal farms for 


| to vote bonds for the purchase of the farm and the 
| erection of the necessary buildings. 


| about the establishment of a county welfare set 


| bined 





(WHAT THE CLUBS ARE DOING.) 
(Continued from page 490.) 


Club of Evansville and delegate to the Interna 
tional Convention, was another September visitor. 






The night meeting September 28th was one of 
the best ever had. Horace G. Williamson, poet- 
humorist, of the Cincinnati Rotary Club, enter- 
tained them. 







TOPEKA Club Backs Move For 

Municipal Farm, 

The Rotary Club of Topeka has set itself to just 
one task for the winter season. It is to obtain for 
Topeka a municipal farm. <A year ago the pub- 
lie welfare committee of the club visited the Topeka 









community. The club laid out the plans and se 
cured from the legislature an enabling act that 








the care of fhe long time prisoners. 
The club will cireulate petitions this winter to 
have a special election called early in the spring 





The club has 
also voted to help other clubs in Topeka to bring 





tlement, a county poor farm and hospital com 
but the real work of the club will be the 
municipal farm. 

Anyone coming to Topeka on the first and third 
Thursdays of each month will find a Rotary offi 
cial flag floating from the roof of the most promi 
nent building in Topeka. The club luncheons are 
held in the Mills building and on e¢lub luncheon 
days the owners of the building fly the Rotary 
flag. 





















WASHINGTON Decides to Meet 

Every Week. 

Full of ‘‘pep,’’ following its recess from June 
to the latter part of September, The Rotary Club 
of Washington, D. C., started off the-fall season 
with a resounding boom. Practically every mem 
ber who was in the city was present, luncheon be 
ing served at the Commercial Club. President 
Geo. W. Harris and former President John Dolph 
told, in characteristic vein, of the San Francisco 
convention, holding the interested attention of the 
Rotarians, who were not able to journey to the 
Pacific Coast. Each delegate painted a glowing 
picture of the convention and of the trip in general. 


















There is so much of interest and importance 
ahead that President Harris suggested weekly, in 
stead of fortnightly. meetings during October and 
November. His plan was adopted unanimously. 
On the extra meeting days the entire club will make 
visits to the business establishments of certain of 
the members. 



















WINNIPEG Decides on Weekly 

Wednesday Luncheons. 

This winter the Winnipeg Rotary Club will hold 
weekly luncheons—every Wednesday—at the Grange 
Hotel at 12:15, and have luncheon over by 1:30. 
Besides these luncheons, the club is holding one 
monthly dinner. This plan is proving very popular, 
as shown by the attendance. The members feel 


(Continued on page 494.) 
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Rotarian Headquarters at the 


Hamous 


i b Bromdiny ae Thirtieth St. 


Nefu York 


Greatest Restaurant in America 








Produce 
HEALTH and HAPPINESS 
8S. E. CORNER CONGRESS and WABASH 
Just ask for GEORGE and say ‘‘Rotary’’— 
that’s all. 
Best Baths in Chicago Established 40 Years 
(Geo. Kercher, Member of Chicago Rotary Club) 








| 85 Siduey St., Cambridge, Mass. 











f 4 Relief 


from 








by using 
\\ Simplex Electric 
i . Heating Pad 
Light, “flexible, soothing. Continuous, even heat. 


Ready for instant use. 


Replaces old hot water bags for ear or toothache, 
neuralgia, rheumatism, muscular afflictions, etc. 


Write for Booklet of Lamp Socket Devices. 
SIMPLEX ELECTRIC HEATING CO. 
Manufacturers of Everything for Electric Heating and Cooking 

Member Boston Rotary Club 




















It Pays to Advertise 


The codfish lays a million eggs, 
While the helpful hen lays one; 
But the codfish does not cackle 
To inform us what she’s done. 
And so we scorn the codfish coy, 
But the helpful hen we prize, 
Indicating to thoughtful minds 


That it pays to advertise. 











ROTARY BANKS 
EVERYWHERE 


You are invited to 
send us your terms for 
collecting items in 
your vicinity. 

Write for our terms 
for good “Rotary 
Brand” of service. 


R. F. CHAPIN, Secy. 
ub 


Member Chicago Rotary 


Depository for 


1. A. of R. C. 
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gy THE NATION, 
ontd U 


iemovearse, Reynolds 
(H.M.R) Shingles 
yn el a 


on d (Guaranteed) 
FIRE UNDERWRIT™ 
Fire-resisting, four permanent colors, abso- 
lutely uniform as to’ size and color, non-fading 
mineral surfaced—the most satisfactory and 
economical roof known, 
Write for samples and prices. 


H. M. Reynolds Asphalt Shingle Co. 


“Originators of the Asphalt Shingle,” 
GRAND RAPIDS, MICHIGAN. 
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(= THE TORCH PRESS 


Cedar Rapids, lowa. 


rRisy) 
Fine Book and Job Printing 








are Book Dealers 
Write for quotations and calor J 








THE CROWN HOTEL 


<== PROVIDENCE, 2.1. 
FAIRNESS The Home of Simplicity, Refine- GOOD 
COURTESY ment and Comfort forthe Traveler SERVICE 


FRED MANSFIELD, Prop., Rotarian 
WM. I. WADE, Manager 








Hotel Allen 82.50 to $5.00 


Modern Restaurant 
Rotary Hotel ALLENTOWN, PA, 

















INK SACK SS : The **Works”’ 
PRESSURE BAR SSSq of our 
NON ROLL SLEEVE~——"==8 : Fountain Pen 
See our ad in December issue of THE ROTARIAN 
or ask Tom Phillips. 
A Money Back Proposition. 
THE COIT READYFIL X PEN CO. 
58 W. Randolph St., - - - - - - Chieago 











Let Us Read the Papers for You 


Clippings of every kind and character 
from the press of the Pacific Coast 
furnished at reasonable rates. 


Dake’s Press Clipping Bureau 


432 S. Main Street, Los Angeles, Cal. 











AT HOME OR THREE DAY 
INSTITUTE | EA epeecaccemal 


Overcomes cause and effects of the use 


DRINK: DRUGS 


address J. BE. BRUCB, President (a 
Rotarian), at head NEAL INSTITUTH, No. 
811-R Bast 49th Street, Chicago (Oakland 439). 











60 Neal Institutes In Principal Cities 
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| that the hour and a quarter is profitably and en- 
| joyably spent and does not take too much 


time from business. All visiting Rotarians to 
Winnipeg will be welcome at these luncheons and 
will be asked to tell something about their club and 
business. 

Friday evening, October Ist, a ladies’ night was 
held at the Fort Garry Hotel. Speeches by Major 
Lightfoot, Major Morley and C. J. Haig, news- 
paper correspondent and a member of the Edin- 
burgh Rotary Club, were enjoyed by the members 
and their guests. There were many good Rotarian 
songs. 

The Rotary spirit is growing in Winnipeg. Many 
more leading citizens are waiting for a vacancy in 
their line, if such should occur, to put in their ap- 
plication. The Winnipeg club is in a healthy finan- 
cial condition and becoming more and more an in- 
fluential body-in the city—the Chicago of Canada. 


TULSA Rotarians As 

Big Brothers. 

At the October meeting of the Rotary Club of 
Hartford, Rotarian Allan C. Morrison, who pre- 
sented the club with $200 worth of tickets to his 
theatre, to be sold for the capital fund of the elub, 
was presented with a Rotary fob. 

President Macomber has accepted the invitation 
of Lester P. Winchenbaugh, governor of the New 
England district, to carry on extension work in 
Connecticut and the Rotary Club of Hartford will 
help to organize Rotary clubs this winter in New 
Haven, New Lundon, New Britain, Bridgeport, 
Meridan and Waterbury. The preliminary work 
has already been started in New Britain and this 
club will be organized early in November. 

The club will have exhibition space at the 
Third Annual Business Show of the Boston Rotary 
Club, November 16-20, and will make an exhibit of 
Hartford Rotary products. 

December 3, the sixth anniversary of the club 
will be observed with a surprise event. This will 
also be Ladies’ Night. 


HARTFORD Active In Rotary 

Extension Work In State. 

The ‘‘ Big Brother’’ movement has been adopted 
by the Rotary Club of Tulsa, Oklahoma, which 
recently had a ‘‘ Big Brothers’’ day at the weekly 
luncheon. Each member of the club selected some 
boy under sixteen years of age, who works for a 
living, and these hundred boys were the guests of 
the club. The tables were arranged to seat two 
‘*Big Brothers’’ and two ‘‘Little Brothers,’’ at 
each. Each boy was presented with a member- 
ship in the ‘‘Boys’ Auxiliary’’ to the Tulsa club. 


The meeting was opened with prayer, the boys 
sang America and other patriotic songs and the 
entertainment for the day was furnished by the 
little guests who sang solos and duets, and played 
on the piano, violin and other musical instruments. 


It was a bully meeting and such a treat to the 
little boys and made the big ‘‘boys’’ feel so good 
that the club organized a permanent Big Brothers 
Movement. From time to time the Rotarians 
carry out such plans as will tend to advance the 
small boys of the city morally, spiritually, phy 
sieally and financially. 
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Patronize Our dali Because They Are, and Tell Them So. 


These ROTARY FLORISTS will deliver 
t flowers in their respective cities upon tele- 
. graphic or mail order. The best way to place 


an order is to leave same with your local 


Rotary Florist who will rush it to the Flor- 
In R otar ist in the city where you wish the flowers 
sent. Satisfaction guaranteed in every respect. 
rece R mY WM. C. C. Cea 97 State St. 
Poy .) SS See -THE C. DAHL CO., 123 Peachtree St. 
ATLANTIC lhe N. J.. GEORGE. H. BERKE, 1505 Pacific Ave. 
AUSTIN, TE HYDE PARK FLORAL CO., 822 Congress Ave. 
BALTIMORE, Sone -SEIDEWITZ FLOWER SHOP, 323 No. Charles St. 
J. NEWMAN & SONS, 24 Tremont St. 
J. EBB WEIR & CoO., Fifth Ave. and 25th Png 
a ANDERSON, THE FLORIST, 440 Main 
2 RE. “WM. F. KASTING co.., (Wholesale ‘only), "888 Ellicott St. 
CINCINNATI, OHIO ULIUS BAER, 138- 140° E. 
HE JONES- RUSSELL co. owas. S308 Euclid Ave. 
EISS CO., 112 So Main St. 
DWARD A. FETTERS, 114 Farmer St. 
ILTON JOuN CONNON CO., Ltd., 69 King St. East. 
HARRISBURG, PA... E. eee oe 1221 No. Third St. 
HOUSTON, TEX R C. KERR FLORAL CO., Main and McKenny Sts. 
ACKSONVILLE, FLA... .MILLS, THE FLORIST, Inc., 36 W. Forsyth St. 
OS ANGELES, CALIF REDONDO FLORAL CO., 246 So, ». Spring St 
LOS ANGELES, LIF...................WRIGHT’S FLOWER , ourth St. 
LOUISVILLE, SS FRED HAUPT CO., 221 og? St. 
MACON, GA. a IDLE HOUR NURSERIES, 109 Cotton Ave. 
MILWAUKEE, J ae A. CURRIE & Sear con’ 130 Wisconsin St. 
MINNEAPOLIS, MINN WHITTED FLORAL CO., 34 So. Fifth St. 
NASHVILLE TENN OY FLORAL CoO., 601 Church St. 
ISCHER & McGRATH, 12 No. Mill St. 
2 Fr saddiesteiiniicduiasncmmaboaquete C. F. BERTANZEL, The Wheatley Gardens (Roslyn, L. I.). 
HARRY GESSNER, 1256 Broadway (Imperial Hotel). 
H. M. SANBORN, 1325 Broadway. (Also Berkeley). 
OMAHA, NEBR . M. ROGERS, Prop. Floral Dept., Brandeis Stores. 
PATERSON, N. EDWARD SCEERY, 85 Broadway. (Also Passaic, N. J.) 
PHOENIX, ARI wae aa i teks SHOP, 115 No. First Ave. 
PORTLAND, ORE AX M. SMIT 1414 Sixth St. 
PROVIDENCE, R.I JOHNSTON BROS. (Wholesale and Retail), 38 Dorrance St. 
ROANOKE, VA 4 et! ge 
Hi 4 LSON, 88& Thain St. 
Ql, | 7 is “GRIMM & GORLEY, 7th and Washington Ave. 
ST. PAUL, MINN. HOLM & OLSON, 20-24 W. Fifth St. 
SEATTLE WASH eres GARDENS, 1534 Second Ave. 
SIOUX CITY, ; . Se  : RENNISON CO., Sixth and Pierce Sts. 
TAMP OSTAIN FLORAL Co., Y. M. C. A. Bldg. 
HEINL’S FLOWERS, 129 So. Seventh St. 
WACO, TE WOLF, THE FLORIST, 422 Franklin St. 
WASHINGTON D.C GUDE BROTHERS CO., 1214 “F” St., N. W. 
WICHIT AN CHAS. P. MUELLER, 145 No. Main St. 
WORCESTER, MASS RANDALL’S FLOWER SHOP, 13 Pleasant St. 



































Magazine Advertisements are short stories of progress and ad- 
venture in the commercial and industrial world. Read them in The Rotarian 


and other good magazines. You will find them both interesting and profitable 




















Rotarian Service on Magazine Subscriptions 


If You act before November 10th, We can Save 5 rs) 1-3 per cent or more on the following Clubs, U. S. only. 


*Modern Priscilla. : OUR American Magazine . $1.50) OUR $ Vee 
*Pictorial Review 1.50 PRICE $4.50 Woman's Home Companion 1.50 | PRICE vs save 
You save $1 


UNTIL 


UNTIL 
Nov. 10 


*Both to same address. Nov. 10 

Scribner's Magazin 3. OUR *Everybody’s | Magazine ....$1.50°) OUR 

Review of ee ie a You *The Delineator J once D You 
: , UNTIL a Regular Price ..................9% UNTIL “sl 

Regular Price R Nov. 10 : *Both to same address. Nov. 0 = 

lo *Mother’s Magazine : OUR _ 


McCall’s Magazine ........ .50/0UR 
50 $4.50 *Ladies World 00 lyme 2 
You save $1 


Regular Price 
Regular Price ..... ..$3.00 











Today’s Magazine ........... . PRICE 
UNTIL 


Housewife “ 
UNTIL Regular Price Nov. 10 -50 50 


Regular Price Nov. 10 a. 00> 
wes Yeu 


Pictorial Review > 41. R SFH Yu Won *World’s Work ’ 

Ladies World a Ponies *Outlook ae: 

Modern Priscilla ... $1.50 Regular Price . ae 2 00 |) Nov. 10 
Regular Price .... *All to one address. 


Two hundred other Big Combination Offers expiring on Nov. 10th. Write quick for list and for com- 
plete catalog. Send us list of Magazines you want and let us quote prices. We can save you money. 


NATIONAL MAGAZINEYBUREAU, 193 Main St.," BUFFALO, N. Y. 


President and Secretary both Members Rotary Club of Buffalo 








33. 50 Nov. 10 
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Charles Dickens Liked Us 
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The beloved author of David 
Copperfield when traveling thru 
the United States wrote in his 
American Notes that he was de- 
lighted with the energy, the 
business activity and the hos- 
pitality of 
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We are sure that visiting Rota- 
rians and their ladies will share 
the feelings of the great Dickens 
when they come to our city for 
the 1916 Convention. The latch- 
string will be out and the wel- 
come will be from the heart 
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The Cincinnati Rotary Club 


The Cincinnati Chamber of Commerce 
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Circulation by States [in 190 principal cities] 
ai eae " Nebraska 

Arizona isacaleieke New Jersey . 
Arkansas .... pete ee 7 New York 
California .. North Carolina 
Colorado ... 7 Ohio 
Connecticut ak Oklahoma 
Dist. of Columbia... Oregon 
Delaware . ae ' Pennsylvania 
Florida ........... Be ss 278 Rhode Island .. 
Georgia 484 South Dakota 
Hawaij ......... ..... 28 Tennessee 
Illinois _..... 1,024 Texas . 
Indiana f . 683 Utah 
Towa .......... . 641 Virginia 
Kansas . ; epost 248 Washington 
Kentucky iste REx Terman, Drew? 357 West Virginia 
Louisiana ........ ..... 800 Wisconsin 
Maine . ae 99 Alberta (Canada) . 
Maryland ; 230 British Columbia 
Massachussetts — 0.0.0.0... .. 480 New Brunswick . 
NN Ss he antes dicnes sates 527. Nova Scotia 
Minnesota . essen “a 516 Quebec 
NS crpcihaihnsacigvacincinoalictansibe . 47 Manitoba 
Missouri 487 
Montana Sone e 66 


Scattering: Great Britain and Ireland, Exchanges, Advertisers and Clubs not yet 
affiliated u = 


TOTAL .. 
Circulation by Sections 


Eastern States ae | 
Southern States ....... ae 4,825 Scattering 
Central States ................. 6,663 

Western States 2.518 TOTAL 


and the circulation is steadily increasing 











You can reach these 22,000 live wires 
by advertising in their magazine 


THE ROTARIAN 


¥ . 


910 Michigan Ave., Chicago, U.S. A. 
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to 22,000 leading live-wire business 
men wouldn’t you select as an ad- 
vertising medium the magazine in 
which they are all personally inter- 
ested? Of course you would --- that 
would be good judgment. 


Your advertisement in THE ROTAR- 
IAN would bring you into closer, in- 
timate, friendly, business relationship 
with these 22,000 men than any f 
other publication. They are heads 
of large business enterprises, Bankers, 
Managers, etc., and they control the 
expenditure of hundreds of thousands } 
of dollars annually for their concerns 
to say nothing of the great amount 
of money they spend for their person- 
al and family requirements. 


Tell your story to these men in their 
magazine, THE ROTARIAN. If all 
of them cannot use your products they 
will at least become familiar with 
them through seeing your advertise- | 
ments in their magazine and boost | 
for you anyway. Yes, they’re a great [j 
bunch of boosters and their motto is 
“He Profits Most Who Serves Best.” 
They are constantly endeavoring to 
be of service, and their magazine is 
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Tile IROTAIRIAN 


910 Michigan Ave., 
Chicago, U. S. A. 


(See inside back cover for distribution of circulation.) 






